
KPIC Brand Strategy 2025
Clarifying Identity. Elevating Position. Aligning with Reality.
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2 BRAND ARCHETYPE: HERO / RULER / SAGE

RULER

The Ruler archetype captures KPIC9s disciplined 

approach to planning, safety, and compliance. 

The company operates with clear processes, 

repeatable systems, and high expectations. 

Much of this structure originates from its 

connection to FWS and its emphasis on quality 

control and integrated execution.

Key Traits:

Leadership Structure Control

Governance Accountability
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3 MESSAGING TONE AND LANGUAGE

Confidence without arrogance

Clear and direct

Technical and thoughtful

Serious about standards and 

outcomes

Brand Voice



3 MESSAGING TONE AND LANGUAGE

Use active phrasing and strong 

verbs

Speak to results and decision-

making, not just activity

Reinforce performance, planning, 

and expertise

Avoid casual or overly emotional 

language

Language Guidelines



3 MESSAGING TONE AND LANGUAGE

When failure is not an option, KPIC 

gets it done

Built for pressure, trusted to 

perform

We solve the problems others 

avoid

Insight drives every move we make

Informed by experience, executed 

with precision

Example Messaging Lines



Brand Colors (KPIC)

Industrial orange for 
energy and visibility

#e64b22
Charcoal and black for 
strength and structure

#000000
White for simplicity 

and space

#FFFFFF

#273746

A deep navy accent for 
contrast and subtle 

sophistication.

#475463

Steel gray for clarity 
and technical control

#BFBFBF

A soft gray for balance, 
neutrality, and clean 

minimalism.

4 VISUAL DIRECTION
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4 VISUAL DIRECTION

Typography

Paragraphs ARIAL REGULAR

Our expertise shines in upgrading facilities across a wide range of commercial 
and industrial sectors, ensuring your operations are current and future-ready. 
From the initial planning stages to the final implementation, our tailored upgrade 
services are designed to enhance efficiency and productivity. 



4 VISUAL DIRECTION

� Real-world industrial 
environment�

� Team coordination, equipment 
operation, problem-solvin�

� High contrast, strong 
composition, minimal stagin�

� Avoid stock photos and 
abstract visuals

Photography and Imagery
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5 CONTENT THEMES

The FWS Connection

Position KPIC as the execution arm of 
FWS' integrated delivery model
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7 APPLICATION GUIDELINES

Website

Clearly define services 
including shutdowns, site 
support, and maintenance

Include technical case 
studies and real 
performance metrics



7 APPLICATION GUIDELINES

Website

Integrate FWS-style visual 
discipline while preserving KPIC9s 
action-focused tone



7 APPLICATION GUIDELINES

Social Media

Prioritize LinkedIn for client and 
recruiting visibility



7 APPLICATION GUIDELINES

Social Media

Use real project photography 
and job-site updates



7 APPLICATION GUIDELINES

Social Media

Focus messaging on execution, 
reliability, and field expertise
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7 APPLICATION GUIDELINES

� Apply consistent brand tone in 
onboarding, training, and 
recruitmen�

� Maintain visual coherence across 
safety documentation, uniforms, 
and internal signage

Internal Collateral
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