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We believe...
in the foundation and success of independent specialty brick-and-mortar stores.

Shopping is not just about commerce. There's something called the in-store experience. The touching and feeling of product.
The sit-and-fit process. The curated assortment and exciting impulse purchases. The trusted service during the purchase.

And, the customer’s immediate gratification.
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News, trends and analysis of key markets that are most profitable to retailers.
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GOLD MEDAL SERVICE AWARD
FOR OUTSTANDING CUSTOMER SERVICE

BOOT BOOK 2025
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COVERAGE OF KEY MARKETS

Comfort Casual Athletic Work Running Boots Recovery Sneakers Sandals

WALKING IS A GO-TO WORK OUT FOR ALL AGES.
BRANDS ARE SHOWCASING SHOES THAT KEEP
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RETAIL

Useful information retailers can use to make buying decisions and better run their businesses in today's competitive, dynamic market.

RETAIL

WHAT WERE SOME OF THE BIGGEST

CHALLENGES THIS PAST YEAR WHEN IT CAME
TO DELIVERING GREAT CUSTOMER SERVICE?

F
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TRENDS :

TO WATCH IN THE NEW YEAR
1 2

From staffing issues to supply chain headaches, retail-

//\
g
issues. And they discuss how they are finding solutions.
[ e
(L MEDAL SRV ANARES FOR OLTSTANDRNG CLSTOMER SERACE 2122 L
Shoe Fly Creates a Buzz SECRETS TO SUCCESS Hiring Advice from the Shop Floor How Retailers Can Find the Right Vendors
By Do McGwn - = Gold Medal Service Awsrd winning stores share some of ther 1op Customer service tips. By ot MGen - . bk @ Y i et =3
By Bob McGee & Cara Griflin 1

How Retailers Find the Right Employees
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TREND INSIGHT CONSUMER SURVEYS

A snapshot of what's resonating with consumers to help make smarter
business decisions, inspire creative solutions, and generate original ideas.

TRENDINSIGHT

oyt 297 consumers. Horo s what ey ukdus.

CARPE

POWERED BY M E S H (\. TRENDEM > SEIZE THE TREND!
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BUSINESS REPORT QUARTERLY

— — 13 RETAILERS / 18 BRANDS
RETAIL II\IIlE)( *************** BRAND INI]EH DDDDDDDD THE FI INDEX
IlEAlS SPARK SE[:TI]H'S EAII\I M9.8% TIIRNAHI]IINI]S IlE[:[WEIIIES il 3% Tracking 31 of the most

important publicly
traded companies that
have a substantial
footwear business.

RESULTS ROUND-UP
BRAND AND RETAIL SCORECARD

RETAIL INDEX BRAND INDEX

THE QUARTERLY REPORT:
JAN/FEB, MAR/APR, JUL/AUG AND SEP/OCT
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THE ESSENTIALS

Socks & Insoles

DIFFERENGE MAKERS

Standout socks, insoles and components for runners in 2023, Thess undercover hero products are resdy to

diffarence for the run... and beyond. By Suzanne Blecher
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THE BOOT BOOK
Work Outdoor Lifestyle

SURE
FOOTED 4

Brands Express
Optimism for 2022,

with an Increased
Focus on Sustainability,
Communication and

Transparency. .

WORK&PLAY

OUTDOOR AND WORK BOOTS THRT WORK HRRD, PLAY HARD,
LOOK GOOD... AND GET THE JOB DONE. BY CARR GRIFFIN

UTDOOR FERFORMERS + HARD WORKERS.

 THE B0OT 500K | THE BOOT BOOK

Trail Blazers.
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lead the way as s they Spend More Time on the

meaningful boot
trends rzozl

Demmveﬂbont&sufmmrﬂeeds

By Carn Griffin and Suzanse Blecha.

By Bunsans Biochar a0 Cars Gl

Featured in: January/February and July/August
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POWER IN PARTNERSHIP

Better Together
Key Initiatives,
Product Highlights,
Brand Strategies
Shining a spotlight
on brands committed

to partnering with
independent retailers.

September/October Issue
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SIT. FIT. AND BE RECOGNIZED.

Footwear Insight, working with Franklin Retail Solutions, mystery shops top footwear specialty stores in the
United States. Each store is graded on more than 23 criteria (beginning with the greeting and extending
through the fitting process, selection and all the way through to checkout).

Top stores are recognized in a special report, published in the November/December issue of Footwear Insight.

FOOTWEAR INSIGHT

Bﬂlll MEDAL SERVICE AWARD
FOR QUTSTANDING CUSTOMER SERIICE

&

FOOTWEAR INSIGHT
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FOOTWEAR INSIGHT

OUTDOOR TRENDS
FOR 2023

RUN ESSENTIALS
FONTEAR, NSOLES, SOCKS

2026 Sponsorship package

® Logo on all Gold Medal Service Awards materials

e L ogo on all promotional ads in Footwear Insight promoting Awards

® Logo on Gold Medal Service Award plaque

* Logo placement on Gold Medal Sevice Awards Website

e Nomination of up to 15 stores to be shopped

e Full page ad in Nov/Dec issue of Footwear Insight

e Personalized letter or coupon included in awards box given or sent to winners (supplied)

For sponsorship information, please contact Jeff Nott: jnott@formuladmedia.com

footwearinsight.com/goldmedal FormuladMedia




FOOTWEAR INSIGHT | MEDIA PLANNER 2026

2026 MAGAZINE CALENDAR

ISSUE FEATURES SPECIAL REPORT SHOW CALENDAR
JAN/FEB Comfort BUSQ";‘JE\SRS_I_ ::E?RT The IR Show

Ad Close Socks Atlanta Shoe Market
1/16/26 Insoles

Materials Due +

1/23/26 The Boot Book: Casual Lifestyle / Work / Outdoor / Booties

MAR/APR Workplace Comfort: Office & Occupational Bus‘miﬁzst\? R NSRA Footwear Forum
Ad Close Wellness & Recovery

3/26/26 Walking

Materials Due Materials & Design

4/2/26

MAY/JUN Comfort FSNYE

Ad Close Sandals

5/15/26 Running

Materials Due

5/22/26

JUL/AUG Sneaker Style: Athleisure & Work BUSINESS REPORT The IR Show

Ad Close Socks QUARTERLY Atlanta Shoe Market
7/17/26 Insoles Outdoor Retailer
Materials Due Materials & Design

7/24/26 +

The Boot Book: Casual Lifestyle / Work / Outdoor / Hiking

SEP/OCT Wellness & Recovery E v
Ad Close Style Trends
9/23/26 Materials & Design
Materials Due or
9/30/26 Power in Partnership
NOV/DEC Sneaker Style FSNYE
Ad Close Running
11/16/26 Walking
Materials Due Outdoor
11/23/26 Insoles
+

2026 Gold Medal Service Awards

December 1,2025 9:46 AM
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FOOTWEAR INSIGHT MAGAZINE

Sports Specialty
including Outdoor,
Running, Athletic,
and Sporting
Goods Stores

Independent
Footwear Stores
and Boutiques

Bonus
6X Distribution
EXEH%EA% Major industry
trade shows and
7,250+ conferences.
~ MAILED
CIRCULATION
Family Footwear Chains, Brand Pedorthic Industry Suppliers,

Department Stores, Executives Stores Media, Financial
Mass Merchants, Community

and E-commerce

footwearinsight.com



FOOTWEAR INSIGHT | MEDIA PLANNER 2026

Editorial Director

Cara Griffin

914-309-6100
cgriffin@formuladmedia.com

Publisher

Jeff Nott

516-305-4711
jnott@formuladmedia.com
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