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LATINOS IN THE U.S5. ARE

'| 7%
OF THE POPULATION

T

EVERY 6 PEOPLE

i
1 IN EVERY 4 CHILDREN
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Hispanic Population to

Reach 111 Million by 2060

Projected Hispanic Population 2020 to 2060

M = millions
m.2Mm

2017 2020 2025 2030 2035 2040 2045 2050 2055 2060

18% 19%  20% 2%  22%  23% 25%  26% 27%  28%

| Percentage of U.S. population

United States® U.S. Department of Commerce

Economics and Statistics Administration
U.S. CENSUS BUREAU

s B UMCaL census.gov
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Philanthropy Today Looks Like the America of 25 Years Ago

TE%
73%

58
United States United States Philanthropy Today United States
Population 1990 Population 2010 Population 2030 (Projected)
B Ccaucasians B African Americans B Hispanics B Asians

Sounce: Pew Aessarch Canter, The Mest America — America’s Racial Tapestry is Changirge Dol




18%

Foundations
$75.86 billion

() 0/
/0

Bequest

\-‘69.71 billion

0 Corporations
68 %J $20.05 billion

Individuals
$292.09 billion



1HOUGH -
PROVOKING
FACTS




IDENTITY

Brazil

Haiti

French Guiana

Guadeloupe

Martinique

Spain



PRIMARY LANGUAGE

Primary Language
(%)

® Spanish dominant  » Bilingual = English dominant

All Hispanics

Hispanics by generation

Third and higher

Notes: N=1,220. Language dominance is a composite measure based on self-

described assessments of speaking and reading abilities. "Spanish-dominant”
persons are more proficientin Spanish than in English, i.e., they speak and read

Spanish "very well" or "pretty well” but rate their ability to speak and read English
lower. "Bilingual” refers to persons who are proficientin both English and Spanish.
“English-dominant” persons are more proficientin English than in Spanish.

Source: Pew Hispanic Center, 2011 National Survey of Latinos

PEW RESEARCH CENTER



EDUCATION & ECONOMIC LANDSCAPE

High School Completion

White 94% White 74%
45%
Black/ Black/
African | o0% Sl BT &
American American
Hispanic/ Hispanic N  45%
Latino 834 Latino N 1%
75% 95% 0% 10% 20% 30% 40% 50% 60% 70% 80%
Percent Graduating B Some postsecondary B Bachelor's degree
Median annual earnings
$70,000
$52,000 @ $53,000 $57,000
== =— $35,000
~— B Overall
= =S=— ==
. —— [ helor’s d
s S ~—— Bachelor’s degree
% \y/ \\V// or higher
White Black/African American Hispanic/ Latino
Source: Georgetown University Center on Education and the Workforce analysis of data from the US Census Bureau's Current Population

Survey, 2016.

Educational Attainment




ENTREPRENEURS

Latinos businesses
are growing 2.5
times faster than all
U.S. businesses.

Latinos account for
1 out of every 5

new entrepreneurs
in the U.S.

$4.4

Million

$7 00

Billion
oooooooo ion to U.S. economy




COMMUNICATION PREFERENCES

SOCIALLY CONNECTED

Hispanic Consumer

Compared to the average U.S. adult online,Hispanic adults are:

2 5 % :\gfrae‘:;kely to follow

8 % more likely to follow a celebrity

(o) more likely to post links,
21 /O articles, videos, and websites

1 7% more likely to build or update a personal blog

70/ more likely to have one or
[t more social networking profiles

Top U.S. Social Networks/Blogs
from Home & Work Computers - Feb 2012

5.6M*
+10% YOY 3.4M*
+32% YOY

16.7M*
+8% YOY  W:iNelele]d ]

1.8M* Hispanics were the
LM  fastest-growing ethnic

FACEBOOK @ group year-over-year

to Facebook and
WordPress.com

bleliin 2 SM*

LR 1 27% YOY

Among the top

2.3M* U.S: social
+85% YOY networks, Tumblr
has the highest

concentration of

- ——
‘- )

* Unique Hispanic Visitors in Millions

Hispanic visitors

nielsen

Source: Nielsen
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HISTORICAL
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PHILANTHROPY DEFINED

s

-

¥

i
i '
T,
L

o

Philanthropy: Goodwill to fellow
members of the human race (Merriam

Webster).

Formal philanthropy: An organization
distributing or supported by funds set
aside for humanitarian purposes.
Voluntary actions for the public good
within the nonprofit sector.

Informal philanthropy: An act or gift
done or made for humanitarian
purposes. In the Latino culture this is
characterized by donations of time,
talent and treasure to family, friends
and the church.



GOVERNMENT




e
e

- o ® OOV U

* 4 2 %/ " AN

@o%fﬁ W7 "
. @ e < o

-l 8 e oe » & ol

0».0 ‘ .. f‘.
.%6-\ .\ A.. .4\ ...v.
‘ \ . .x .. ,
H.-.gP-D-GP-CHIR
e o ~-. = & . \
T 00 Voo SO .94 R3]
- - & o ¥ o
g -
G N AT e (DD -
) l.b\..@c((. ORY .
r - = < By g
CPe DO GO .
® o < L
@D BR @
A T A
<

o O P

P e
e P LW e ©
A\ v, . ., v,
i & & N
r o 99 S ¢4
SR LA Ty
.-:c...n‘.vw,l(

: 4 .“Q.Q‘QO‘C“%.....
- DRLT v " . My 4 Vo AR .... | A
IAdntlnorea d (l.suﬁ RNl VAA AL DA A2 b2 ...hﬁl. .4.

8 -

e -




<
LLI
=
(2
-
-
—
=
<(
LL




FAMILY DRIVEN

Outg onn? Remittances from United States to other Countries
Migrants working in the United States sent a staggering $138 billion back to their families last year *

X Europe 1% 4;3"3‘3

‘Guatemala Domcmcan Nt " 3025 PP e i Ml " B

-
. r
P
I-r ance .' loso ;‘;”3%“ ”‘kﬂ 28

-‘A;‘ 4 thpplnesY

Honduras’ ‘: ,, \ % Vi ti
3.4B 7 3293 etnam
$ V ¢ 1Crrmwn/&$10 SB‘ $6 78

4 Mexico v+ * R
$28 1B A ‘ |ndl VChina |
El Salvad $‘]O 7BA$15 48

A 5428
Americas k
42% ¢ f,--P > 4 Ve ailand

World's Regions 74 " 858 ™ See Nigeria ° 51‘ 78
B Curope ',.' \ ("; r- 7 B
W Asia | q PI. .
BN Americas | Al ' Africa e
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MUTUAL AID SOCIETIES

I.al:e 1800’

"WE SERVE
WHITE o)
fmmm«« MEXlCAN!

Many factors contributed to
immigration of Latinos in Texas
to include: the annexation of
Mexican territory and the
Mexican revolution of 1910.

Mutual Aids Societies formed
initially to address concerns
associated with settling, but
they eventually focused on
anti-discrimination.



CIVIL RIGHTS MOVEMENT

1060’s — 1970’s
LA RAZA, g

Fug '
1 %372

CHICANO! POWER!!

NATIONAL COUNCIL OF LA RAZA




LATINO FUNDS

1980’s - Present

THE GREATER ﬁ' Eﬂ KANSAS CITY

HISPAI\IIC

DEVELOPMEF NT

HISPANICS

H I P IN PHILANTHROPY
The power of giving and connecting

COMMUNITY
FOUNDATION
T

& LATINO

qp FOUNDATION
OF SAN ANTONIO




IMPULSE & IDENTIFICATION

Family Separations Disaster Relief
o UNETED
RAICES & PUERTO RICO

$20 Million $38.8 Million

Operation +
)

Smile American
Red Cross
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BLACKBAUD STUDY FINDINGS (2015)

blackbaud Diversity in Gving | £ % in
THE HISPANIC DONOR COMMUNITY
Gender Generation Income Religion
%
0 0/
$50,000/year
@ remale: 43% @ Matures: 7% T eE ol e
@ Male: 57% @ Boomers: 30% lower or middie income first among nonprofit
@ Generation X: 33% categories they support
Millenials: 30%
At a Glance

their households
Strong commitment to children’s causes

something pulls at their heart strings

most interested in hearing more from nonprofits

.vmmmammmmmmemn

Much more likely to say they give spontaneously, when

@ Give larger percentage of income to church than donors
overall

Not asked for donations as frequently as others, and not as
likely to give through traditional direct response channels;

Spontaneity s the halimark of Hispanic giving.
By every measure, Hispanic donors say they

are more likely to make their giving decisions
“in the moment™ based on what pulis on their
heartstrings, rather than plan their donations

in advance.

In addition, Hispanic donors appear to be
underserved by core direct marketing channels.
Hispanic donors are also the youngest of all donor
sub-groups, and the only one that is majority male.

Hispanic donors with children at home donate
significantly more (average $930/year) than their
childiess counterparts (average $618/year).

Giving Priorities
Hispanic donors are most ikely 10 cite their place of worship first

among nonprofit catagories they support (45 percent). Other
categories tavered by Hispanic donors include children's organizalions

O February 2015 T 8004438441 E 3

tossGtaciha

{40 percent), health organi2ations (31 percent), and social senvice
less ikely 10 give sither 10 health or locs Service Organizations than
donors as a whole.

blackbaud

Giving Habits and Attitudes

Comparad with the overall donor universs Heganic doncrs are mors
esdy 1o agree with the folowing statemants:

«  "Most of the giving | do is spontaneous and based on who
asks me and/for what pulls at my heartstrings.” (52 percent of
Hispanic donors compared with 38 percent of all donors)

* "I would support more nonprofits if | was asked more often.”
(1B percent va. 8 percent).

* “I would iike to support more nonprofits | care about, but |
don’t know how.” (21 percant vs. 10 percent)

Compared with the overal donor universs, Hispanic donors are jess
kel 10 say they agree with the folowing statements:

* "I have an idea of which nonprofits | will give 1o each year™
(57 parcant of Hispanic donors compared with 79 percent of
all donoesy

* "I have an idea of how much | will budget for nonprofits each
year.” |38 percent ve. 56 parcant),

* "l am concemed about what portion of the dollars | give to a
nonprofit goes to overhead versus the causse.” (B3 percent va.
BO percent).

Reaching Hispanic Donors
Looking at past giving channels and habits, Hispanic donars are more
(katy 10 say they:

«  Have gren 1o canvassers on the sireet or at hame (22 percent of
Hispanic donors compared with 18 percent of all donoes)

Diversity in Giving f¥in
More than half
of Hispanics
say they

prefer appeals
in English.

95%

o Haue purchased ilems from commercial vendors fike
Amazon con® or Target* wheee a portion of Saies Qo 10 Support 3
specific cause (23 percent va. 18 percant)

Looking at past ghving chamnels and habits, HEpenic donors e Bss
Ry 10 s3y they:

o Have given oniine via an organization’s webslla (23 parcent of
Hespanic donors companed with 31 percent of all donors)

« Have given in response 1o 3 posta mail spped (27 percent v
32 percent)

o Have made a ribute or memaoria donation (13 percant ve.
24 percent)

English vs. Spanish

Hispanic 0oNors were asikad whether ey would prefer recening
luncraising appeals n English or Sganish. A majority—S5 parcent—say
hey prefer English. Severteen percent say they prefer Spanish. And an
additional 17 percent say they are fine with both. Among Hispanics bom
outside the United States, preference for Spanish is greater—37 percent
prefer Spareai 31 percent prefer English; and 17 pescent prafer both.

©February 2015 T 500.4433441 E solfinesStiackbaudoom W www DiackDand com 1




BLACKBAUD STUDY FINDINGS (2015)

THE LATINO DONOR COMMUNITY
Giving Priorities:
* Place of Worship

* Children Organizations

* Health Organizations

* Social Service Organizations



BLACKBAUD STUDY FINDINGS (2015)

THE LATINO DONOR COMMUNITY
At a Glance:

* Youngest of all donor groups

* Strong commitment to children’s causes
* Give larger percentage of income to church

* Spontaneous givers
* Majority male

* More likely to be from lower or middle income households

* Not asked for donations as frequently as others



BLACKBAUD STUDY FINDINGS (2015)
THE LATINO DONOR COMMUNITY

Planned Giving:

* Less likely to make a tribute or memorial donation

English vs. Spanish:

* Latinos born in the US prefer English appeals, those born
abroad prefer Spanish appeals



GET TING
STARTED




RECOMMENDATIONS

To Reach and Engage with Latino Donors:

* Know Yyour audience: take time to understand the cultural
backgrounds and preferences of Latinos in your
community

* Partner with well-respected community leaders, civic
leaders, successful business owners and consider, if able,
partnering with a local celebrities

* Recruit and train emerging Latino philanthropists to your
board and consider starting a young professional board

* Hire and develop a diverse internal staff, including your
fundraising staff



RECOMMENDATIONS

To Reach and Engage with Latino Donors:

* Organize small special events and ask Latinos in your
community to give

* Join well established professional Latino affinity groups
* Go bilingual and build on the Latinos value of family

* Demystify formal giving and take the time to educate
the Latino community about the benefits philanthropy
could have on their community

* Maintain a strong online presence

* Feature your organization in popular Spanish language
media, preferably TV.






