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ACEEE::

Smart Energy. Clean Planet. Better Lives.
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Which Items Use the Most Energy?
(Baird & Brier, 1981)

Perceived
Order

Correct
Order



Plan for Today

 Behavior matters
« Some theories
 Using the EAST Framework




Behavior (and Behavioral
Science) Matters
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Net Zer. Actions that Reduce Energy

« Reducing excessive or wasteful energy
use

« Transportation mode switching
- Materials efficiency gains

Key Points
Efficiency > Curtailment

Important behaviors require programs and
policies
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What Influences Behavior
Change: Theories




What Drives Behavior?
Common Assumptions

 People don't know
* Money is everything
« Technology will save us

e Policies and laws are all we
need to change behavior

- People make rational decisions

ACEEE::

American Council for an Energy-Efficie tEnmy



Theories You Can Use!




Implementing a Solution: EAST Framework

Defaults, reduce friction, simplify message

Get attention, design
rewards (and punishment)
for maximum effect

Prompt when receptive,
consider immediate
costs/benefits, help plan
responses

Show that others are doing it, use social

ACEEE networks, solicit commitment

American Gouncil for an Energy-Efficient Economy
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Attractive
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Make the desired behavior more appealing
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Attractiveness Varies by Audience: Home Upgrade Packages
(Sussman, Lewallen & Conrad, 2024)

Which of the following energy upgrade packages would you prefer?

Package A Package B
Insulation and Air Sealing 77:,145

Window and Door Upgrades &_
Heating and Cooling System
Water Heater

Major Appliances

Solar Panels

@an OQ;. 7

Electric Vehicle (EV) Charger

Cost to Homeowner

(financed at 0% interest over 5 years)

Savings on Energy Bill
(Bill = $250 / mo. before upgrades)

ACEEE::




No one package to rule them all...

Five classes of preferences:

ACEEE:: BECC 2023 | Packaging Comprehensive Retrofits | 12 | e e e
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To Sum Up

 Behavior matters
« Theories can be useful

« Make it EAST to get people to act
» Easy
 Attractive
 Social
* Timely

© Andy Anderson /m{wmfv-
HE SPECIALIZES IN DRAWING CONCLUSIONS

ACEEE



BEARNuUD

BEHAVIOR | ENERGY | ACTION | RESEARCH

We help increase participation and save energy!
Behavioral Science Assistance for Government, Non-Profits, and Business

BEARhub.net

ACEEE:: | Behavioral Science Decarbonizing Buildings| 15 | e e e
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