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40% - Strategic 

riting, Research & Execution

10% - Client Relations
Thinking & Concept Ideating

Facilitate and contribute to productive brainstorms with Supports concepts with clear rationale and maintains ownership of work from ideationArt Director, Creative Director.
Collaborates with the team to construct innovative ideas for clients, and brings them to life in a way that helps clients to envision them in actuality to launch
Presents new ideas, and ongoing work to clients in a confident, concise and thorough manneProactively seizes opportunity to create timely content against viral trends, and larger cultural moments
Continually raise the bar on creativityThrive in a fast-paced, collaborative environment with a high-volume workload, writing fresh copy that connects with the desired audience and drives actionComfortably vary voice, style, and other characteristics demanded by the industryMaintain up-to-date knowledge of communication and client-related industry trends, company, or target audience at hand
Research and understand the client’Interpret creative briefs to develop and produce creative concepts through execution on assigned brandss needs and target audiences, through online searches, reviews of existing research, interviews with subject matter experts, and in-person meetingsWCollaborate with a team of account managers and creative stafrite original copy and edit content for a range of corporate marketing and communications materialsf from concept development to delivery of final produc
Revise copy based on internal and client feedback/directionPresent copy concepts and final deliverables to internal team, and to client representative as needed, and participate in client pitches on occasio
Knowledge And Skills RequiredCollaborates with various members of the team to deliver a range of superior creative executions
4+ years’Must have a solid understanding and desire to keep up to date with innovation, industry experience within an agency environment as a copywriter or content writer , and design trends
AStrong verbal and written communication skills to convey ideas and direction wide understanding of culture as it pertains to social strategy and execution
Excellent organizational skill and multitasking abilityAbility to work independently and with a team to meet deadlines
Confidence in presenting to colleagues and clientKnowledgeable across all social platforms while expanding skills to fit an ever-changing landscap
Proofreading experience and familiarity with standard style guides a plusExperience in strategic idea generation, and execution of those ideas on behalf of clients

 Certificates, Licenses and RegistrationThere are no requirements for certificates, licenses and registrations
Expresses ideas clearly and accuratelyFive-plus years of experience in an agency setting.Works effectively in a team environment to build and foster collaborative environment.Able to deliver compelling, strategic, well-crafted communications across multiple platforms for a diverse range of audiences.WWrites in a clear and concise manner while maintaining quality control by adhering to clarityorks collaboratively with creative and account partners. Can direct others to ensure proper production of campaign elements., proper grammar, agency process, client referencing and legal requirements.
Understands marketing plans including objectives and strategies and how success will be measured.Able to execute projects in a timely and intelligent manner while contributing strategically to the long-term vision of the brand internally and with the client.
Can act as a brand steward who knows the market, asks the right questions, and works with clients to solve strategic and copy issues.Experience with participating in strategic and tactical meetings and contributing innovative ideas, tactics, and copy appropriate to the client marketing strategy.
Physical Activity and WCan coordinate creative materials across other disciplines.ork Environment
* You are scrappy, insightful and an innovative problem solverPosition may involve light physical activity pertaining to photo and video production. . This includes lifting tripods, gear, props or assistant producing.
* * YYou have the ability to work efficiently and demonstrate a bias for action in a fast-paced, ambiguous environmentou bring verbal flair and conceptual excellence to the work, inspiring clients and team members to raise the creative ba .* * YYou are passionate about design, technologyou regularly push your comfort zone to stretch and improve yourself, never thinking “that’, advertising, marketing, and are always keeping pace with it.s not my job”. I am African American. I An African. I am Black. I am queer. 
* * YYou use data and insights to create work that resonates with customers.ou are ego-free and are highly collaborative, working with a diverse group of people and learning from them.* * YYou are a self starterou aren’t afraid to question the status quo, and take steps to change things for the better, spotting an opportunity and making something out of nothing. .
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write

study
Miami Ad School
Paid my part in keeping the lights on. 
Worked late on campus—keeping the lights on.

non-awards

IoT platforms
2016 – 2018

myLINGO
tech startup
2012 – 2015

Product Marketing / Project Manager
Managed 80+ open projects a quarter. Studied why IoT is good and gave 
presentations on why it’s great. Emailed people of various emotional states.

Marketing Lead + Copywriter
Wrote web/app copy. Oversaw web/app UX design. Built beta tests for 
national theater chains (Regal, AMC, Carmike, etc). Had a blast.

• Procter & Gamble within CVS: consumer; new sexual wellness campaign
• Crest Oral B: a compelling case for 2 very cool toothpaste ingredients

• Walmart Health & Walmart Pharmacy: upped impressions with humor(ish)

Freelance: Worked overtime, with my PM’s and Copy Supervisor’s prior approval.

• RYBELSUS: got in on the GLP-1 trend before it was cliché. Lot o’ print pieces.

Copywriter: Wrote social, radio, print, and video copy. Got myself an HSA plan.

• COVID-19 shot: DTC unbranded; worked post-launch—until we got fired
• Doodles campaign won oodles of awards (CLIO, LIA)
• Zepbound: Joined the snore squad and worked on a new sleep apnea campaign
• IPTACOPAN: DTC unbranded; worked pre-launch—until we got fired

Senior Copywriter: Got older. Got an older title. Always remote. Always wore shorts.

Claremont McKenna College 
Experienced school’s Forbes ranking go down.  
Acknowledged the 6th most expensive tuition.

Social Most unsolicited jokes made per day.

Personal Put Movie Pass out of business. No longer fluent in Armenian.

Competitive Won a ticket lottery for a Taylor Swift concert.

work

FCB Health 
2023 – 2025

Saatchi & 
Saatchi 
Wellness 
2020 – 2022

TLG NYC 

JACQUES 
2025 – Present

Copy Supervisor: Got in without knowing French. But had a je ne sais quoi about it.
• JORNAY PM: (FOR ADHD), taking new DTC campaign to market.
• Wrote for OLV and created UGC social vids that targeted evergreen trends
• MERCK: pre-launch concepting for DSA and branded (sorry, no peeking yet)
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