
Nearly a third of the women’s
health conversation is driven by
perimenopause  conversations

Brightfield Group’s AI-driven consumer insights and social listening help marketing and innovation teams see the
person behind the trend. Informed by predictive AI integrated with survey and social media data, Brightfield Group
data has the answers innovators need to make brand and product decisions that grows their business.

Let’s Talk

WOMEN’S HEALTH TRENDS Consumer Insights Snapshot, Q2 2026

https://www.brightfieldgroup.com/contact-us

	WOMEN’S HEALTH TRENDS
	Consumer Insights Snapshot, Q2 2026
	Let’s Talk


