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It All Starts Here.

We believe in the foundation and success of independent specialty brick-and-mortar stores. Shopping is not just about commerce.
There's something called the in-store experience. The touching and feeling of product. The sit-and-fit process. The curated

assortment and exciting impulse purchases. The trusted service during the purchase. And, the customer’s immediate gratification.
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News, trends and analysis of key markets that are most profitable to retailers.
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EDITORIAL FEATURES

Coverage of key markets that are most profitable to retailers.
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Comfort Casual Athletic Work Running Socks Insoles Boots Recovery Sneakers Sandals
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THE ESSENTIALS

Socks & Insoles

DIFFERENGE MAKERS

Standn vocks, insches and companents for runners in 2023 Thess unceroves here products am meady 1
Fake & ciflerance for the run... sed bsyond. By Suzanns Blecker
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Featured in:
January/February
May/June
July/August
November/December
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THE BOOT BOOK
Work Outdoor Lifestyle

WORK&PLAY

OUTDOOR AND WORK BOOTS THAT WORK HARD, PLAY HARD,
LOOK GOOD.. AND GET THE JOB DONE. BY CARS GRIFFIN

LET'S TALK REOUT INKOVETION

l l THE BOOT BOOK
Trail Blazers.

Lightweight i BeSt
technology,

Foot

women’s-spec:f:c

Sustainability 'Forward.
lead the way as As they Spend More Time on the

meaningful boot
trends or 2021.

Move, Get
Decisive About their Footwear Needs.

By Carn Griffia and Susanne Becher,

Featured in: January/February and July/August
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RETAIL

Useful information retailers can use to make buying decisions and better run their businesses in today's competitive, dynamic market.

WHAT WERE SOME OF THE BIGGEST

CHALLENGES THIS PAST YEAR WHEN IT CAME
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TREND INSIGHT

A snapshot of what's resonating with consumers to help make smarter
business decisions, inspire creative solutions, and generate original ideas.
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How Issue-Oriented are Today's Shoppers’ Purchasing Habits?

CARPE

POWERED BY M E S H (\. TRENDEM > SEIZE THE TREND!
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footwearinsight.com

POWER IN PARTNERSHIP

FODTWEARINSIGHT.COM

Better Together
Key Initiatives,
Product Highlights,
Brand Strategies
Shining a spotlight

on brands committed
to partnering with
independent retailers.

Special Section:
September/October Issue
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SIT. FIT. AND BE RECOGNIZED.

Footwear Insight, working with Franklin Retail Solutions, mystery shops top footwear specialty stores in the
United States. Each store is graded on more than 23 criteria (beginning with the greeting and extending
through the fitting process, selection and all the way through to checkout).

Top stores are recognized in a special report, published in the November/December issue of Footwear Insight.

FOOTWERR INSIGHT FOOTWEAR INSIGHT
0LD MEDAL SERVICE AWARD
FOR DUTSTANDING CUSTOMER SERVICE

'/ FOOTWEAR INSIGHT
FOOTWEAR INSIGHT

+
QUTOO0R TRENDS
FOR 2023

REN ESSENTIALS
UL LY,

2025 Sponsorship package

® Logo on all Gold Medal Service Awards materials

e L ogo on all promotional ads in Footwear Insight promoting Awards

¢ Logo on Gold Medal Service Award plaque

® Logo placement on Gold Medal Sevice Awards Website

e Nomination of up to 15 stores to be shopped

e Full page ad in Nov/Dec issue of Footwear Insight

e Personalized letter or coupon included in awards box given or sent to winners (supplied)

For sponsorship information, please contact Jeff Nott: jnott@formuladmedia.com
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BUSINESS REPORT QUARTERLY

13 RETAILERS / 18 BRANDS
THE FI INDEX

TRACKING 31 OF THE MOST IMPORTANT
PUBLICLY TRADED COMPANIES THAT HAVE
A SUBSTANTIAL FOOTWEAR BUSINESS.

RESULTS ROUND-UP
BRAND AND RETAIL SCORECARD

Q1 2025 Q2 2025 Q3 2025 Q4 2025
MAR/APR JUL/AUG SEP/OCT JAN/FEB 2026
Ad Close Ad Close Ad Close Ad Close
3/26/25 6/25/25 9/25/25 1/12/26
Mat Due Mat Due Mat Due Mat Due
4/2/26 7/2/25 10/2/25 1/16/26
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THE
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BRAND INDEX
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2025 MAGAZINE CALENDAR

ISSUE FEATURES SHOW CALENDAR ISSUE FEATURES SHOW CALENDAR
JAN/FEB Comfort The IR Show JUL/AUG Sneaker Style: Athleisure & Work The IR Show
Y
Ad Close Socks Atlanta Shoe Market Ad Close Socks FFANY Market Week
1/17/25 Insoles FFANY Market Week 7/11/25 Inseles FSNYE NY
Materials Due Special Section: The Boot Book Materials Due Special Section: The Boot Book Atlanta Shoe Market
1/23/25 Casual Lifestyle / Work Outdoor / 7/18/25 Casual Lifestyle / Work / Outdoor
Booties

MAR/APR Workplace Comfort: NSRA Footwear Forum SEP/OCT Wellness
Ad Close Office & Occupational Ad Close Recovery
3/11/25 Wellness / Walking/Recovery 9/12/25 Style Trends.
Materials Due Eco-Innovation Materials Due Eco Innovation
3/18/25 9/19/25 Special Section:

Power in Partnership
MAY/JUN Comfort FFANY Market Week
Ad Close Outdoor OR Summer Market NOV/DEC Sneaker Style FFANY Market Week
5/12/25 Sandals Ad Close Running ESNYE
Materials Due Running 11/14/25 Walking
5/19/25 Hiking Materials Due Outdoor

11/21/25 Socks
Insoles
Special Section:

2025 Gold Medal Service Awards
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FOOTWEAR INSIGHT MAGAZINE

Sports Specialty
including Outdoor,
Running, Athletic,
and Sporting
Goods Stores

Independent
Footwear Stores
and Boutiques

6X Bonus
Ik Distribution
PUBLISHED . .
EACH YEAR Major industry
trade shows and
+
ﬂ conferences.
MAILED
CIRCULATION
42,356
~ DIGITAL
MAGAZINE
VIEWS
Family Footwear Chains, Brand Pedorthic Industry Suppliers,
Department Stores, Executives Stores Media, Financial
Mass Merchants, Community

and E-commerce
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Editorial Director

Cara Griffin

914-309-6100
cgriffin@formuladmedia.com

Publisher

Jeff Nott

516-305-4711
jnott@formuladmedia.com

Senior Account Manager
Troy Leonard

352-207-2347
tleonard@formuladmedia.com
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