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Brand Colors (FWS)

Industrial orange for 
energy and visibility

#e64b22
Charcoal and black for 
strength and structure

#000000
White for simplicity 

and space

#FFFFFF

#273746

A deep navy accent for 
contrast and subtle 

sophistication.

#475463

Steel gray for clarity 
and technical control

#BFBFBF

A soft gray for balance, 
neutrality, and clean 

minimalism.

4 VISUAL DIRECTION

These colors reinforce a commanding and professional aesthetic. They communicate the 
gravitas of the Ruler and the discipline of the Sage without appearing cold or distant.



4 VISUAL DIRECTION

Typography

� Primary Typeface: Structured sans-serif (conveys precision and professionalism�
� Recommended Usage: Use typographic hierarchy and spacing to create calm, 

well-organized layouts

font family

Gotham

Header GOTHAM BLACK ITALIC ALL CAPS

Building Beyond

subheader GOTHAM MEDIUM ITALIC ALL CAPS

OUR EXPERTISE

BLOCKS HEADER GOTHAM BOLD ITALIC ALL CAPS

industrial Design 



4 VISUAL DIRECTION

Typography

TAGLINE GOTHAM LIGHT ALL CAPS

core services

Paragraphs GOTHAM LIGHT

Full lifecycle planning & management with a focus on risk assessment, 
quality control, budget alignment and seamless execution across 
delivery models.

� Alternative Font

font family

Arial

Header ARIAL BLACK ITALIC ALL CAPS

Building Beyond



4 VISUAL DIRECTION

Typography

subheader ARIAL ITALIC ALL CAPS

OUR EXPERTISE

BLOCKS HEADER ARIAL BOLD ITALIC ALL CAPS

industrial Design 

TAGLINE ARIAL REGULAR  ALL CAPS

core services

Paragraphs ARIAL REGULAR

Full lifecycle planning & management with a focus on risk assessment, 
quality control, budget alignment and seamless execution across delivery 
models.



4 VISUAL DIRECTION

� Lead with real project 
documentation — show scale, 
complexity, executio�

� Include strategic visuals — 
team members in planning 
sessions, QA walk-throughs, 
high-angle site overview�

� Avoid over-produced 
“conceptual” imagery 
reminiscent of the Magician era

Photography and Imagery



5 CONTENT THEMES

Precision Execution

Showcase project milestones with a focus on 
detail, timeline control, and quality

Insight and Foresight

� Whitepapers, thought leadership articles, industry 
report�

� Example: “Why Carbon Targets Are Shaping the 
Next Generation of Facility Design”
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5 CONTENT THEMES

Safety and Standards

Not just policy-based but insight-led: Why FWS’s 
approach results in lower risk and fewer delay

Trust and Continuity

� Show the long-term relationships with clients and 
repeat business across decades



Elevate Brand Perception:

Shift from perceived project vendor 
to trusted long-term advisor and 
authority

1
Attract High-Caliber Clients:

Position FWS as the obvious choice 
for complex ag-industrial, mining, and 
infrastructure projects

2

Support U.S. Market Expansion:

Ensure consistency and clarity of 
messaging in all regions with tailored 
content

3
Align Internal Culture:

Use brand tone to reinforce 
expectations for communication, 
leadership, and quality company-
wide

4

6 STRATEGIC GOALS



7 APPLICATION GUIDELINES

Website

Clear service 
segmentation

Industry Capability

 Project

Strategic content

case studies insights

downloadable PDFs



7 APPLICATION GUIDELINES

Website

Subtle confidence

Every element signals control and 
knowledge
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7 APPLICATION GUIDELINES

Social Media

Balanced visual rhythm:

site photos

clean infographics

leadership commentary
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7 APPLICATION GUIDELINES

Internal Collateral

Brochures

recruitment docs

 tradeshow displays should adopt voice

design principles from this document



7 APPLICATION GUIDELINES

Sales + BD

� Messaging frameworks to help 
explain not just what FWS builds, 
but why it’s built better due to 
strategy, integration, and foresigh�

� Use of highlight cards for industries, 
execution differentiators, and self-
performing trades
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