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In 2025, you used innovation and
automation to start a fundraising
revolution! Say that three times
fast.

Now, It’s time to show off your
savVvy skills with a
knock-your-socks-off annual
report worthy of top-trending
status.



Let’'s cover:

Reviewing Your
Fundraising Program

Make an Annual Report
with Al

Easy Annual Report Tools

Make-It-Count Elements

Awesome Examples
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Review your
Fundraising
Program

fonraise



New yvear; new
fundraising plan.

But first... it’s time for an annual
review of your nonprofit’s
current fundraising program.

Navigating 2026 with data-driven
Insights and forward-thinking
strategy Is only possible by first
examining 2025’s fundraising
successes.



Start with
the Big Picture

Pull your total amount raised
from your donor CRM and
compare It to your goals. Look
at the overall accomplishment
to uncover Initiatives that didn't
quite measure up and ones
that knocked It out of the park.

Celebrate where you are today!




Review each
campaign

Chart individual campaign data
side-by-side to identify which
campaigns are thriving and which
are (barely) surviving. Time for an
overhaul!

Data highlights opportunities for
your fundraising strategy to go
from average to amazing.

/J




Which was your most successful
campaigh and why?

What tactics can you take away
from that campaign?

What challenges did you encounter,
and how did you overcome them?



Audit it all

| ook for trends In these must-have

fundraising reports so you can
make I decisions this year.

Total # of donors who gave last year
Total # of new donors who gave last year
Average and Median gift sizes

Revenue by channel/appeal

Donation page conversion

Major gifts

S S8 88Q8E0

Amount raised per email sent

List growth and churn


https://www.funraise.org/blog/8-must-have-fundraising-reports-every-nonprofit-needs

Systems review

Process systems, tech platforms,
and tools should all go under the
microscope, too!

Look at the return from each one,
run a cost-benefit analysis, and
consider exploring your options.




Check in with
yourself

With each new year comes an

opportunity for some honest
self-evaluation.

How did last year go for you?

How are you (really) feeling about the
year ahead?

Approach the year ahead with honesty
about your work, the obstacles you may

encounter, and the impact your job made
on your life.



Make an Annual
Report with Al

(iIn 5 easy steps!)

fonraise
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1. Pull the data

Use your best reporting tools, like
Funraise's Fundraising Intelligence, to
break out 2024's impact highlights. One
Al tool we love for creating reports from
raw data is Taskade.

Keep Al In Check:

Confirm with a human that the numbers
are correct. Your foundation has to be
rock solid for your report to stand
strong.

funraise Flatform  UseCases  Resources  Pricing mzﬂzs‘r‘em--EndeIngGuicle EFI Talkto Sales

Nonprofit Fundraising
Dashboard for Data &

Intelligence - (I III

-------
your growth. Visualize your fundraising data to see the big

i » =
.
; I i -
DDDDDD | i T e Jhh,
:
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https://www.funraise.org/features/fundraising-intelligence

2. Uncover Iinsights

It's time to feed the beast! Input your
reports into an Al tool like
AnswerRocket to uncover insights,
analyze the data, and get answers.

Keep Al In Check:

Confirm with a human that these
INnsights are legit—none of this Al
hallucination business.

Use these insights as a jJumping off
point and probe further. What else
can you uncover?



3. Create the report!

The magic moment has arrived! If
you're creating a standalone site, try
Storydoc.com. For a slide deck,
Typeset Is awesome.

Keep Al In Check:

Confirm with a human that your
branding, logo, and message are
accurate.

Bring in the humanity! Al can't bring
what you can, which is lived
experience, an opinion, and hope for
the future.



4. Make marketing
assets

The best parts of an annual report are
all the jJuicy moments of iImpact you get
to share. So make 'em shareable! Use
Funraise's free Appeal Al tool to
suggest content, build a social
calendar, and create posts highlighting
the highlights. (And so much morel!)

Keep Al In Check:

Confirm with a human that the
wording+images are on point.


https://www.funraise.org/appealai

5. Acknowledge
the Al

Although you've had a human monitoring
each step, Al has played a major role in
the creation of this annual report. It
makes sense to recognize this role in the
Interest of transparency and historical
authenticity.

As well, acknowledging your full
journey—not just your
accomplishments—rounds out the story
of your impact and reminds your
audience there Is still work to be done.


https://www.funraise.org/appealai

Nonprofit Tools for

Easy, Impressive
Annual Reports

fonraise



Putting together
your annual report
can be a hassle.

Here are some
tools that'll get you
excited to do this
yearly task.




You are the best
tool in your
fundraising toolkit.

Get strategic, get
that data, and get
ready for a
whirlwind year
ahead.




Storyraise

Templates, tools, and help so that
you can make a gorgeous, engaging,
Impactful annual report.

@ Sﬂ:ﬂ'}!rﬂiw Homa  Solutions  Biog

Create Nonprofit
Digital Reports

Storvraise makes it fun and easy to create web-based reports using drag and drop.
Build annual reports, impact reports and donor reports 3x faster.

Gat o Damo

By the Mumbers

66m 17k

45 120

Nonprofit annual report
templates made easy

Achieve professional results with our tailor-
macle templates, specifically designed for
nonprofit annual reports. Showease your

impact and engage your supporters effortlessly!

Unleash your creativity
with custom layouts
and design blocks

Craft the perfect report with our versatile building

Contact Uz

Blocks or go all-out with a custom layout, Bring
your vision to life and captivate your audience!

vy Jineriey




Canva

Branded, customizable
templates! Easy-peasy
drag-and-drop interface!
Creative Infographic templates!

Home  Templates «»  Discover « Learn w Pricing Q annual reports ' Lag in

Home » Templates > Reports » Annual Reports

Annual Report Templates

Browse our collection of annual report templates - easy to edit and free to customize on Canva.

MORGAN 5Y
NaRTEnS ARCHITECTURE
il ] ANNUAL ANNUAL REPORT
il?-.'b REPORT 2018
“ﬁq= F N . ANNUAL
dia Ny 2\ REPORT

GREAT IDEAS INC,

2019

ANNUAL
REPORT
rartyl ezo 6

STERLING

ADVERTISING
ANNUAL REPORT




Readymag

If your report is chock-full of
content to share, build an
IN-your-face standalone site no

one can ignore.




PowerPoint

PowerPoint goes beyond slide
decks. Image and text boxes +
custom colors = a piece o' cake
annual report.

Home Inser t Draw Design Transitions Animations Slide Show Review View  Acrobat = Share ] Comment s

W w i W —_— 4 w ;

(] ' = A2 | L] s

Paste Slides Paragrap sert Drawing Design Create and Share
Ideas be P

In

Design Ideas (%)
Stop showing ideas for new presentations




Adobe Creative
Cloud Express

Ready to digitize your annual
report? Adobe Creative Cloud
Express allows you to create an
Interactive digital annual report.




ISSUU

This Inexpensive tool creates
annual reports that look pro,
feel familiar, and are real
page-turners!
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Template time!

If you have a report that's been
successftul In the past, don't be shy
about reusing It this year.

Even better, hand it over to a pro
designer who can iterate on your
best work and make a masterpiece
template you can use year after
year. The best start isn't always a
fresh start, and you can begin In
the middle.



Hire a designer

Consider the resources you're about to
spend: hours creating your masterpiece
and money on programs to make It
possible. That's a lot.

The most cost-effective solution may be
hiring someone who can create
effectively and efficiently. Some
resources to look into are Catchafire or
Upwork.

Or check out Funraise's best-of-the-best
partners and consultant friends.



https://www.funraise.org/blog/best-nonprofit-consultants
https://www.funraise.org/partners

S SRR, R R

Make-It-Count
Elements for
Multi-Use Reports

fonraise



Nonprofits!
Check out these
must-have
elements to make
your annual
report shine.




Vision

Demonstrate

Tease the coming year by

demonstrating a future vision
INn your director's message or
a short paragraph at the end

of the report.

gt e ﬂdﬂ- Mdbs

H
.

Feunder snd Executive Birectar

Cur Board

Den Fariman

A LETTER FROM OVR EXECVTIVE DIRECTOR AND FOVNDER

hile 2021 was a yel ancthor
trying year for gur commu
ard lor our world, | am balh

i 1o !_;:l:.-".i'l._ni The
Phoeni organization as 2 whole and as
and as individuals embadied one of my
faoaile quotes

Iy

Bedween stimuwlus and response. there
5.8 space. In that space is our power to
Choose QUF respanse. N oUW respanse
tes ouwr growth and ow freedom

Vikdor E. Frank!

Lhespate the incredible chadlenges {aced
through the vanious surges of COVID-19,
wie find ourselves on the precipice af
rapid, hockey-slick gro Thie Phoenix
cefved 210068 new members m 2] -
o oSt impactiul year yel from a

i Mermbed perspective

In 2021 alone, we Sernid mone iy
mmibers than wie did in the Tirst

o Tha Phoenix

This is happen ). it"s happenin i Fasl,
and we ane ready

The lasting effects of the pandemic -

wilh our commiunily, allies, supporiers,

i padatners

Volunlesrs ans Co0k L0 our mission and
th prafh we ore Taking bo drive this rapid
vt sustainable growth, We intentionally
launchied our valuntéer engagement
slrategy this year, hiving dedicated stalf
and barilding out a thoughtful precess
for Intake, onboand ). and supporting
Phosnix volunteers. Our voluniesrs now
higee the 100is BNd SUDPOET MECESSANy
b S-'E-BI'I'-:IZ"S-'.:-:;.' h-'ll":l:_i their telents and
PaESIong 10 Ul COMIMAInITpes =3l 'i}-".;-'
te drive impact for The Phoeniy, but

P NADS e "-"!Fﬁ:".-[l."l!l:.‘. 1] |:-'{.-.'|-'C|l2'

3 BUPPOTiG Space Tor them Lo soll-
Fciualize. Thegugh ths slralegy. 532 ney
volunieers werne acinvated and fraaned

in 2021, impacting F471 community
meermitEs and eading 6,320 Phodnix
evinis arcund the couniny. With an acule
focus on trainir, suppon, and instilling
Sur cofe wabuis, we conlmue 1o dited
-:_:-1.-|f|-:I-:-|'|Ii:.' townnds our 2022 goal of
2000 volurtedrs activaled

Wi also launchied our mobile app this
Oclober—a technological and comemunily
driving advancement thal we zne

findied, & SODMety trackes, gioups based
on kecation and red infesis, and

CONMECT. which allows cormimnsty
Fridm 1o connect 1-1 1o pogvide

it

parinerning with other apps in our Space,
with the vision of becoming a beader in
recovery technology.

2021 has bean a year of hardship, but

in that hardship, we have been furthes
empowered to drive deeper towasd our
mizsion of iImpacting one million people
in recoveny. We have made trernendous
strides and wo have big goats for J00d
W coanid not and cannot do this alomne.
From the bettom of my heart, thank you
1od Being & par] of this manemien] = we
are Slrondges 1ogethet

=

Scoft Strode

Founder and Exocutive Direcio




Top-level Financial
Information

Take a look at the DREAM annual
report for a great example of
top-level financials, simplified
and summarized.

(JDREAM  DONATE NOW.

A GENERATION OF |
0 — l'.IUR BDHHUNITY&IHFACT

Who We Serve

g -T

Fan el .
=) e l':f;._ .-. 1



Transparency
Around Progress

Your annual report is a way to
share achievements and setbacks
openly, framing them in a way that
showcases your resilience.

.. The Importance of Valuing

4 B

. Community Relationships
.0 By:TheCalgary Professional Chapter

_The'BWBCalgary Chapter is one of 39 across the country. Many chapters are
based out of universities and colleges, but ours is made up of professionals
from 1 ACI08S < our CIty We support EWB Canada through fundraising, fellowships,
and awareness and create change in our community by nurturing a generation
A of leaders who go on to change global systems.




Donor-Centered
Impact Stories

Find awesome impact
stories to include in your
annual report and step 1t up
by telling them In a way that
focuses on the donors' role.

FROM CUR DOMORS

Kaitlyn and Ben Zigrang

Kaithyn and Benjamin Zigrang have supported the Innocence Project since 2021
through generous contributions and gifts in support of our annual gala. In September
2023, they hosted an exoneree at their restaurant to raise awareness about wrongful
convictions. The Zigrangs are entrepreneurs raising their young family in Tulsa,
Oklahoma.

What initially brought you to the Innocence Project’s work?

Kaitlyn: We came to the Innocence Project during a time when there was a lot of awareness being raised
arpund racial justice issues. We researched organizations that wera doing meaningful racial justice work
and how we could get involvad. We found the Innocence Project and were so inspined by the wor

Benjamin: We were having difficult and eye-opening conversations with our friends of color about their
experiences and their family members' experiences during incidents like traffic stops. It galvanized us to
be part of the solution.

What does your involvement with the Innocence Project mean to you? ——



SHORT-TERM
QUTCOMES

The majority of Clubs and Summer Program
students make gains on outcomes
associated with persistence in computer

science.
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CAPABILITIES:
Self-efficacy
with CS

Awareness of
CS careers

COMMUNITY:
Awareness of the
contributions of
women in tech




Put Your Best
Faces Forward

Photos not only add visual
Interest to the document,

but also bring your readers
closer to your work.




Make your lists
and check them
twice.

Seriously. Triple-check everything
for accuracy In your annual report.
That means names, numbers, and
details!

Pro Tip: Practice pronouncing
names If you're making a video.




Include a
Call to Action

You don't need a hard ask, but
your annual reportis a natural
opportunity to present pathways
to support your organization.

Want to become part of the impact you see here?

[nvest in

SEARLRT g S DONATE




Make the most of
your annual report
by using it all year
long. Include these
make-It-count
elements for a
double-duty
annual report.




Rip Yourself Off!

Make the most of your staff's time
and resources by reusing videos,
short copy descriptions, Images,
and infographics.

Lorem ipsum dolor sit amet, consectetur adipiscir
Nam tempus magna vitae turpis ultrices bibe
Aliguam sollicitudin, est eu commodo tristique, lore
pulvinar justo, et sollicitudin urna dolor et libero. |
commodo elit facilisis cursus posuere. Mauris nibh
ultricies vel tristigue sit amet, mattis volutpat
Praesent sit amet diam at lacus ornare fringilla vel
Duis ac posuere libero. Nam porta nulla ut img
dictum. Maecenas sollicitudin augue at orci cursus r
nec at nunc. Nam laoreet ligula vitae metus feugiat i
Curabitur urna tortor, dictum sed arcu eget, com
iaculis erat. Vivamus consequat faucibus aliguam.



Make it
Accessible

Captions, translations, and a
variety of filetypes and color
palettes will ensure that your
hard work can be easily
digested by everyone.




Engagement Loops

Your annual report should
encourage readers to
Interact with your nonprofit.
Experiment with
engagement loops like the
donation ask, surveys and
quizzes, and soclal media.

s -
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AN h'l UAL
- REPORT

Awesome
Nonprofit Annual
Report Examples
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Check out these
7 nonprofits
forging into the
future with

awe-inspiring
annual reports!
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2022 Annual e
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DIGDEEP

DIGDEEP’s comprehensive annual report
akes supporters through twenty-five pages
of data-driven impact demonstrated through

storytelling, statistics, timelines, and

compelling Images.



WHAT YOU GAN DO

Stay up to date about programming and events:

@ Subscribe to our mailing list: www.gatheringforjustice.org/mailinglist

D Text “The Gathering” to 44321 to make a donation

Making a generous, tax-deductible donation today:
1“ Donate via our Website bit.ly/gfjdonate

Donate via CashApp ($Gathering4Justice)




A GENERATION OF STORIES

Hear directly from the DREAM Family on how our investment in the youth of our communities has made a difference.

Jason Medina, DREAM Legend Khloe, DREAM Charter School
Student

“DREAM does something different.

They've brought change, and they've - “I love to go to DREAM Charter
stuck with that change.” s School because you can make new

friends and learn new things.”

Marielena Fernandez, DREAM Katie Colon, DREAM Parent and
Legend & Youth Development Programs Manager
Specialist

“DREAM doesn't feel like a school as

“DREAM is a place of opportunity; a . much as a part of our journey as

place where children and their pe - parents and my child's journey as a
families alike can envision a future.” . . young person.”

DREAM

DREAM uses annual report data to show
off their lifetime achievements in their
annual report. Easy access to impact info?
We love to see It.
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Plant With Purpose

This scrappy nonprofit startup's annual
report relies heavily on testimonials to

pull the weight of their groundbreaking
data.



Parks of the Future

By supporting innovative projects that reimagine
and enhance the way we experienceour parks,
NPF is helping shape the visitor experience at

parks of the future.

National Park Foundation

The National Park Foundation is very
explicit about what they're doing In the
future by adding their vision for parks to
their annual report.



66, We are proud of our longstanding partnership

£ with Fair Food Network and the collective WOTk s,
' & and impact in supporting healthy food systems

and food economies. And we look forwardto——
continuing our investment in the partnership

and work 1n service of thriving communities and
sustainable economic development in Southeast
Michigan.

—  Jim Boyle
Ralph C. Wilson Jr. Foundation

Fair Food Network

Fair Food Network celebrates not just
their own impact but the collective
Impact they make with partners by
highlighting collaborations in their
annual report.

- ¥ %



THIS YEAR,

317 fighters improved their boxing skills and had an
average GPA of 3.3,

community members enjoyed over 66,000 |bs. of

food through our food party, &

fighters grew their knowledge of computer science,
money management, and more.

2022 HAS BEEN AMAZING.
THANK YOU.

"BlIOC
*CHICAGO %

FIGOGHTERS DON'T QUIT

“I'm most proud of getting my grades up
It feels good because | can get into a
good collage and a good high school.”
-Alejandro

The Bloc Chicago

This youth-focused org's fiscal year ends
IN June, making winter the perfect time
to cherry-pick compelling impact info
collected for their annual report.



Funraise is an
awesome fundraising
tool, no matter what
time of the yearitis.



https://www.funraise.org/contact-sales

When you’re done
with your annual
report, send us a

copyv..
You did hard things

this year, and we’re
proud of you.

You. Are. Awesome.

fonraise



