HISTORY IN
MOTION

» The official journal of the MVPA

» The premier MVPA membership
benefit

> 88 pages (sometimes a bit more)
» Delivered 6 times a year
» Member-created content

» The ONLY U.S. magazine dedicated to
historic military vehicles
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MOVING FORWARD

Advertising

Advertising MUST pay for the
printing and delivery of
magazine. The Board is
searching for solution.

Quality

production.

While reduction in paper or
pages will save money, it is our
belief that Quality attracts
Members and advertisers. We
plan to retain our high-quality

Content

This is a tough one. | strive to
find articles that will interest the
MOST readers. Therefore, lots
of jeep articles, fewer GTB
articles! Content, though, is
primarily member-generated.

Frequency

We could save money by going
quarterly but feel that would be
a serious decrease in member

value. We will remain 6x a year.

But what about the
time between issues?

Next slide....



INTRODUCING: HISTORY IN MOTION ENEWS

« Events happen between issues of the magazine
A NEW service will keep you informed: History in Motion Enews
« Delivered to your email address every two weeks.

« Enews will highlight current MV-related activitiy plus providing hobby info
and a few quips from the lighter side

* The Enews will promote events in the coming weeks.

e The Enews is FREE and EXCLUSIVE to MVPA members.

« Ultimately, we hope to find a sponsor for the enews and to provide
classified ad listings.
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History in Motion is the Premier, Members-only Magazine
of the MVPA

...but news happens between issues

Welcome 1o the MVPA History in Motion E-Newsletter! We're here 10 fusl your passion for historic
miltary veicies with updates, insider insights and must-know info. We will see you every couple
of weeks, keeping you in high gear between issues of of History in Motion!

What vehicle received the 2025
Convention's ONLY FACTORY
§  CLASS MASTER award?

. Which vehicle
received THREE Awards?



SO WHAT'S NEXT?

Continue to improve History in Motion by
looking at print and online collaboration. For
example, as our web site is better developed,
some items like “Affiliate Listings” will migrate
to it in order to free up more pages for MV-
related content

Color throughout. Integrate advertising
throughout issue to better serve advertisers
and consumers

Enews for last-minute news and show
promotion
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