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Skills Experience

Figma


Webflow


Adobe Illustrator


Adobe InDesign


Adobe Photoshop

York University / Sheridan College

Joint Program in Design

Bachelor’s Degree in Design (BDes Hons)

Graduated: June 2014

Education

Claude (LLM)


Invision


Adobe After Effects


Adobe Premiere


Notion

Chorus Innovations / Los Angeles, CA

Lead Implementation Engineer & UX Designer / August 2020 - Now

O wn the design and delivery of an entire product line spanning 
resource navigators, research-enablement products, and a 
psychiatric advance directive tool that all serve vulnerable 
populations.


Manage and mentor a team of 1 product designer and 3 engineers, 
setting design standards across the product line.


Partner directly with Product Managers across the full 
development lifecycle - translating research and requirements into 
wireframes, flow diagrams, and prototypes, then into development 
tickets engineering builds from.

Every decision needs a why. Backed by 
research when I have it, and clear 
reasoning when I don't. I should always 
be able to explain a choice to a PM, an 
engineer, or a user.

My work philosophy

Dopweb Agency / Los Angeles, CA

UX/UI Designer / October 2019 - August 2020

Performed systemwide audits on a template -based website 
builder, proposing alternative user flows and interface 
adjustments to improve the experience.

Underdog Studio / Toronto, ON

Sr. Graphic Designer / February 2015 - May 2019

Options, not ultimatums. I bring more 
than one direction so stakeholders can 
weigh tradeoffs & own the outcome 
alongside me.

More perspectives, better work. I build 
closely with PMs and engineers, and 
within my own team I make room for 
everyone to question and push back.

Worked on and helped pro ject-manage 10+ large-scale 
marketing campaigns spanning print, web, UX/UI, and motion 
graphics for clients including Molson Coors, SickKids Hospital, 
and Kubota.



Worked directly with client marketing departments as the day-
to-day design point of contact, translating brand and campaign 
objectives into deliverables across print, digital, and motion.

If it isn't clear to everyone, it isn't done. 
Building for vulnerable users taught me 
that clarity isn't a nice-to-have, it’s 
absolutely critical.

Logical Outcomes / Toronto, ON

Freelance Graphic Designer / March - May 2018

R evised brand identity and created brand guidelines that were 
rolled out into company materials thereafter.

Product Designer
www.angconstantino.com
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