
Creative graphic designer with 13+ years of experience leading brand identity, digital/print design, and cross-functional creative 
projects for high-profile organizations and events. Skilled in translating complex ideas into compelling visual communications for 
audiences ranging from technical teams to senior leadership and global stakeholders.

artasrachel.comRachel da Silva

References available upon request

Education

University of Baltimore
M.S. in Interaction Design 
& Information Architecture

Graduated: May 2026

University of Baltimore
Masters Certificate in 
User Experience (UX) Design

Completed: December 2023

Howard Community College
A.A. in Graphic Design

Graduated: May 2014

University of Maryland, 
Global Campus
B.A. in Graphic Communications

Graduated: December 2017

Core Skills

Graphic Design
Typography, layout design, 
color theory, photography, 
illustration, motion graphics

Adobe Creative Cloud
Photoshop, Illustrator, InDesign, 
Premiere Pro, After Effects, 
XD, Acrobat

Visual Branding
Logo, color palette, 
visual identity systems

Microsoft O�ce
Word, PowerPoint, Excel

User Experience 
and Interface, Figma

Familiar with HTML and CSS

Experience

Collaborated within a multidisciplinary creative team (designers, illustrators, 
animators, print shop) to deliver high-impact visual communications across a 
matrixed organization

Designed presentations and visual materials that translated complex technical 
concepts for audiences ranging from engineers to senior leadership

Managed multiple concurrent projects from concept to delivery, balancing creative 
direction, budget, and timeline constraints while upholding brand standards

Graphic Designer, Johns Hopkins University Applied Physics Laboratory
Laurel, MD | 02/2025 - Present  |  Hours worked per week: 40

Led design and execution of print/digital assets (web, UI, social, video, signage, 
email, publications) to build brand recognition and a cohesive visual identity

Pitched design concepts to stakeholders and leadership, managed feedback, 
and set brand standards; oversaw outside design contractors

Delivered UX/UI and interactive design for web platforms — infographics, icons, 
animations, logos — supporting A/B testing and personalization that boosted 
engagement and conversion

Built strong relationships across programs and operations departments to 
meet design needs at scale

Designed materials for the Institute's Nobel Prize in Chemistry announcement

Chevy Chase, MD | 09/2020 - 02/2025  |  Hours worked per week: 40
Senior Graphic Designer, Howard Hughes Medical Institute

Designed digital/print graphic assets supporting internal campaigns and 
the organization's rebranded visual identity

Created diverse collateral — infographics, motion graphics, logos, toolkits, 
presentations, digital ads, web brand pages

Partnered with events team to produce signage, invitations, and video 
promotions for high-level events hosting presidents, diplomats, and 
celebrity philanthropists, including President Obama and Stephen Curry

Washington, D.C. | 06/2013 - 9/2020  |  Hours worked per week: 40
Graphic Designer, United Nations Foundation
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