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The U.S. Postal Service
processes and delivers
44% of the world’s mail.

No other operation in the world
connects as many households
and businesses.

9,000 pieces
of processing
equipment

= o=

USPS moves an average That's 1.823

of 157.5 million pieces . g .

of marketing mail every mallpleces
single day.” each second.

31,063
post offices

168.6 million
delivery points

How to plan your
in-home delivery window

You can make your mail performance more
predictable by planning backwards.

Here’s how:

@ Ortimize entry points by entering @© Automate mail workflows to improve
mail closer to the final destination - speed, quality, and visibility.
the right partner can support you on

this step.

° Track and analyze results to tighten
future scheduling accuracy.

Add in buffer days to preserve

in-home delivery windows.

Send campaigns in batches so you

can monitor mail and make
adjustments.

Move mail at digital speeds

Behind every piece of mail is a highly synchronized network of
technology, logistics, and people working together from creation to

delivery.

Understanding the USPS mall journey lets you send faster and
smarter. Lob’s Postal /@ routing intelligence turns mail complexity
Into a competitive advantage, bringing unmatched precision to

direct malil.

Optimize your direct mail timing.

Sources: USPS facts.usps.com

*Based on marketing mail volume of 57.5 B in 2024.



https://www.lob.com/product/postal-iq
http://facts.usps.com

