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Surveys + Social: The Brightfield Difference
WELLNESS CPG STUDY
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Brightfield Group’s AI-Driven consumer insights empowers marketers and product developers to innovate & brand with
confidence.

Ignite Your Innovation Journey with AI-Driven Consumer Insights

Fusing Consumer surveys
with their social media

 =
 Faster, Deeper, more

Flexible Insights

Social 
Listening

Consumer 
Insights
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Methodology: Wellness CPG Study Sources

Full Wellness CPG Platform
Comprehensive and Dynamic Insights on CPG Trends 

“Everything you need to know for when you need to be the expert in the room” 

The Snapshots are the result of the
integration of the two sources in our

larger Wellness CPG study.

Snapshots 
Concise Executive level Summary of CPG Trends

 
“For when you need to know enough to be dangerous”

Consumer Insights Platform 

Sample of 5,000+ US Adult Consumers per
quarter, 40k+ total sample – (est. 2021)

Usage of 300+ categories & and ingredients 

Deep Behavioral and Lifestyle profiles

Segmentation & Social integration

Social Listening Tracker

20 million + Conversations updated daily

Tracking across Products, Sub-Products, Need
States, Conditions, Flavors and Ingredients

Verbatim mentions

AI-Trained Persona Predictions
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GLP-1's

Probiotics Fiber

Today’s Topics are Intertwined
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Hippocrates'
ancient claim that
"all disease begins

in the gut" 

The gut as our motherboard

45%
of Americans said they suffer
from stomach aches at least a
few times a month; 22% suffer

weekly. 
(BFG Q3 2024 Wellness Study)

53%
of Americans agreed that their gut

health affects their wellbeing up from
45% in Q4 2023. When looking and Gen
Z and Millennials, that number goes up

to 58%. 55% agreed that functional
foods can act as medicine. 

(BFG Q3 2024 Wellness Study)

4x
Google search for the term “gut
health” quadrupled since 2019
and doubled since Jan 2022.

(Google Trends)

Digestive Health

A third of Americans are seeking
out the label claim “supports

digestive/gut health. 
(BFG Q3 2024 Wellness Study)

1/3
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Photo Credit: Sun Warrior

Social growth has been a key
driver for this category, evidenced
by a 24% year-over-year growth

in social share of voice

Digestive Health
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Ingredients that Over-index in Digestive
Health Conversations - Signals of New

Innovation 

Gut Health Innovations beyond Probiotics Supplements:
Prebiotic Soda, Tepache, Natto

Digestive Health

Brightfield Group; Wellness Snapshots; Q3 2024
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PREBIOTICS/
PROBIOTICS/
POSTBIOTICS
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11% of U.S. adults have purchased a probiotic/prebiotic supplement
in the Past 3 Months

Source: Brightfield Group; Wellness Consumer Insights; Q3 2024

Source: Brightfield Group; Wellness Consumer Insights; Q2 2024 9

Probiotics
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Probiotics

Some users know there is a difference between probiotics,
prebiotics and postbiotics but arent sure what that

difference is 

Prebiotics, postbiotics and probiotics are
all different strains of bacteria.

51%          42%           7%

Prebiotics, postbiotics and probiotics are
all pretty much the same thing. 17%         41%           42%             

TRUE     NOT SURE     FALSE

Source: Brightfield Group; Wellness Consumer Insights; Q2 2024
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27%            64%         9%

41%            53%           6%

31%          57%          12%

Probiotics

Users are unsure when it comes to understanding
probiotics/prebiotics/postbiotics

Probiotics are live microorganisms while
postbiotics and prebiotics are not.

All fermented foods have probiotics    

Prebiotics are foods (typically high-fiber foods)
that act as food for human microflora   

TRUE     NOT SURE   FALSE

Source: Brightfield Group; Wellness Consumer Insights; Q2 2024
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Why does your household use probiotics, postbiotics or prebiotics? Choose all that apply.

Probiotics
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Improving gut microbiome and digestive issues are top reason for use but a third
are using for immunity, a quarter for inflammation and fifth for energy, heart health

and women's health issues.

58%

35%

Source: Brightfield Group; Wellness Consumer Insights; Q2 2024

56%

20%
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34% are Boomers
30% Millennials

30% are Gen Xers
43% are high income

Probiotics

Who are Probiotic Users?

66% are Female

51% are married 73% agree gut health
affects wellbeing

44% are Suburbanites

Source: Brightfield Group; Wellness Consumer Insights; Q2 2024
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Probiotics

Probiotic use is particularly important for Women, and women
experiencing certain health stages like Perimenopause or PCOS
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0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

A healthcare provider recommended them

A friend/family member told me about them

I read an article or saw a movie about them

Saw them in a store and they caught my eye

Saw an ad (tv or online) for them

Saw a video on social media (TikTok, Insta etc)

4 in 10 purchasers said a healthcare provider convinced them
to try probiotics/prebiotics/postbiotics

42%

Source: Brightfield Group; Wellness Consumer Insights; Q2 2024
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GLP-1/OZEMPIC
CRAZE
REVISTED
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GLP-1 is a hormone that your small intestine makes. It has several
roles, including: Triggering insulin release from your pancreas: Insulin
is an essential hormone that allows your body to use the food you
eat for energy. It lowers the amount of glucose (sugar) in your blood.

Glucagon-like peptide-1 (GLP-1) agonists and
GLP-1/GIP receptor agonists are drugs that
mimic GLP-1 hormones effects on GLP-1
receptors throughout the body.

What is GLP-1?

What are GLP-1
Medications?

Source: Cleveland Clinic 17
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The Ozempic/Semaglutide Craze Moves Beyond Celebrities 
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Defining the Weight Loss Need State

Obesity Overweight
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Q3 Panel Data: Obesity & Overweight
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Social Listening Trends: Overweight

Source: Brightfield Group; Wellness Consumer Insights;
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Ozempic Semaglutide Injections Wegovy
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Transformation Tuesday:
Users are sharing dramatic

before-and-after photos,
celebrating weight loss.

Community Support: Users
offer tips on managing side

effects and share their
experiences of the success of

healthier food choices

Not a Magic Potion: Results
are best with healthy habits,

not as a solo solution.

Fad Flashbacks: Skepticism
about long-term

effectiveness and safety is
growing.

Beyond the Fad: Semaglutide
Conversations Reheat with 500% Growth

Overall Social Posts by Product

Source: Brightfield Group; Wellness Social Listening; Oct 2024

May 2023

Semaglutide Google Search Volume Overtime

Jan 2021

What’s trending?

Success stories Cautionary Tales
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Semaglutide Injections Lipo-B Injections B-12 injections

Q4 '23 Q1 '24 Q2 '24 Q3 '24
0%

2%

4%

6%

8%

4 million people reported using semaglutide in the P6M

Source: Brightfield Group; Wellness Consumer Insights; Q2 2024

Similar incidence as hydration powder
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Who are semaglutide users?
F R O M  T H E  P O R T A L

Source: Brightfield Group; Wellness Consumer Insights; Q3 2024

22

GLP-1s/ Semaglutide Injections

https://www.brightfieldgroup.com/consumer-insights


Key Differences: Ozempic Users vs. General Population

Treats: Ozempic users (35.9%) indulge in small treats
more often. 
Meals: They choose snacks over full meals more
frequently.
Busy Schedules: Ozempic users report being too busy
to cook more often.
Healthy Choices: Despite busy schedules, they avoid
packaged foods more often.

Innovation Opportunity: This data highlights a potential
need for convenient, healthy meal options for busy
individuals on weight management medication.

Nutrition Behaviors: GLP-1 Users vs. General Population 

Source: Brightfield Group; Wellness Consumer Insights; Q3 2024
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Symptoms are spurring innovation

0.0% 20.0% 40.0% 60.0% 80.0%

Feeling fuller quicker

Eating less in general

Eating smaller meals

Snacking less

Less focused on food/eating

Binging less

Craving less sweets

Drinking less alcohol

Nauseous/don't feel like eating

Craving healthy foods

Eating more food

Not much has changed for me

Other

None of the above

Semaglutide Symptoms 

Nestlé is launching Vital Pursuit, a line of high-protein frozen meals
designed for users of GLP-1 medications. These meals are portion-
controlled and nutrient-enriched to support weight management
goals.  (Verywell Health) (Nestlé Global).
Mondelez has positioned its snack bars as ideal for GLP-1 users (The
Independent).
Daily Harvest offers a collection of nutrient-dense, ready-to-eat meals
aimed at weight control (Verywell Health).
Conagra is exploring high-protein, low-calorie snack options like beef
jerky and popcorn (The Independent).

Industry Trends

Source: Brightfield Group; Wellness Consumer Insights; Q3 2024
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GLP-1 Users are more likely to be consuming less alcohol and instead
opting for functional beverages or other substances like THC and CBD

Yerba Mate 257
Mushroom Coffee 213
Nutrient-infused Coffee 210
Matcha Tea 183
Hot Matcha Tea or Latte Powder 169
Turmeric Tea 164
Green Coffee 154
Oat Milk Latte 149
Nitro / Cold Brew Coffee 148
Iced Coffee Drink 122
Coffee Shots 121

Attitudes toward Alcohol Over-Indexing Beverages for GLP-1 Users

Source: Brightfield Group; Wellness Consumer Insights; Q3 2024
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The hunt to mimic the Ozempic effect with other products

 In a study among mice fed a high-fat
diet, Beta-glucan was found to control
blood sugar and assist in weight loss.

Beta-glucan is in oats and barley.
26
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FIBER... THE
NEW
OZEMPIC
AFFECT?
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A fiber-heavy diet is associated with reduced risk of heart disease, stroke, high
cholesterol, hypertension, certain cancers, and can also improve your gut health. 

Fiber

A 2021 study from American Society for Nutrition, found only 7 percent of
Americans get enough fiber, a problem nutritionists call the “fiber gap.” 
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https://www.mayoclinic.org/healthy-lifestyle/nutrition-and-healthy-eating/in-depth/fiber/art-20043983
https://www.mayoclinic.org/healthy-lifestyle/nutrition-and-healthy-eating/in-depth/fiber/art-20043983
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https://nutrition.org/most-americans-are-not-getting-enough-fiber-in-our-diets/


Searches for Fiber on PinterestSocial Listening Conversations Containing Fiber

Conversations and Searches for Fiber are on the Rise

Fiber

Source: Brightfield Group; Wellness Social Listening; Oct 2024
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Fiber... the new Protein? Conversations about the claim “High Fiber” are
showing growth similar to “high protein” conversations in Q1 2024 which

have started to flatten.
Fiber is showing a similar trajectory to “High protein”

conversations which peaked in Q1 2024

Fiber

Source: Brightfield Group; Wellness Social Listening; Oct 2024
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About a quarter of consumers are focused on high fiber

Rarely or Never Sometimes Often or Always

0% 20% 40% 60% 80% 100%

Calories

Carbs

Protein

Sugar

Fiber

Track Daily ConsumptionImportant Label Claim

Fiber

Source: Brightfield Group; Wellness Consumer Insights; Q3 2024
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Consumers looking for “high fiber”

General Population 

Consumers looking for “high fiber”

General Population 

Fiber Traditionally, those looking for high fiber claims fall into the “Better Way Believers” segment. These
consumers are more active than the gen pop, tend to over-index with other nutritional claims and

over-index in purchase of ingredients with digestive benefits. 

Source: Brightfield Group; Wellness Consumer Insights; Q3 2024
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Fiber

High Fiber Conversations in social listening mostly include probiotics/prebiotics but are
increasingly talking about jackfruit and fish oil 

Source: Brightfield Group; Wellness Snapshot Social Listening
Insights; Q3 2024
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Top Trending Ingredients reveal potential
future opportunities tying High Fiber to
products containing other ingredients

typically tied to digestive health benefits.

Most Popular Mentions reveal that conversations
about Fiber also coincide with established

functional ingredients like Prebiotics/Probiotics,
Chia seeds and Magnesium.

Interpreting Social Listening:

https://www.brightfieldgroup.com/consumer-insights
https://www.brightfieldgroup.com/consumer-insights


Dietary fibers are the main source of
energy for bacteria living in our guts,
and yet less than 5 percent of people
in the US consume the
recommended 25–30 grams (0.9–1
ounce) of fiber a day.

"Part of the benefits of consuming
dietary fiber is through the release of
GLP-1 and other gut peptides that
regulate appetite and body weight,"
said Duca.

Fiber

Connecting fiber to GLP-1s

Science Alert Oct 25 2024https://www.nytimes.com/newsgraphics/card-story/fiber-diet
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https://www.cambridge.org/core/journals/proceedings-of-the-nutrition-society/article/interactions-between-dietary-fibre-and-the-gut-microbiota/0BEF28B809F38D02AC0B1D4E4990210C
https://www.cambridge.org/core/journals/proceedings-of-the-nutrition-society/article/interactions-between-dietary-fibre-and-the-gut-microbiota/0BEF28B809F38D02AC0B1D4E4990210C
https://www.nih.gov/news-events/nih-research-matters/health-benefits-dietary-fibers-vary
https://www.ucsfhealth.org/education/increasing-fiber-intake
https://www.ucsfhealth.org/education/increasing-fiber-intake
https://news.arizona.edu/news/how-your-morning-oats-could-help-you-manage-your-weight
https://www.nytimes.com/newsgraphics/card-story/fiber-diet


Future Trend to Watch: Conversations about resistant starch
are starting to pick up

Social Conversations Since Jan 2023

Although still niche, Resistant Starch conversations are highlighting
continued interest in the mind/gut connection.  Additionally, these posts

highlight how food preparation of carbohydrate rich foods (e.g. letting
rice/potatoes/pasta refrigerate overnight) can change the food’s nutritional

properties and impact blood sugar/glycemic index or digestion. 

Source: Brightfield Group; Wellness Social Listening  2024
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Snacking/Food: Protein Versions
of Traditional Breakfast

Sneak Peak: Other 4-Star Trends 

Beverage: Variations of Tea

Substances: Smokeless Nicotine

DISCOVER MORE TRENDS IN
THE SNAPSHOTS PORTAL!

Beverage: Low-Alc & Non-Alc

Brightfield Group; Wellness Snapshots; Q3 2024
36

https://www.brightfieldgroup.com/social-listening
https://www.brightfieldgroup.com/social-listening


38

https://app.screencastify.com/v2/watch/uMhLWZfNlQAWGNF0mSL1
https://app.screencastify.com/v3/watch/BZ5nMdT6r8JpFmqOqT3m
https://www.brightfieldgroup.com/contact-us


Click here to see our past
trend reports!

39

https://www.brightfieldgroup.com/resources
https://www.brightfieldgroup.com/resources



