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A nd this is my collection of 6 digital marketing hacks. The
truth is, I'm busy hacking my life on a daily basis. Looking
for shortcuts, automation, basically anything that will abide by

80/20 rule—20% of my time input bringing 80% of the results.

As a co-founder of an award-winning startup called Ucademics
and a VP of Marketing for most of my career, marketing hacks are

my favorite.

I am impatiently waiting for someone to create a digital market-
ing Al (Artificial Intelligence), the ultimate hack any marketer
could wish for. We’ll call him Freddie and he will be writing blogs,
producing content, running ads and acquiring customers for us

while we lie in a hammock sipping pifia coladas.

Until Freddie arrives, here are 6 hacks that have saved my life.

Will they work for you? Let’s find out.
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HACK #1

L et’s say you find a useful article that you think would be in-
teresting to your Facebook and Twitter followers or your blog

readers.

But when you share this external content, even though you are

helping your readers, you're intentionally sending them away from

your own content to somewhere else.
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What if there was a way to share viral content and, after they’re
done reading or watching it, get people back to your site or push

them down your conversion funnel.



Well there is, and there’s more to it.

It’s possible to add a small branded badge on the bottom of the
page you share. Any page. From any site. The Huffington Post, Me-
dium.com, BuzzFeed, you name it. Inside that box, you can recom-
mend visitors other content from your own site. They click on it.

Voila! Back to your site.

Here’s what it looks like:

MARK MANSON

nal Bevelopmient That Doesn't Suck

THE SUBTLE ART OF NOT

GIVING A FUCK
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I'm not Mark Manson, and I didn’t ask him “Hey Mark, do you
mind putting my free ad on that article of yours about bad-ass kitties
nonchalantly walking away from explosions? On the bottom right
would be great Mark. Thanks.”



I just shared his article with a nifty little tool. Which I will show

you in a bit.

This is what happens: You share someone else’s article = people
read it = they see recommended links from you = they click on
them and come back to your site.

And it doesn’t end there.

If they re-share that same link, it will carry your branded badge
everywhere. Yes, EVERYWHERE.

Exposing your recommended links to new audiences. For free.

Without even producing your own content. Cha-ching!




Here’s how:

Step 1: Go to www.snip.ly and sign up for a free account.

Step 2: Create a Call-to-Action. That’s going to be your badge that
you’ll be able to attach to the pages you share.

Sniply Type
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Step 3: Add a destination link to your badge. That’s where you

want to send the visitors to.

Step 4: Create a link (New Snip). This is a page, a website that

you want to share with your audience. Your badge will be inserted

there.

Step 5: Start sharing the link like a mad man.



Possibilities:
Besides the very evident scenario that I've described above, here’s

another one.
Let’s say you sell Diet Books. You have a product page and that’s
where you get your sales from. You want to get quality traffic for

that page.

You go to Buzzsumo.com and do a search for “diet trends 2016”.

Buzzsumo will return blog posts and articles that match your key-

word with the most shared article on the top.

Erter a topic or doman: DIF 4ata, cNCom. w Advanced Search Opions B Save Seartt

S0t by Total Sharps = Page 1ofd

FACEROOK LINKEDIN TWITTER PENTEREST GOOGLE- TOTAL SHARES w
SHARES THARES THARES THARES SHARES

2016's Newest Diet Trend is "The Taco r————

U ik - i 'l .
Cleansa”, What a Time to Be Alive
rermazcia.com - More from this doma 18 View Shaeers 43K
By Yara Simdn - Jan 5, 2076
’ 5 Shars

Article

10 Diet Trend Predictions for 2016 B Wi Backlinks
harpersbazaar.com - More from this doma
i A Ve Shamers 0 o ° e ° 22K
By Alexandra Tunell - Dec 30, 2015
Articte =5 Share

I say Buzzsumo instead of Google search for a reason here. Goo-

gle’s top results aren’t ranked based on an article’s ‘share-ability’.



You want to pick an article that has the highest chance of being

shared, not the one that has a good SEO ranking.

You create your Startafire link with that trending article, and add

your Diet Book product page inside the recommended content.
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A Startafire link will look like this.

You start sharing that article on Facebook Groups about diets

and weight loss.
Since you already know people share that article, you can be sure
it will be picked up and shared even more, but this time with your

branded badge on it.

And you’re not limited to Facebook groups only. LinkedIn groups.

Tweets. One of the best—Quora questions.

Go on Quora and search for your keywords. Find relevant ques-
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tions and answer them and quote a source. If your site has a
source, good, quote that. If not, Startafire that bad boy. Those

Quora links get clicked forever and they can drive some good traf-
fic.

I use this hack all the time. Maybe you’ll come across my badge at

some point. :)
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HACK #Z

Turn your
video into
an email-

hungry
monster.




HACK #2

mails have become an internet currency. A ton of free, useful
content is being exchanged every day for an email between

content producers and the public.

That’s because there’s value in getting an email address from your
audience. It’s an important vehicle for today’s era of Permission

Marketing—a term popularized by Seth Godin.

To quote him:

“Permission is like dating. You don’t start by asking for the sale at

first impression. You earn the right, over time, bit by bit.”

And with emails, we are able to deliver useful messages to our au-

dience in order to gain their trust and build a relationship before

13



they are ready to buy from us.

A popular exchange rate today is an email for a weekly newsletter,

a free trial subscription, an eBook, some digital freebies and so on.

But what about videos? When was the last time you had to give

your email address in order to watch a video?

There’s a little-known way of gating your videos by collecting

emails. Within a video player. Say whaaat?!

Enter your email to watch the rest.

This is what happens: viewer plays your video — after some time,
email gate appears = viewers have to put in their email address in

order to keep watching.
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Is it annoying? Yes, a bit. But they work so well. If you provide
valuable content and place a gate at the right time you can easily

achieve a whopping conversion rate of 43%.

My advice, get on board with this hack before everyone and their
mother starts using it. Then, as it happens with any marketing
method that shows good results, it will get overused and start to

lose its flair.

If you don’t have any video content, no worries, just keep read-
ing and I will tell you how to create quality video content for

cheap at the end of this section.

Here’s how to ‘nom nom’ emails us-
ing videos:

Step 1: Sign up with www.wistia.com.

Step 2: Upload a useful video (tutorial, an article turned into a

video). Hosting 5 videos at a time is free.

“ How to build F h-converting landing pages in 2016 15,541

.'. rag-n-drop F 363
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Step 3: Go to Video Actions = then Customize — then Timeline

Actions = and click Add Turnstile.

You can place the gate (Turnstile, as the guys at Wistia call it) at
any point in the video. The start, the end or anywhere during the
playback.

Be nice and offer them something extra that you’ll send them later

by email. Kinda like I do on my video:

Enter your email to watch the rest.

16



You can also make it optional and allow viewers to skip. This, of
course, will decrease your conversion rate, but you’ll be able to
add an optional gate to videos that don’t have strong enough ap-

peal to make the viewers give up their emails.

Step 4: Embed your video in your blog articles or on your landing

pages.

This hack is particularly effective with landing pages. As a matter
of fact, this technology was created by Wistia for the purpose of
increasing conversion rates on their own landing pages that they

use for their marketing campaigns.

In order to acquire more users for their platform, they created a
video tutorial about Video Marketing. They built a landing page

for it and started running ads and campaigns.

WISTIA FRESENTS

5 Gulex vessens. VIDED MARKETINSG 101

A FREE & BASY SUNDBE

Enter your email address

toview this video.

Their email gating was so successful that they've added it as a

new feature on their video hosting platform.

17



If you're not familiar with landing pages, or if you want to master
the art of building high-converting landing pages, then I recom-

mend taking my landing page course on Udemy.

Where you place your email gate is important too. Wistia pulled
conversion data across the videos hosted on their platform and

here’s what they’ve discovered:

Turnstile Conversion Rates
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Turnstile Placement (as a percentage of video length)

The optimal placement of an email gate is 10-20% of the way
through the video. It’s that sweet spot between asking too early
before they are hooked and too late when they might already be
bored.
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No video content?

Do not despair my friend. I've got your back.

If you don’t feel like filming yourself or recording screencast video
tutorials, you can go for the method below. Here’s what you need
to do:

Step 1: Write your video script.

First, you need to find some useful content for your audience. You
can simply choose an existing article of yours. If you've got none,
then think of some pain points that your audience might be experi-
encing and provide your solution to it.

Step 2: Get a professional voice-over for $5.

Send that script to a voice actor on Fiverr and have them record a

voice over narration.

fiverr
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HACK #35

Facebook
advertising
level 80.
Cut your
CPC in half.




HACK #3

I f we A/B tested the same exact Facebook post, same image,
same text, same target, but only one difference: A has 1,137
likes and B has none—which one do you think will get more

clicks?

Wow, Good hosting is worth its weight in gold| Wow, Good hosting is worth its weight in gold!

= _. —
Did the Switch to WPEngine Boost Our SEOQ Did the Switch to WPEngine Boost Our SEO
Performance? [CASE STUDY] Performance? [CASE STUDY]
Unbiased advice rom the lranches Unbiased advies from the trenches

Like - Comment - Shana © g4 1,137 ) Lika - Comment + Share

Photo credit: Upword

If you said “A” then you are right.
Social proof is a powerful motivator. If I know 1,137 other peo-
ple liked something before me, I'll be more curious to see what

that is.

You might think, “but how will more clicks decrease my cost per

21



click? If anything, more clicks will cost me more money.” I'll explain.

First, let me show you the method.

Here’'s how to get a cheap social
proof:

Step 1: First, target your ad to low demand, low competition
countries (Turkey, Bangladesh, Pakistan). You'll spend about
$0.005 per post engagement. Yup, that’s half a penny.

Audience definition

/'—\\ Your audience
~ / selection is fairly
Q f browd

P Q 4 Audience Detalls:
Q. A 9 = Location — Living in:
; - ]

o Bangladesh
o Egypl

o [Pakistan

o Turkey

% Drop PI
At = Age:

Step 2: After you gather around 1,000 post likes, which will cost

you about $5-6, then switch to your target countries.

Done and done! Now you have a post that has a ton of likes and

will be more attractive in the eyes of your target audience.
Now, how do more clicks make each click cheaper?

It has everything to do with the way your ad’s click-through rate

(CTR) influences how much you pay for a click on Facebook.
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Click through rate is the number of people who click on your ad

divided by the number of people who saw it.

Total Clicks on Ad

R= Total Impressions X 100

So if you get 1 click for every 100 people that see your ad, your
CTR will be 1%.

As your CTR increases, you pay less per click. If it decreases, you

pay more per click.

It’s basically Facebook’s way of telling you to make your ads click-

able and don’t waste their valuable site real estate.

Possibilities:
Upword did an A/B test with this hack and got 10X better CTR on

a “social proofed” post and decreased cost per click by 64%.

Post w/o likes Post with likes «
7 Engagements 271

5129 Cost Per 50,47
Engagement

g Clicks 332

0.581% CTR 5.926%

Photo credit: Upword
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That’s paying 36 cents instead of $1 per click. And that can be
the difference between making money on your marketing invest-
ment and losing it, or, using some industry jargon, the difference

between a positive ROI and negative one.

You can use this ‘low-demand country targeting’ if you want to in-
crease Facebook page likes when you don’t care about the qual-

ity of the likes and simply want the numbers.

I've tested this to see how cheaply I could get a page like (not a
post like, but an actual page like).

It wasn’t very hard to get it down to 1 cent per page like.

That’s 7 times cheaper than what one would pay for fake likes on

the internet:

Number of Likes: 1,000 £ 135% discount)

=

Facebook Fan Page URL

SECLAE PATMENTT BT PayPal
= visa o | : % Place Order
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Dayum! 7x margin of profit. Maybe I'm in the wrong industry and

should start selling Facebook likes online. :)

25



HACK #4

Export your
LinkedIn

contacts
into an
email list.




HACK #4

I I ere’s a quickie hack. There is a way to export all your Linke-
dIn contacts—names, email addresses, job titles and compa-

nies—into a spreadsheet.

Here’'s how:

Step 1: Go to www.linkedin.com/people/export-settings

Step 2: Export.

Yeah, that’s all.

Possibilities:
LinkedIn harbors a good deal of important—Iet’s call it—‘market-

ing intel’ on people.

But running ads on LinkedIn is super expensive. More than both
Facebook and Google Display ads. Which does make sense, since

people don’t spend as much time on LinkedIn as they do on Face-
book.

But if you export emails from LinkedIn, then you can take that
email list and upload it into Facebook Adverts Manager or Goo-

gle Adwords to create a custom list.
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Google and Facebook will match your emails with their users
and you will be able to target your ads directly to your LinkedIn

contacts while they are hanging out on Facebook or one of the

websites inside the Google Display Network.

Of course, you can directly email your connections once you ex-
port your email list, but targeting them through ads is a true

‘stealth mode’.

Let’s say you sell invoicing solutions for companies. You know

that your target people are Accountants, Financial Managers and

such. You search LinkedIn for “Accountant” to find people with

that job title.

799,663 regults for accountant

—tt.a United States »  Feset
ol |
. Pecple Some search results have been filtered to improve relevance.

Show all results
Mo, ..

Frank Filippelli - CFE 2w

Rsatioriship E Senior Financial InvestigatonForensic Accountant with Madison
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If you have around 300 connections on LinkedIn, you could find
up to 100 accountants with whom you share at least one connec-
tion and LinkedIn will allow you to Connect with one click without

a verification process.

Once your connections start to grow, shared connections will grow
with it. Based on the Six Degrees of Separation Theory, it only
takes six or fewer steps, by way of introduction, to connect to any

other person in the world.

Photo credit: Directly.me

Take it slow with this method though. If several people press “I
don’t know this person” on your invitations, LinkedIn will restrict

your account for a period of time.
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HACK #5
Are you
shooping
oh your
visitors?

If not, then
you should.




HACK #5

D on’t you wish sometimes that you could just creep behind
your website visitors’ shoulders and watch everything they

do on your site?

See every mouse movement, scroll, click, keypress they make and
try to get into their heads and understand why they’re not buying

or taking an action you want them to take?

SPY (AT LVL 80

Well, have I got a solution for you. Introducing CREEPINATOR
5000. Just kidding, it’s called Inspectlet.

Clickmaps and mouse tracking tools become more and more
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popular each year. They give us crucial information on what visi-

tors are doing on our websites and landing pages.

But the guys at Inspectlet took it to the next level.

Not only they’ll track where your visitors click and scroll, but
they’ll actually record the screen of each individual session, so you

can watch it just like a CCTV recording.

* | L LR E) — R 096 (Teid Session: (224] G x dn Bx

User: B5. Browset: B Chrome 510 2704903 on Mas Seoreen Sire: 1280 = 657 Session Sart Jul 23, %10 P
Page 2 of 2 - Jump to Page = Mmelinicapturedemo « fhellofcapluradems » [sossion ended)

YR 4 o A T B A B TS 4 o e

When you'ne done playing with the page, scroll down to watch
your sessian recosding
€) Play around with & few form figids

Mhd lew! Sed
Eml tgn! Sai)

Tealaeea | I8 Hherm aryone matching™
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Try out their 1-minute demo here. They’ll record and playback

your visit right away.

Here’s how to turn a creep
mode on:

Step 1: Get an account at www.Inspectlet.com—100 recordings

per month is free. I find it quite sufficient.
Step 2: Copy and paste their code into your site’s HTML.

Make sure to exclude your own visits. You’ll find an option on the

dashboard under Optional Steps.

Step 3: Wait for the new recordings and enjoy your new ‘hidden

camera’ show.

m i v ki Ty

Dashboard + A fbw aite
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My experience:
Every time I use Inspectlet, I discover at least one odd thing with

my pages.

Last month I was running Google display ads. And I found my

recordings filled with visitors that were taking zero action on my

page. No scrolling, no clicking.

- S

& = 503290336 Tpage - 1w Compiour Langding Page Couns - 218, 936 0
=

& | T
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& 4555 M7 1 pe - 148¢ et Lindag Pags Corie < ¥ i 7, 535 pm

w- By

& B 537390376 1 page -1 vex Compietr Landing Page Course - ¥ 441 %6, 937 pm
=

0= swrammzzan 1page - 1sec Comgicte Landing Page Cowss - V. JU1 15,1202 ar

I

E

Now, in Google Analytics you're going to look at the general stats

in terms of percentage values, call it a bounce rate and move on.

If you don’t get super advanced with Google Analytics you won’t
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see any difference between 20-second session with zero mouse
movement and the same 20-second session where the user is
clearly moving their mouse and navigating but leaving the site

without taking any further action.

They are both bounced sessions, but this time you have more
meaningful information on both of them. In the case of the first,
one would investigate to see if there are any ad placements that

are driving fake or forced traffic.

You get thousands of these on Google Display Network. It’s those
sites that force you to click on an ad or those mobile apps that

arrange interface in a way that you misclick or ‘mis-tap’ on an ad

35



all the time.

Many marketers burn money like this. The internet is a virtual

‘wild west’ and if you're not vigilant you’ll be stomped.

In addition to fishy visits, you will discover that your visitors might

not think and interact with your site in the same way you do.

On my startup’s website (www.ucademics.com) we discovered a

ton of pain points when users were filling in website forms, and
we have the whole bunch of those since we’re a university applica-

tion platform.

ICADEMICS T Compan = % Popuar Couses 5 Study I the UK "W ¥our Anpic
1 Country of vour mgh-schbel =

Urked Kingdom
L I al ek n

Sppct BN QUOBSCNON you rceived ¢ will PRCHW TR your high-pehool *

& . Dagros LK MasDErs
? i i . Mo of study *

Full time
&
L] s

Grada Sysiem

VWS | youf Bl grade J expecied fingl grace’

[ Y

Whan did you slar your 10th grade? *

When did you finish / will you finish high-schoot? * i

Install Inspectlet and you’ll see if your visitors are interacting with

your site the way you want them to, if they are reading the key

information, scrolling where you want them to and clicking on
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important call-to-action buttons.

Maybe your visitors are leaving because a field is broken, or a
close button on a pop-up isn’t intuitive enough, or they are aban-
doning shopping carts because they mistakenly click somewhere

else.

Observe and optimize your site and landing pages and get maxi-

mum conversions out of them.

37



HACK #0

5 perfect
headline
formulas.




HACK #6

here’s one headline formula that even my grandmother

would know how to use if she was a blogger...

how to

Google J n
how to play pokemon go

how to create a pokestop

how to be single

how to tie a tie

Prass Enter to search.

“How To [something]” is definitely the kingpin of headline formulas
that work.

Clever headlines can make your articles more clickable. They can
increase your YouTube video views. They can get a person to open

your email. And they can make you more handsome.

|
s
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OK, maybe not the last one.

With a challenge to discover the perfect headline formula, I went

on Buzzsumo.com and did extensive research on viral articles and

their titles on dozens of different topics, from weight loss to SEO.
I wasn’t surprised to discover a trend between the headlines of the

top shared articles.

Give it up to the 5 perfect headline
formulas:
1 [Insert an item or an activity] Could Help You [Insert a de-

e sirable goal that has nothing to do with the former].

“Drinking Tequila Could Help You Lose Weight.”
“Marrying A Smart Woman Could Help You Prolong Your Life.”
“Sending Fewer Emails Could Help You Get More Sales.”

FACERDOK LINKEDEN TWITTER FINTEREST GODGLE: TOTAL SHARES w
SHARTS SHARES LHARTS SHARET SHARTS

i Lk L5 gl
Drinking Tequila Could Help You Lose Weight, S FRRE D

According To Sclentists
buszhearts.com - Mare Trgen this domain & View Sharers GT3.2H
By Buzrheans - Nov 14, 2015
y Buzzheans - Mo 3 o2 Share
Arsirhe
Study Prowves Eating Fizza Could Help You Lose
¥ E P % View Backlinks

Weight
simplemasz.eom - More from this domai i View Sharers 173.6K
By Samplemsost - Apr 18, 2016

= Share
Artice

Twenty Cognitive Biases That Could Be Helping AR

You Make Bad Decisians
fscienoe.com - Mare froem this domain i view Sharers 145. 7K
By Tom Hale - Oct 8, 2015 e
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Find a weak correlation between two unrelated activities and you

are good to go.

It does take some deep digging. Oh, and if you can back it up with

‘study shows,” even better.

Why does it work? It’s sensational. Something new revealed to
humanity that wasn’t known before. A shortcut to our century-old

problems.

It’s not very difficult to create them. Here’s some:

“Drinking Water Could Help You Get A Promotion.”
“Masturbation Could Help You Become Smarter.”

“Reading eBooks Could Help You Keep Your House Clean.”

Don’t try these at home. I just made them up. These are just joke

headlines but you get the gist.

2 How To [Insert a desirable goal] In

e [Insert a number] Easy Steps.

“How To Double Your Conversions In 5 Easy Steps.”

“How To Build A Landing Page In 3 Easy Steps.”

4]



“How To Lose Weight In 4 Easy Steps.”

HOW TO 'GAME OF THRONES' YOUR LIFE
IN 11 EASY STEPS

YOU MIGHT LOOK LIKE A WEIRDO, BUT WHO CARES?!

SHAUNHA MURPHY
07/30/72015

This is a jacked up version of the original ‘How To’ formula. Peo-
ple have two primary motivators: Seeking Pleasure and Avoiding
Pain. This headline targets the best of two worlds, How to Lose
Weight (the pleasure of losing weight) In 4 Easy Steps (avoiding
the pain of a lot of hard work).

3 The Secret To [Insert a desirable goal].
o

“The Secret To Better Call-To-Action Buttons.”
“The Secret To Building Perfect Landing Pages.”
“The Secret To Making The Perfect Pifia Colada.”
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THE SECRETTO

'PICKING TERRIBLE MOVIES

Do you really want me to elaborate on this one?

I'm sure you’ve seen thousands of articles titled in such a way.
Yeah, I know it’s overdone, but that’s because it still works, even

today. And I don’t see it losing its magic anytime soon.

Yes, we’re more skeptical towards such titles today, but better safe
than sorry. “Let me look inside quickly and see what’s the secret. I

don’t want to miss out on something big.”

4 [Insert a number] Things You Didn’t Know About [Insert
e anything really].

“11 Things You Didn’t Know About Facebook Marketing.”
“10 Things You Didn’t Know About Google Adwords.”
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“11 Things You Didn’t Know About Online Sales.”

11 THINGS YOU
DIDN'T KNOW ABOUT

HISTORY.COM

This is the previous “The Secret To...” formula on steroids. First, it
directly claims that I don’t know some fact about a topic I'm very
familiar with. And it’s not just one fact that I don’t know, but 11.

Gee, now I'm drooling with curiosity. What is it that I don’t know.
5 [Insert an activity] Like [insert a name of a pro].
([ J

“Write Fiction Like George RR Martin.”
“Give A Speech Like Steve Jobs.”
or simply end it with a phrase “like a pro”:

“Convert Visitors Into Customers Like A Pro.”

The mechanism of this formula is self-evident. If we attempt an
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activity, we want to be good at it, world-class-pro good kind. And
when someone offers us a way to become that good, we are curi-

ous and want to know more.

Go crazy and use these appealing headlines to turn those passive

impressions into active readers.

Conclusion

igital marketing these days is tough. To be profitable you
will have to outsmart your competition and anything that

demands your audience’s attention, is your competition.

Remember, PayPal, AirBnB, Facebook and many others, all used

clever hacks in order to grow. So, keep on hackin’.
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