Who is the Keto Consumer?

The Keto diet is an eating strategy emphasizing a diet rich in high-fat, low-carbohydrate foods.
Proponents believe that by radically shifting macros adherents can shift the body into a state of
ketosis that burns unwanted fat by forcing the body to use fat for energy instead of carbs.
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While the Keto diet is heavily
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It's no surprise that “Keto” on a label will draw their attention, but it's not the only health claim they’re looking for.
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Evergi™is an integrated insights platform for emerging wellness products.
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