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Insights

Users want to be able to easily
return to shopping after adding an
item to their cart. They do not want
to be forced to checkout.

During checkout, users want a quick
and easy process where the
information is clear to understand.
This includes pre-filled out and
concise order details.

When viewing a product, users want
to really understand the product.
Reading and viewing the product on
actual customers is very helpful.

Recommendations

Add a "continue shopping" option on
both the cart slideout and on the

shopping cart page during checkout.

Make checkout more user friendly
by adding edit text links for personal
information on step 3 of checkout
and remove option for products.

Increase the capabilities for reviews
on products. Allow users to add
comments, upload photos and give
them options for posting their
comments and feedback.




