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What’s the Big Idea?

_—

various rule-making authorities who
keep changing their own regulations, it
s agood idea for dealers to get ahead
of the curve to become the go-to guys
for their customers confused about
what's legal and not this season and
next. It's always a good idea to be
that go-to guy.

Then comes an inside look at how
four of the best team dealers in the
country are utilizing technology to,
in some cases, increase their sales
by double digits by simply making it
easier for their customers to buy from
them. These forward-thinking dealers
knew a good idea when they saw it 4
few years ago and their online sales
have thrived ever since.

With all that as a backdrop, our
final set of good ideas goes beyond
product, sports and selling into the
world of business advice and tips on
how to run a better team dealer. In a
tWo-part series that begins this month
and will conclude in the November
Issue of Team Insight, we provide 12
solid pieces of business advice for
dealers,

This advice ranges from the obyi.
0us = how to compete with Amazon,
how to make sure your business car.
Yies on to the next generation, how
to manage your roadmen - to the
esoteric, with ideas on becoming an
international seller, managing your
Millennials and writing a business

plan. We even delve into the ques-
oare surrounded by new ideas everywhere | tion of whether you should sell your business, merge with

Welcome
to

Michael Jacobsen, Editor/Associate Pgblisher
Leading the Team Insight editorial staff,. Mike has been
covering the sporting goods industry smce 19.91 .and
has more than 30 years of trade magazine editorial and
publishing experience. He has assembled a tea.m of
writers and researchers that has been involved in the h
sporting goods and team sports business fo.r most of the
past three decades. They have seen and wntteh about
it all. It is this unparalleled experience that provides the

insight into the world of team sports in every issue.

thought of
until now.

e 0. From the way we consume news - | a competitor (ADA/NBS saw the benefit of this avenue this
including this magazine - to the way we Doy mer) or even buy someone else’s business. Yes, you can
faeeract with the rest of the world, new | buy someons else.

ideas dictate our very existence. All of this change and the cornucopia of new ideas can

The world of team sports is certainly | pe overwhelming, but it can also be exciting, As the saying

1ot exempt from all of this newness swirling about, but | goes, you can either lead, follow or get the heck out of the
sometimes we are so traditional that we fail to recognize it | way. We are here to recommend the first option.

- or take advantage of it. We see it as our job here o Team 1t is, indeed, a brave new world out thare. But don't be
Insight to bring some of you kicking and screaming into the | afraid, we will be here to provide the new ideas and to help
21st century, guide you every step of the way. That's our best ideaso far. m

So this month you are invited to come along for the ride
in this High Tech, High Touch issue.
e journey begins with a look at the ideas in selling

Specialty Sports or, in our view in the editorial offices, any-

thing but football, baseball, softball, soccer and basketball g,
There is just so much opportunity in these niche sports

retany of which are not really niche any longer - that deal.

ers ignore them at their own peril. And we woulq be remiss

1ot to provide ideas on how to become a specialty player.
Pickleball anyone?
Then, thanks to the good folks (7) at NFHs, NOCSAE and the

6 Team Insight

September 2018

teaminsightmag,com

FormuladMedia

teaminsig




TEAM INSIGHT ‘ MEDIA PLANNER 2026

News, Trends And Analysis 0f The Team Sports Market.

FAMILY PLANNING PART 11
ROFILES OF
‘;num-nmm?ﬂ“

™
TEAM INSIG
ALL IN THE FAMLY

SPECIAL REPORT ON FAM

- RSSE
Ak LD VRS

SPECIAL INTERESTS

F IN 2026
e SW"

]
EAM DEALERS ARE FIR!
UP ABOUTTHE POTENTIAL
FOR SPECIALTY SPORTS
UPGOMING SEASONS.

)
FAMILY PLANNING
PART Il
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CATEGORY INSIGHT

NEW GAME PLAN Good News: High School Sports Go AL G ALLERY BRACE YOURSELF

Participation Increases Again

Alineup of the best and brightest in portable goals for 2019.

e N
McDavid Goes
Stealth.
Materials and
structures
continue
advancing to
where the amount | .
of support can be
amplified without ;
having to add bulk
to a product.
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Sublimation has found its niche
in team sports as vendors
up their games.

HEAD GAMES

For a small
item, a lot
goes'in
uilding and
selling team
headwear.

Accessories Decorating Sublimation New Products
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GIRLS' SPORTS

Female athletes are taking team sports participation to higher levels.

CORNRKIGKS ~ BANKSHOTS

13

FAST s
PITCH

DIGRIN' IT

GIRLS' SPORTS/HOT PRODUCTS

SOFTBALL, BASEBALL, SOCCER, BASKETBALL, VOLLEYBALL, LACROSSE, WRESTLING
MARCH/APRIL ISSUE
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SPECIALTY SPORTS

Team Dealers are benefitting from year-round participation.

NEWS & ANALYSIS OFTHE TEAW MARKET - SFTEMBER/OCTOBER 2021+ X FORMULAS MEDIA PUBLIATION
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VOLLEYBALL, WRESTLING, TRACK & FIELD, LACROSSE, PICKLEBALL
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UNIFORM FASHION SHOW (IN PRINT) \

Uniforms for all sports combining technolgy to make athletes stand out on the field or court.

UNIFORM LODKS
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2026 EDITORIAL CALENDAR

ISSUE TEAM ISSUES SOFTGOODS REPORT HARDGOODS REPORT EYE ON PRODUCTS SPECIAL REPORT BONUS DISTRIBUTION
Jan/Feb Baseball ‘26 Headwear Backboards Training Aids Baseball Uniform
Ad Close: 1/16/26 + Fashion Show
Materials: 1/23/26 Basketball ‘26
Mar/Apr The Annual Girls’ Girls" Uniform Trends Top Girls' Team Girls’ Performance Girls' New
Ad Close: 3/12/26 Team Sports Issue Sports Products Products Products Preview
Materials: 3/19/26 Cheer
Fast-Pitch Softball
Volleyball
Soccer
Lacrosse
May/Jun The Football Issue Football Uniforms Goals, Cages & Nets Training Aids NSGA Leadership
Ad Close: 4/22/26 Team Socks Conference
Materials: 4/29/26 NBS Summer

Athletic Market

Sports Inc. Summer
Team Dealers Show

Jul/Aug Baseball/Softball ‘27 Baseball Uniforms Bats, Gloves & Protective Technology = Team Headwear
Ad Close: 7/10/26 + Accessories Style Report
Materials: 7/17/26 Basketball ‘27
Sep/Oct Specialty Sports Uniform Trends Training Aids Specialty Sports NBS Fall Athletic Mkt
Ad Close: 9/10/26 Volleyball Protective Apparel Team Roundup
Materials: 9/17/26 Wrestling
Lacrosse
Track & Field
Pickleball
Nov/Dec Football '27 Football Uniforms Portable Goals & Nets Football Product Football Uniform Sports Inc. Fall
Ad Close: 10/23/26 + Roundup Fashion Show Team Dealers Show
Materials: 10/30/26 Soccer ‘27

Decermber 1, 2025 10:00 AM
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Mailed Circulation: 4125

¢ Independent Team Dealers

¢ Specialty Team Dealers (i.e. Lacrosse, Spirit, Soccer, etc...)
e Team Buyers at Full-Line Sporting Goods Stores

¢ Team Buying Groups and NSGA Members

¢ |nstitutional Team Sales Organizations & Catalogs

e Team Dealer Road Sales People

¢ Sports Inc. Summer Team Dealers Show
* NBS Summer Athletic Market

* NSGA Leadership Conference

e Sports Inc. Fall Team Dealers Show

e NBS Fall Athletic Market
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Hard on the Hardwood

While it may not command a ton of hard goods, basketball remains one of the top team
sports for dealers. Why? Because all of those uniforms, warmups, bags, balls and fanwear

arebeing d used y y an increasi of both boys and girls.
Read the full story

BASEBALL/ SOFTBALL. | Heaowear |
Covering All Bases Hot On Top PRIVATE LABEL SUBLIMATED

UNIFORMS AND APPAREL

Participation in both baseball and fast- At The Table: Kelly Richardson (President, \
i i inuing to trend i ‘ap), Chad Kennedy (National HEADWEA| COLOR

COMBOS

teaminsightmag.com

upward, especially at the high school level.
Although schools, leagues, organizations.
and the sports’ governing bodies are
pleased with the growth... Read the full story

Trend Right

sales Manager, The Game) and Mike Hiskey
(Creative Director, Pukka).
Read the full story

Be Aware of the Tax
Man

SEE ALL THE COLORS AT TEAM.OUTDOORCAP.COM »

Stay. Stay. Stay. Stay.

Stayi
Competitive
in Retail!

GET THE EBOOK
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