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HOW KENYANS USE Al

_of everyday digi I o
“habits aeross Kenya. i

It is a new part of our
digital “diet” with our
tlme and attentlon

Nendo interpretation of this active online sample; fieldwork by LOOKA, May 2026 (n=1,161).



Opus, Astra, AGI, ASI, Agents, Bots...
Hype - - Insights
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HOW KENYANS USE Al

1,200 respondents overall; 1,16'1'enteredv this detailed m‘odUlé. O.nlihé, Al—aware sample; LOOKA ' g NENEQ ‘



use artificial
intelligence
every day
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use it daily or several
times a week

| 019 of 1;161:(87.8%). LOOKA fieldwork;-May2026. NENQ



say Al has made them more

ve in their work or stud

Broductivity gain. a=1,161; LOOKA, May 2026
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HOW KENYANS USE Al

Frequent use

=

e o

Several tools

9

Perceived benefit

B

Private advice

g

Local context

Distinct self-report questions, all on the 1,161-person detailed module. LOOKA fieldwork, May 2026.

52.8%

718.6%

91.2%

72.0%
72.0%

use Al daily

used two or more
tools in 30 days

report greater
effectiveness

report emotional
or personal use

would use more with
better Kenyan fit

Build around recurring
tasks and workflows

Support comparison
and movement across
assistants

Test gains with objective
outcome measures

Design for privacy and
sensitive conversations

Improve language and
contextual performance
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HOW KENYANS USE Al

ACCESS

Devices
Connectivity

Messaging
Al availability

Access is a condition for use, not proof of useful outcomes. Nendo interpretation; LOOKA, May 2026.




HOW KENYANS USE Al

USE

Frequency
Tool adoption
Experimentation

Frequency and tool cg#int descrilg




Professional Capability
Learning

~  Income

Decision quality
Productivity




DW KENYANS USE Al

ADVANTAGE

Better outcomes
Economic Opportunity
Confidence

Mobility
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HOW KENYANS USE Al

92.8
90.8

1 845

&) chatGPT

Kenyans see .o
Al like a + Germir
toolbox. I erok

¥ Claude
ChatGPT anchors the toolbox, Meta Al wins through
embedded access, while the rest compete for .
specific occasions. a COpI|0t

Grok uses X (Twitter) distribution, character, and blue & deepseek
checkmarks and its audience for growth.

Chinese tools are growing in popularity as American

. . M Heard of M Everused M Used in past30 days
tools grow in prices for tokens.

Tool pairs are overlapping past-30-day selections, not exclusive choices. n=1,161; LOOKA, May 2026. NENBPO® G



HOW KENYANS USE Al

ChatGPT.= “Kiwi*” of AI? "
gg(‘://:)) 22@?\52 in past 3M

M

Awareness and past-30-day use are different questions; figures are prle. LOOKA, May 2026. NENP® ‘



Meta Al = Chat + Social + Al

Accidental taps, Al-summaries, and subtle signals helped it grow among Kenyans on
WhatsApp, Instagram, and Facebook

80% aware

67% active in past 30 daE n fa




HOW KENYANS USE Al -“

Gemini = Android + Workspace

>
() cloud{resh Google Workspace
1 8
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78% aware
58% active in past 30 days

= \‘_\J

Awareness and past-30-day use are different questions; figures are within this sample. LOOKA, May 2026.
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HOW KENYANS USE Al
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43% aware
24% active in past

Awareness and past-30-day use are different questions; figures are within this sample. LOOKA, May 2026.
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HOW KENYANS USE Al

g, - 7,

COP' lot = Ki ngS

47% aware
20% active in past 30 days

Ar

o,

_____ % faC'“Orporate Al

Awareness and past-30-day use are different questions; figures are within this sample. LOOKA, May 2026. NENPO® ‘



HOW KENYANS USE Al -“
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DeepSeek = Coder S | Paradlse

42% aware

19% active in past 30 days™ o " -" 5 L
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Awareness and past-30-day use are different questions; figures are within this sample. LOOKA, May 2026. X - ‘
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Are Kenyans

polygamous
with their ~ ©cr=err * Gemn

Al tOOlS? N Meta 4 Gemini

78.6%
use 2 or more Al tools
Tool pairs are overlapping past-30-day selections, not exclusive choices. n=1,161; LOOKA, May 2026.

57.3%

&) chatcPT 00 Meta

52.1%

43.1%
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IS
becoming
a toolbox.
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IS where
Kenyans go to
think and learn.

NENBO® )
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Research & 67%

information
Education

NENBPO® &)
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Professional work

And then it ?rea?‘r::;.rl‘ation
gets personal. Eioanasupport

NENDO® 6
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Kenyans

°

Sw;b le into

A I \ - Only 2.5% report
accidental use.
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| HOW KENYANS USE Al N dd

The device changes the
depth of use. +22 pts

94.6%

daily use

2. +30 pts

professional use

D +2.4 X

TIE21?  jikelihood of using 4+
tools

Daily use Professional use 4+ Al tools More effective

B Smartphone only  ® Smartphone + computer

Question(s): For which of the following have you used Al? (Multi-select), Thinking about the Al tools you used in the past 30 days, how did you primarily access them? For which of the following have you NENQ e
used Al? (Multi-select), How Kenyans Use Al - Research Summary - n = 1,161 - 18 counties



“TA phone gives
you a companion
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A computer

gives you a

coworker
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| HOW KENYANS USE A BN 44
Age changes the job Al is hired to do.

12 25-34
55+ m 52.6 E ﬁ @l

/ ' Highest users
45-54 16 ¢ 67.9
35-44 .53

CDO. 0/

25-34 04 9'4 81 4 %@ 81 l4 (o)
18.24 T - 80 8 emotional / personal use
Female : 3 Sl o
Male syualeld 5 5 o 2 /0
Tostial - G/ undisclosed use

@ Education M Professional Work &1 Emotional/ Personal

Question(s): What is your age?, For which of the following have you used Al? (Multi-select), How Kenyans Use Al - Research Summary - n = 1,161 - 18 counties NENQ e



HOW KENYANS USE Al

33.9

Mobile 40.4

20.5

mDaily Use  m Professional Work ' 4+ Recent Tools

use a sma'rtp‘hone only for Al

A low-data, phone-first
product opens the door; real
depth needs more.

Awareness and past-30-day use are different questions; figures are within this sample. LOOKA, May 2026.

NENBS (*)



| HOW KENYANS USE Al N dd

Women report more emotional/personal use and stronger demand for
cultural fit; men report a somewhat wider tool repertoire.

@ Women - n=551 @® Men - n=610

Emotional / personal ® 76.0% 7.6 pts
@ 68.4%

Would use more with @® 75.9% 7.4 pts

local fit @ 68.5%

Smartphone only @ 521% 9.8 pts

@ 42.3%
Professional work @ s55.7% 5.4 pts
@ 61.1%
Four or more tools @® 316% 6.3 pts
@ 37.9%

NENPO® O



87 2SI | support

Local
Business

One Al tool.
Many lives.

Kenyans move between their
jobs, school business,
money and private life in the
same session.

Voice and multimodal Al is the

great future unlock Nendo’s
watching.




Building my business...researching
business ideas...getting financial
advice...
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=% _Business Research :Financial advice
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To help in my school study
assignments...translating from
English to Japanese...write my
lesson plans for teaching practice.

Education Translation Teaching

NENBS &




Creating my cover letter. Writing a
research paper. Designing a
business plan.

Career Fﬁch Business strategy

a
y .

£
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Writing meeting minutes. Find a
holiday homes. Getting emotional

support.

Work Travel Emotional support
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HOW KENYANS

Have used Al for emotional
support or a personal
situation.

Direct question included “emotional support or a personal situation”; this is not a therapy measure. n=1,161; LOOKA, May 2026.



Undisclosed use sntreel h i a ket orivate. n=1,161; LOOKA fieldwork, M 06. X




| HOW KENYANS USE Al e

Sometimes Al is the thing you tell no
one else

COWO R KE H : “Help me write this proposal.”

EXPERT “Help me understand my

finances.”

CO N FI DAN T “I'm worried about something.

Can | talk to you?”

Nendo interpretation: the same interface can serve practical and private needs. LOOKA, May 2026. NENBPO® e



The more personal
Al becomes, the
more trust matters.

.l

L — =
Trust and safety needs rise with the stakes of the question. Nendo interpretation; LOOKA, May 2026.
|
4
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| HOW KENYANS USE Al e

Kenyans trust Al differently depending on the
topic and area of expertise

Trust
58% T

Legal 56 beyond

Career

Financial w.% a.CC uracy.
Health 0%
Family 40%

NENP® &)



Al can be
useful and
at
the same
time.

More effective and
about
jobs/income.

92%

More effective and not
worried.

NENB®
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Would use Al more with /%
better Kenyan ;

' cultural/language fit. |

’ A‘ /’// — ML‘-L“"“‘A) ¢ ‘.."" ‘.‘-
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Would use Al moderately or significantly more with better Kenyan fit; stated intent, not forecast. n=1,161; LOOKA, May 2026.
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- Rate Kiswahili/Sheng Al
responses very good or
excellent.

Kiswahili/Sheng rating: very good or excellent. General perception, not a language benchmark. n=1,161; LOOKA, May 2026. ‘&./ NENPO® ‘



HOW KENYANS USE Al

Rate them fair
OY POOrY.

Kiswahili/Sheng rating: fair or poor. Same question as prior slide. n=1,161; LOOKA, May 2026.




- HOW KENYANS USE Al

- Have received
advice that felt
culturally wrong.

5t ,
Separate question: advice felt wrong for Kenyan culture or values. n=1,161; EéOKA, May 2026. W L4 L




HOW KENYANS USE Al dd4

Local means
context

culture.

“Local” includes context, institutions and social judgement, not translation alone. Nendo interpretation. NENQ



between Ken
and a

Local is knowing
the difference

.

stereotype.



2\ Al
creates = creates
value. anxiety




| HOW KENYANS USE Al

SO WHAT?

From access advantage OPPOTt un ity
Is not simply

Z;g{:tggf Al toolbox t t
o get more
From . °
experimentation ety 'peO'ple U.Sl'ng'
From global Al Kenyan Al Al.
It is to help more people use
From scepticism Trust it well.

NENBPO® ()
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The Al
conversation
belongs to all

NENDO®
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+ TELCOS

deeper workflows

Y

For platforms and telcos: test whether reach becomes completed, trusted tasks. Nendo implication. NENBPO® 6



EMPLOYERS

Access -

Y

performance

For employers: measure task quality and worker experience, not tool access alone. Nendo implication. NENQ



EDUCATORS + FUNDERS

Learning ——— livelihood
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POLICY + PUBLIC INTEREST

Innovation ————— safety




Everyone has
a role In the

next chapter
of Al.

NENB®



| HOW KENYANS USE Al dd4

Al is already part
of everyday life

The question is, what do we do
with it?

Can Al work better on Kenyan terms?

Can experimentation become capability?
Can trust keep pace with increasingly personal Al?

NENDO®
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How can Nendo
help your brand
use Al to define
| the next steps?

Address Calluson

15th Floor, Jenga Leo, hello@nendo.co.ke
Kilimani, Nairobi, +254-717-229-619
Kenya

www.nendo.co.ke
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