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The Brightfield Difference – 
Insights for Emerging 
Industries.

A B O U T  U S

Since 2015, Brightfield Group has been providing research and insights to 
the cannabis community, but we’re more than just data – we’re a trusted 
partner that will help you create an actionable plan for the road ahead.

We provide a data-driven holistic view of products, customers, and the 
market landscape across emerging markets based on a combination of 
qualitative and quantitative sources including consumer surveys, online 
retail tracking and social listening. 

By combining direct consumer feedback with social listening and machine 
learning, we deliver deep insights that empower our partners to make 
informed business decisions.
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Hemp-Derived THC Studies
Background: Coverage of Hemp-Derived THC
With years of experience in analyzing consumer trends and behaviors, in the cannabis space, Brightfield Group has established itself as a trusted partner for companies 
navigating the complexities of the evolving industry.  Brightfield Group has been tracking the rise of Hemp-derived THC in our General Population Study, Market Insights and 
the new dedicated Hemp-Derived THC consumer study to help clients understand this quickly evolving opportunity

Hemp-Derived & CBD Market Insights
Market Sizing and Forecasting for Hemp-Derived THC by format provides 
insights on projected growth of the category overall accompanied by 
qualitative reporting, estimated brand shares of top 20 companies and 
share by hemp-derived cannabinoid (Delta-8, Delta-9, THCa, etc.) 

General Population Wellness CPG Study 
Brightfield’s General Population Wellness study allows you to track 
incidence rates of hemp-derived THC usage across the US adult population 
and compared to other substances and products. Allows you to compare 
Hemp THC users to the gen pop and learn about these consumers’ 
consumption patterns, lifestyle and behaviors.

Hemp-Derived Consumer & Brand Study
Dedicated study about Hemp-Derived consumers, including breakouts of 
CBD vs Hemp-Derived THC consumers. Allows you to see why consumers 
use Hemp-Derived THC, format usage, frequency of use, quality 
perceptions, and brand funnels for overall Hemp-THC, and beverages 
specifically.

Three Sources for Hemp-THC Insights

Q1 2025 Sample Size

N=1,988

Explore more in the portal! 
Dive deeper with your 

interactive dashboard here. 

https://app.brightfieldgroup.com/pages/consumer-cbd


Category Background & 
Growth
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Hemp THC Legal Overview & Market Projections

Background & GrowthHemp-Derived THC Consumer Brand Health Report – Q1 2025

The 2018 Farm Bill legalized hemp-derived products 
containing no more than 0.3% Delta-9 THC by dry 
weight, unintentionally paving the way for intoxicating 
edibles and beverages. Cannabinoids like Delta-8, THCA, 
and HHC remain federally legal due to regulatory gaps, as 
they aren’t explicitly restricted under current federal law. 
Although the Farm Bill is intended to be renewed every 
five years, Congress has twice extended the 2018 version, 
with the next deadline set for September 30, 2025. In the 
meantime, regulation falls to the states. Recent actions 
include Alabama’s new dosage limits and a ban on 
smokable hemp, while Ohio is considering similar 
restrictions. Though Florida’s efforts recently stalled, the 
Texas House passed heavy restrictions in late May and 
will make it before the Senate.

According to Brightfield Group’s Autumn 2024 forecast, 
the U.S. hemp-derived psychoactive cannabinoid market 
is projected to reach $3.8 billion in 2025—up from just 
$200 million in 2020—and grow to $4.4 billion by 2029 
(CAGR: 4.6%). Continued expansion into mainstream 
retail outlets, limited cannabis accessibility driving 
consumers towards hemp, and sub-marijuana pricing are 
expected to be key drivers of category growth.

October 2024 Regulatory Classifications:
Unregulated: AL, IN, ME, NE, NM, NC, TX, WV, WI
Unregulated, Ban Unclear/Unenforced: AR, HI, IL, KS, MD, MA, MS, MO, OK, PA, SC
Regulated: FL, GA, IA, KY, LA, MN, NH, NJ, OH, SD, TN, UT, VA
Prohibited Outside Cannabis Channels: AK, AZ, CT, MI, NV, OR
Prohibited: CA, CO, DE, ID, MT, NY, ND, RI, VT, WA, WY

Brightfield Group estimates the combined CBD and hemp THC market at $7 billion—
more conservative than Whitney Economics’ $28 billion, which includes $14 billion 
from restricted states. Our forecast relies on consumer survey data and usage rates, 
while Whitney's model estimates store counts and revenues. We assume stable 
market conditions, acknowledging the industry's regulatory volatility.

Source: Brightfield Group; US Hemp-Derived THC Market Landscape; 2024

https://aldailynews.com/ivey-signs-thc-product-regulation-bill-into-law/
https://mjbizdaily.com/lack-of-federal-farm-bill-leaves-states-with-hemp-derived-thc-chaos/
https://floridapolitics.com/archives/735443-hemp-regulation-bill-snuffed-out/
https://mjbizdaily.com/texas-house-passes-near-total-ban-on-hemp-derived-thc/


6Q: Which of the following cannabinoids are you aware of? 
Q: Which of the following have you used in the past 6 months? Select all that apply. 

Awareness and usage of hemp-derived cannabinoids remain elevated in 
2025 after seeing notable growth in 2024

Source: Brightfield Group; Consumer Wellness Study; 2022-2025
2024 N = 15,507, Q1 2025 N = 5,199

Cannabinoid Awareness
Q1 2023 Q2 2023 Q3 2023 Q4 2023 Q1 2024 Q2 2024 Q3 2024 Q4 2024 Q1 2025

CBD 52.0% 54.0% 52.0% 54.7% 53.8% 54.4% 57.2% 53.6% 58.6%

Delta-8 THC 20.9% 18.7% 19.1% 20.3% 18.5% 20.9% 23.4% 25.6% 16.8%

Delta-9 THC (hemp-derived) - 16.7% 17.5% 17.4% 16.3% 19.3% 23.0% 23.5% 25.3%

Incidence of Cannabinoid Use P6M
Q1 2023 Q2 2023 Q3 2023 Q4 2023 Q1 2024 Q2 2024 Q3 2024 Q4 2024 Q1 2025

Cannabis 22.2% 23.2% 22.5% 22.2% 20.2% 18.4% 25.2% 26.9% 27.0%

CBD 19.1% 18.4% 14.9% 15.1% 12.7% 12.4% 14.9% 13.6% 13.8%

Delta-8 THC 6.0% 5.0% 5.5% 5.5% 4.3% 4.3% 5.1% 5.7% 5.6%

Delta-9 THC (hemp-derived) - 5.9% 3.3% 4.1% 3.1% 3.3% 5.5% 5.0% 5.4%

Q1 2024 Q2 2024 Q3 2024 Q4 2024 Q1 2025

8% 10% 12% 14% 14%

Incidence of Use of
Hemp-Derived THC Products 

Q1 2024 to Q1 2025

14% of general population U.S. adults surveyed in Q1 2025 reported using some type of hemp-derived THC product, 
a similar incidence rate to calcium and fish oil supplements and a bit below herbal tea (16.0%).

Hemp-Derived THC Consumer Brand Health Report – Q1 2025 Background & Growth
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Consumer Overview & Behaviors

Hemp THC 
Consumers 

lean…

Male

Millennial

Republican

Urban/

Suburban

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 N = 1,988

Who is buying hemp-derived THC products?

Q: Please specify your gender.
Q: Please indicate your age
Q: Please indicate your current marital status.

Q: In politics today, what do you consider yourself?
Q: What is your household income?
Q: Which best describes where you live?

Hemp-Derived THC Consumer Brand Health Report – Q1 2025



Hemp Beverage Consumer 
Overview
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Hemp THC 
Drink 

Consumers 
over-index as…

High Income

Educated

Younger

Married

Compared to the average hemp THC users, drink users are younger, higher 
educated, higher income, and even more male

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 N = 1,988, Drink User n = 494

Q: Please specify your gender.
Q: Please indicate your age
Q: Please indicate your current marital status.
Q: What is the highest level of education you have completed?

Q: What is your household income?
Q: Which best describes where you live?
Q: Please select which ethnicity applies to you. Select all that apply.

Hemp-Derived THC Consumer Brand Health Report – Q1 2025 Drink Consumer Deep Dive

Darker Bar = Hemp THC Drink User
Lighter Bar = All Hemp THC Users
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Drink users purchase a variety of formats, with just 5.5% reporting using 
ONLY drinks without any additional product formats

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 N = 1,988, Drink User n = 494

16.3%

13.8%

14.6%

19.5%

27.5%

30.2%

43.7%

37.1%

60.0%

38.4%

41.1%

60.5%

7.5%

8.2%

8.9%

12.0%

16.8%

24.8%

27.4%

31.2%

35.2%

41.4%

41.8%

45.3%

59.1%

Mints/Lozenges/Sublingual Strips

Topicals

Tinctures

Other edibles

Capsules/Pills

Drinks/Beverages (including powders, drop and syrups)

Pre-filled vape cartridges

Concentrates (e.g., resin, crumble, shatter, wax, budder)

Pre-rolls

Baked Goods/Chocolates

Flower/Strain

Disposable all-in-one vapes

Gummies/Gummy candy

P6M Product Usage by Consumer Type

All HD Users

Drinks Users

Q: Which of the following hemp-derived THC products have you used in the past 6 months? Choose all that apply.

Drink Consumer Deep DiveHemp-Derived THC Consumer Brand Health Report – Q1 2025

5.5% of drinks users only use drinks

25.3% don’t use inhalable products
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Drinks users are very likely to use again in the future with almost half 
saying they will use weekly 

Q: Which best describes your future use of hemp-derived beverages?

Drink Consumer Deep Dive

2.7%

13.4%

13.1%

25.0%

45.9%

4.8%

9.9%

12.1%

25.1%

48.2%

8.2%

14.8%

20.3%

21.7%

35.0%

Won't use again

Unsure if I'll use again

Plan to use again but less frequent than monthly

Plan to use at least once a month

Plan to use weekly

Drinks Future Usage Intention

Q3 2024 Q4 2024 Q1 2025

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Q4 2024 n = 276, Q3 2024 n = 204

Hemp-Derived THC Consumer Brand Health Report – Q1 2025
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Hemp Store leads drink purchase channels, but more consumers are 
buying at liquor stores and bars/restaurants than they were a year ago

1.1%

15.1%

16.5%

19.5%

21.1%

26.7%

27.4%

28.9%

26.6%

51.4%

42.9%

5.0%

13.2%

15.1%

18.6%

22.0%

25.7%

26.3%

28.1%

50.5%

41.5%

Other

Brewery/Craft Beer Shop

Concert/Festival

At a bar/restaurant

Friend/Dealer

Liquor / Package Store

Brand's Website

Convenience & Gas station (7-Eleven, am-
pm, Circle K, etc.)

Hemp retailer website (sells multiple brands)

CBD or Hemp Store

Smoke/Vape Shop

Hemp-Derived THC Drink Purchase Channel

Q1 2024 Q1 2025

Q: Where do you purchase Hemp-Derived THC beverages? Choose all the apply.

Drink Consumer Deep Dive

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Q1 2024 n = 329

Hemp-Derived THC Consumer Brand Health Report – Q1 2025
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Relaxation leads desired product effects for drinks, like it does for the 
category as a whole

Q: When using [hemp-derived THC/CBD] products what is the desired effect you are looking to achieve? Select all 
that apply.

Drink Consumer Deep Dive

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Q4 2024 n = 276, Q3 2024 n = 204

Hemp-Derived THC Consumer Brand Health Report – Q1 2025

69.2%

44.9%
49.8%

46.4% 47.4%

31.8%

22.8%
27.2%

31.4%
27.6%

20.4%

13.0%

1.5%

66.7%

45.1% 46.2%

40.3%
35.8%

28.6%
25.8% 26.9%

30.2%
26.7%

20.0%

11.8%

0.3%

Hemp-Derived THC Drink Desired Effects

Q3 2024 Q1 2025
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With the uptick in usage in Q1 2025, consumers selected a narrower array 
of purchase factors on average, though flavor still leads

Q: What's important when choosing a hemp-derived THC beverage? Choose all that apply.
Q: Thinking about your experiences with hemp-derived THC beverage, what aspects of the drink flavor would you 
change? Choose all that apply. 

Drink Consumer Deep Dive

0.5%

11.5%

12.6%

15.1%

12.1%

13.7%

19.0%

20.0%

28.6%

34.7%

46.1%

47.8%

0.7%

20.1%

21.9%

21.2%

22.1%

27.0%

31.2%

32.1%

39.4%

48.9%

52.0%

63.0%

Other

Discrete branding/labels

Other functional ingredients…

Calories

Sparkling v. Still

Sweetener used

Single use v. multi use

Form (Seltzer, Tincture, Shot)

Easy to use on the go

Type of cannabinoids

Hemp Derived THC amount

Flavor

Drink Purchase Factors

Q3 2024 Q1 2025

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Q4 2024 n = 276, Q3 2024 n = 204

0.5%

15.7%

17.1%

17.9%

19.3%

19.7%

20.1%

21.2%

25.6%

25.8%

27.4%

Other, please specify

I wouldn't change anything

Too bitter

Too strong/overpowering

Not sweet enough

Too much…

Too sweet

Too weak/mild

Boring flavor profiles

Unpleasant aftertaste

Artificial taste

Drink Flavor Change

Hemp-Derived THC Consumer Brand Health Report – Q1 2025

Contact us to learn more about subscriptions for 
full data access.

https://www.brightfieldgroup.com/contact-us


Hemp Beverage Substitution 
Effect
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More consumers are replacing Alcohol with hemp-derived drinks in Q1 
2025 than in Q3 2024, with replacement of CBD also jumping sizably

3.0%

13.8%

9.3%

26.1%

25.8%

14.6%

36.8%

28.6%

43.1%

43.2%

8.2%

8.6%

9.7%

24.1%

23.4%

18.4%

29.2%

24.1%

41.4%

40.7%

Other

Other substance

Vitamin/Supplement

Relaxation beverage

Tea/Coffee

Medication (prescription or over the counter)

CBD

Tobacco/Nicotine

Cannabis/Marijuana

Alcohol

What Hemp-Derived THC Drink ReplacedQ3 2024 Q1 2025

Q: Have hemp-derived THC beverages replaced anything else you were using before? Choose all that apply.

Drink Consumer Deep Dive

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Q4 2024 n = 276, Q3 2024 n = 204

Hemp-Derived THC Consumer Brand Health Report – Q1 2025

Contact us to learn more about subscriptions for full data access.

https://www.brightfieldgroup.com/contact-us


17

About 47% of Alcohol & Hemp THC Beverage users report reducing their 
alcohol intake. Most are replacing 3 out of 5 alcoholic drinks with Hemp THC

Drink Consumer Deep Dive

53.0%

46.3% 46.7%

8.7%
10.8%

8.9%

38.3%

42.9% 44.4%

Q3 2024 Q4 2024 Q1 2025

HD Drink Impact on Alcohol

I am drinking less alcohol

I am drinking more alcohol

I'm drinking the same amount of alcohol

Q: How has your alcohol consumption changed since starting to use hemp-derived THC beverages?
Q: Compared to alcoholic beverages, how do you perceive the cost/value of hemp-derived THC beverages?
Q: I would like to know how many alcohol occasions that hemp-derived THC drinks have replaced. Out of 5 alcohol 
occasions, how many would you say have you replaced with a hemp-derived THC beverage?

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Q4 2024 n = 276, Q3 2024 n = 204

Hemp-Derived THC Consumer Brand Health Report – Q1 2025

Contact us to learn more about subscriptions 
for full data access.

https://www.brightfieldgroup.com/contact-us
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Among those drinking less, “no hangovers” remains the primary reason, 
though “wanting to try something different” grew quarter-over-quarter

Drink Consumer Deep Dive

Drinking Less
47%

Drinking the 
Same
44%

Drinking 
More

9%

Hemp THC Drink Impact on 
Alcohol

1.9%

17.4%

19.5%

20.5%

22.4%

25.3%

29.7%

30.4%

31.8%

32.6%

41.9%

42.7%

2.2%

23.9%

10.9%

18.8%

14.5%

31.2%

36.2%

22.5%

41.3%

41.3%

44.2%

57.2%

Other

Less impact on my insulin/blood sugar…

Easily available at liquor stores/bars

Cheaper alternative

Friends have also started replacing

Reduce calorie/carbs intake

Less disruptive to sleep

Want to try something different

Like the feeling/effects more

Natural alternative

Trying to reduce alcohol use

No hangovers

Reduced Alcohol Reason

Q4 2024

Q1 2025

Q: How has your alcohol consumption changed since starting to use hemp-derived THC beverages?
Q: Why have you started replacing alcohol with hemp-derived THC drinks? Select all that apply. 

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Q4 2024 n = 276, Q3 2024 n = 204

Hemp-Derived THC Consumer Brand Health Report – Q1 2025

Contact us to learn more about subscriptions 
for full data access.

https://www.brightfieldgroup.com/contact-us


Hemp Beverage Dosage 
Preferences
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While a plurality of consumers prefer the 5-9 mg range, usage of dosages 
below 4 mg has grown

Q: What amount of THC (in mg) are you looking for in a SINGLE serve bottle/can/container?

1.6%

3.9%

3.9%

22.6%

48.9%

19.0%

2.3%

6.2%

2.8%

21.7%

49.3%

17.7%

2.9%

6.0%

3.6%

17.9%

49.5%

20.1%

I don't use this product

I don't know

1mg

2-4 mg

5-9mg

10 or more

Hemp-Derived THC Desired Single Serve Dose

Q3 2024 Q4 2024 Q1 2025

Drink Consumer Deep Dive

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Q4 2024 n = 276, Q3 2024 n = 204

Hemp-Derived THC Consumer Brand Health Report – Q1 2025

Contact us to learn more about subscriptions for full data access.

This slide, along with four others in this section, is included in the full report.

https://www.brightfieldgroup.com/contact-us


Low Dose Hemp Drink Users 
(<= 4mg)
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Low-dose hemp beverage users (4mg and below) over-index as being more 
highly educated, married, and in higher income brackets

Q:

Low Dose Drink Users

2%

4%

4%

23%

49%

19%

I don't use this
product

I don't know

1mg

2-4 mg

5-9mg

10 or more

Hemp-Derived THC Desired Single 
Serve Dose

Q1 2025

Q: What amount of THC (in mg) are you looking for in a SINGLE serve bottle/can/container?
Q: Please specify your gender.
Q: Please indicate your age.
Q: What is your household income?

Q: What is the highest level of education you have completed?
Q: Please indicate your marital status.

Source: Brightfield Group; US Hemp-Derived THC Consumer Survey; Q1 2025
Q1 2025 Drink User n = 494, Low Dose Drink User n = 138

Hemp-Derived THC Consumer Brand Health Report – Q1 2025

Darker Bar = Low-Dose Drink Users (<= 4mg single-serve)
Lighter Bar = All HD THC Drink Users

Contact us to learn more about subscriptions for full data access.

This slide, along with six others in this section, is included in the full report.

https://www.brightfieldgroup.com/contact-us


Identify your next opportunity and delight your
customers with user-friendly data on:

request your demo here

request your demo here

To learn more about our insights solutions for cannabis, request your demo 
here.

https://www.brightfieldgroup.com/contact-us
https://www.brightfieldgroup.com/contact-us


Brightfield Group is the leading research firm for emerging 
categories including hemp, cannabis, and wellness. By 

integrating multi-source data with AI and research expertise 
into our cross-comparable data lake, we uncover robust 

insights as new markets develop. We have helped Marketing, 
Innovation, and Insights leaders drive customer-centric 

strategies on their next big idea since 2015.

See what we can do for you at brightfieldgroup.com.
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