
Hi there, I’m
A Product and Visual Designer based in 

Birmingham, UK.

 Victor Nonso Ohambele.


I’m passionate about the intersection of design, business, and technology. In the course of my career, I 
have worked with product teams and businesses to develop solutions in the spheres of healthcare, 

education, eCommerce, and financial technology. 

Pronounced 


n o n - s o



Letshego

co m m u n i c a t i o n


d e s i g n



Overview

With an estimate of 968 Microfinance banks, the total assets of the microfinance banks rose from N55 billion in 2006 to N343 billion in 2015, 
indicating an average yearly growth of 24%.



Letshego MFB is a Pan-African microfinance bank building businesses and improving lives in Nigeria since 2016 through our well-tailored products 
and services. Letshego offers an array of quick loans designed to support every Nigerian across the thirty six (36) states in their quest to reach their 
business objectives and ultimately achieve their dreams.



Letshego has footprints in 11 African countries including Nigeria, Ghana, Kenya, Tanzania, Namibia, Mozambique, Rwanda, Lesotho, Swaziland, 
Uganda and Botswana.

Tools:

illustrator

Photoshop

After Effect

My Role:

Communication and Marketing design

Task

� Create a user centered engaging social media design and 
campaign creatives for the brand to drive more social media 
awareness and followers.

Objectives

� To create a differentiated and distinct brand for LetshegoMFB 
in the Microfinance sector�

� Positioning Letshego MFB as a knowledgeable/empowerment 
brand�

� Imprinting Letshego MFB positioning through engagement/
tactical activities.

Medium

� Traditional Channels (TV, OOH, BRT�
� Digital (GDN, instagram, facebook, twitter, YouTube)



















Sterling 
Bank

c o m m u n i c a t i o n


d e s i g n



Overview

Sterling Bank Plc “Your one-customer bank” is a full service national commercial bank in Nigeria.



In over 60 years of operations, Sterling Bank (formerly NAL Bank) has evolved from the nation’s pre-eminent investment banking institution to a fully-
fledged commercial bank; and completed a merger with 4 other banks – Indo-Nigeria Merchant Bank, Magnum Trust Bank, NBM Bank and Trust Bank 
of Africa – as part of the 2006 consolidation of the Nigerian banking industry.



Over the years, Sterling Bank has created numerous product to aid seamless transaction, financial growth and control in Nigeria which has 
benefited individuals and SMEs. Some of their wonderful product includes: OneBank, Sterling Credit Card, Doubbble and Spectre.

Tools:

illustrator

Photoshop

After Effect

My Role:

Visual and Marketing design

Task

� Create an engaging design campaign for the brand�
� Create in-app pop up banners to inform users of new features�
� Create information banner designs (Digital and Traditional) to 

inform users of new features and possibilities in the app.

Objectives

� Awareness for bran�
� Community growt�
� Tactical campaign / Social medi�
� Create awareness for different types of account

Medium

� Traditional Channels (TV, OOH, BRT�
� Digital (GDN, instagram, facebook, twitter, YouTube)













1080 x 1080 300 x 600 250 x 250

300 x 250

Google Display Network (GDN) Ads



970 x 250

970 x 90

728 x 90

320 x 200



Print Ads



Sycamore

B r a n d  i d e n t i t y


c o m m u n i c a t i o n  d e s i g n



Overview

Sycamore.ng is a peer to peer lending platform which connects lenders to borrowers. Sycamore’s purpose is to ensure that individuals and 
businesses across the developing world are financially empower to achieve their dreams.



Sycamore provides loans to the small and medium scale enterprises (SMEs) as getting loans from the bank has been proven difficult for most SMEs.

Tools:

illustrator

Photoshop

My Role:

User Research

Identity Branding

Visual and Communication design

Task

� Identity Brandin�
�  Social media / Marketing designs

Objectives

� Awareness for the bran�
�  Increase social media/ online presence of the brand

Medium

� Digital (Instagram, twitter, facebook, and GDN)



Ladder
Which signifies brand customers reaching greater height.

Square
Secured, precision, stability and dependability

Arrow
Upliftment and progress

Diverse transaction

Introduction

The logo consists of a symbol (which include 3 elements: Square, ladder and Arrow) and wordmark.



The Ladder which is shaped in an almost rectangular shape (money) signifies brand customers reaching greater height. 



The Arrrow which represents diverse Transaction, Upliftment and Progress (color green). The arrows are gotten from a Sqaure which helps 
communicate the security, precision, stability and dependability of the brand (Sycamore).



100% 80% 60% 40% 20% 100% 80% 60% 40% 20%

Color is an integral part of brand identity. Consistent use of the color palette will not only reinforce the cohesiveness of the brand, but colour also serve
a psychological purpose by communicating a certain feeling to your audience.

Hex: #E23939
RGB: 226 | 57 | 57
CMYK: 0 | 75 | 75 | 11

PANTONE Warm Red C

Hex: #47A603
RGB: 71 | 166 | 3
CMYK: 57 | 0 | 98 | 35

PANTONE 369 C

100% 80% 60% 40% 20%

Hex: #B63239
RGB: 182 | 50 | 57
CMYK: 0 | 73 | 69 | 29

PANTONE 7598 C

100% 80% 60% 40% 20% 100% 80% 60% 40% 20%

Hex: #D7EDDF
RGB: 215 | 237 | 223
CMYK: 9 | 0 | 6 | 7

PANTONE 9521

Hex: #F8F48D
RGB: 248 | 244 | 141
CMYK: 0 | 2 | 43 | 3

PANTONE Yellow 0131 C





COMMUNICATION DESIGN

>>









TipMe 
Liberia

c o m m u n i c a t i o n


d e s i g n



Overview

Financial inclusion is a major concern in Liberia thus the creation of a financial inclusion strategy.



According to the NFIS mobile money providers have been a major backbone of this movement. MTN’s MoMo has been a major giant in this industry.



TipMe Liberia is an e-payment provider launching in the Liberian market. TipMe Liberia provides a convenient mobile money service to ease and 
improve the lives of Liberians by creating diverse financial opportunities.

Tools:

illustrator

Photoshop

After Effect

Filmora

My Role:

Visual and Communication design

Task

� A three (3) month social media communication plan to drive 
awareness and increase app downloads in playstore and app 
store.

Objectives

� Drive awareness and visibility�
� Establish and ignite brand/product loyalty�
� Achieve 10% marketing penetration with 3 month from the 

launch�
� 30% marketing penetration with 12 month from the launch.

Objectives

� Digital Ad�
� Social Media Creatives









Additional

Graphics work

Motion 
graphics

Click to 
view

https://drive.google.com/drive/folders/1-1MxxcRuyYUAiB8k8Bvs5RjZLbImhPu5?usp=sharing
https://drive.google.com/drive/folders/1-1MxxcRuyYUAiB8k8Bvs5RjZLbImhPu5?usp=sharing


Brochure Design for 
Trinitate International School



Communication 
Designs for 
Mouka Foam



Social Media 
Designs for 
Halogen



Google Display 
Networking (GDN) 
Designs for GLO



“Design is
solving problems
visually.Ohambele


victor

chinonso


