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WHY IS IT 

IMPORTANT? 











THOUGHT-

PROVOKING 

FACTS 



IDENTITY 

Brazil

Haiti

French Guiana

Guadeloupe

Martinique

Spain



PRIMARY LANGUAGE



EDUCATION & ECONOMIC LANDSCAPE 



ENTREPRENEURS 

Latinos businesses 

are growing 2.5 

times faster than all 

U.S. businesses. 

Latinos account for 

1 out of every 5 

new entrepreneurs 

in the U.S. 

$4.4 
Million

Latino owned businesses

$700 
Billion

Contribution to U.S. economy



COMMUNICATION PREFERENCES   



CULTURAL & 

HISTORICAL 

INFLUENCE 



PHILANTHROPY DEFINED 

Philanthropy: Goodwill to fellow 

members of the human race (Merriam 

Webster).

Formal philanthropy: An organization 

distributing or supported by funds set 

aside for humanitarian purposes. 

Voluntary actions for the public good 

within the nonprofit sector.

Informal philanthropy: An act or gift 

done or made for humanitarian 

purposes. In the Latino culture this is 

characterized by donations of time, 

talent and treasure to family, friends 

and the church. 



GOVERNMENT   



CHURCH 

45%



FAMILY DRIVEN



FAMILY DRIVEN



MUTUAL AID SOCIETIES

Many factors contributed to 

immigration of Latinos in Texas 

to include: the annexation of 

Mexican territory and the 

Mexican revolution of 1910. 

Mutual Aids Societies formed 

initially to address concerns 

associated with settling, but 

they eventually focused on 

anti-discrimination.  

Late 1800’s



CIVIL RIGHTS MOVEMENT

1960’s – 1970’s



LATINO FUNDS

1980’s – Present 



IMPULSE & IDENTIFICATION

Disaster ReliefFamily Separations 

$20 Million $38.8 Million 



RESEARCH 

FINDINGS



BLACKBAUD STUDY FINDINGS (2015)  



BLACKBAUD STUDY FINDINGS (2015)  

THE LATINO DONOR COMMUNITY

• Health Organizations

• Place of Worship

• Children Organizations 

• Social Service Organizations 

Giving Priorities: 



BLACKBAUD STUDY FINDINGS (2015) 

THE LATINO DONOR COMMUNITY

• Give larger percentage of income to church

• Youngest of all donor groups

• Strong commitment to children’s causes

• Not asked for donations as frequently as others

At a Glance: 

• Spontaneous givers  

• Majority male 

• More likely to be from lower or middle income households



BLACKBAUD STUDY FINDINGS (2015)  

THE LATINO DONOR COMMUNITY

• Less likely to make a tribute or memorial donation

Planned Giving: 

English vs. Spanish: 

• Latinos born in the US prefer English appeals, those born 

abroad prefer Spanish appeals 



GETTING 

STARTED 



RECOMMENDATIONS

• Know your audience: take time to understand the cultural  

backgrounds and preferences of Latinos in your 

community

To Reach and Engage with Latino Donors: 

• Partner with well-respected community leaders, civic 

leaders, successful business owners and consider, if able, 

partnering with a local celebrities  

• Recruit and train emerging Latino philanthropists to your 

board and consider starting a young professional board 

• Hire and develop a diverse internal staff, including your 

fundraising staff  



RECOMMENDATIONS

To Reach and Engage with Latino Donors: 

• Demystify formal giving and take the time to educate 

the Latino community about the benefits philanthropy 

could have on their community

• Go bilingual and build on the Latinos value of family  

• Maintain a strong online presence

• Organize small special events and ask Latinos in your 

community to give 

• Join well established professional Latino affinity groups 

• Feature your organization in popular Spanish language 

media, preferably TV. 




