

HUMANITIES INSTITUTE GRANT APPLICATION
Please download the form to fill it out in Word



GUIDELINES

The Altman Institute for the Humanities provides support for intellectual events that foster interdisciplinary collaboration, public engagement, and innovation in research and teaching.  The Institute does not provide funding for individual research, faculty travel, equipment, salary, curriculum development, or events restricted to a particular classroom or course.  Applicants must be full-time faculty members.  

Requests for events or program support are reviewed by the Institute’s elected Steering Committee three times per year.  Depending on the number and success of proposals in the early funding rounds, significantly less funding may be available in later rounds.  In making awards, the committee prioritizes support for programs that will draw large audiences; have appeal beyond a single department or discipline; engage diverse audiences of faculty, students, and people outside the university; and have connections to curriculum or implications for humanities teaching and scholarship. 

The budget worksheet in this application is designed to help applicants understand typical event costs and to be good stewards of limited resources. The committee prioritizes projects with committed support, where possible, from the applicant’s home department and/or other departments and funding units. The committee scrutinizes budgets and sometimes requests cuts.  Please explain any atypical or unusually expensive items in your proposed budget. Honoraria for lectures typically range from $200 - $1,000, with $500 being a typical fee for a lecture and classroom visit. If a speaker’s bureau represents your proposed visitor, fees can be very high; please consider discussing negotiation tactics with the Director. 

All applicants must check the Humanities Institute Calendar of Events prior to submission and agree not to schedule in competition with another humanities event.  If a conflict seems unavoidable, please contact the Director.  Applicants are urged to plan events six or more months in advance and to share tentative plans for significant events by writing a brief note to the Director at humanitiesinstitute@miamioh.edu.  If plans for your event are firm, please place it on the calendar using our simple Submit an Event form.  Sharing this information has multiple advantages, including enhanced support for your event.  

Grant recipients agree to publicize their events in order to attract sizable audiences.  The Institute will circulate reminders about your event, but applicants are responsible for generating print and/or electronic advertising.  Costs for advertising (including design charges) should be included in your budget.  

Recipients agree to submit a post-event report and any unused funds in excess of $200 within 45 days of the event.  We appreciate receiving pictures or media from your event.  

To apply, please email this document, as a Word or PDF attachment, to humanitiesgrants@miamioh.edu.  You should receive an auto-generated reply informing you that your application has been received in good order.  










[bookmark: _heading=h.gjdgxs]
[bookmark: bookmark=id.30j0zll]Applicant:  	     	
[bookmark: bookmark=id.1fob9te]Department:	     	
[bookmark: bookmark=id.3znysh7]Departmental Assistant.  (Who will process financial paperwork for this event?): 	     
Date and Time (if tentative, give a range): 					     
[bookmark: bookmark=id.2et92p0]☐  I have checked the Humanities Institute Calendar and currently see no conflicts.
[bookmark: bookmark=id.tyjcwt]☐  Event date is tentative, but I agree to check the HI Calendar before scheduling.
[bookmark: bookmark=id.3dy6vkm]Audience.  To whom will this event appeal?  How large will the draw be?      


[bookmark: bookmark=id.1t3h5sf]Publicity Plan.  Please briefly describe how you will advertise your event:      


Narrative.  With the Institute’s guidelines (above) in mind, please briefly describe the event, qualifications of participants, anticipated benefits, and interdisciplinary outreach. Please explain any unusual costs or features:      











Budget
1. Please go to the next page and complete the Budget Worksheet. 

2. Please indicate promised and prospective partner funding below.  If your department is not providing funds, please explain why in the narrative section, above. 

	Sources of Funding
	Status of Request
	Authorizing Individual
	Amount

	Altman Institute for the Humanities
	
	Tim Melley
	[bookmark: bookmark=id.4d34og8]$     

	[bookmark: bookmark=id.2s8eyo1]     
	
	     
	$     

	     
	
	     
	$     

	     
	
	     
	$     

	     
	
	     
	$     

	     
	
	     
	$     

	     
	
	     
	$     

	     
	
	     
	$     

	     
	
	     
	$     



3. Budget Summary and Request
Total Cost of Event (final lines of Budget Worksheet or sum of all Budget Worksheets):	$     
	Secured Sources of Partner Funding (from chart above):………………………………………………	$     
	Potential Sources of Partner Funding (from chart above):…………….…….………………………..	$     

Total Request from Humanities Institute		       				$     


BUDGET WORKSHEET

Please complete a copy of this worksheet for each campus visitor participating in your event.  

[bookmark: bookmark=id.17dp8vu]NAME OF VISITOR (if applicable) or EVENT:      

1.  	TRAVEL (choose one):
[bookmark: bookmark=id.3rdcrjn]☐ Guest will drive personal car to Oxford
[bookmark: bookmark=id.26in1rg][bookmark: bookmark=id.lnxbz9](      miles round trip X $0.76 per mile) 	=	$     

[bookmark: bookmark=id.35nkun2][bookmark: bookmark=id.1ksv4uv]☐ Round Trip airfare from      :
· [bookmark: bookmark=id.44sinio]Average of three lowest fares on       (date)	=	$     
· [bookmark: bookmark=id.2jxsxqh]Transport and parking in home city ($25-100 depending on locale)	=	$     
· [bookmark: bookmark=id.z337ya]Guest transport to & from CVG/DAY to Oxford
[bookmark: bookmark=id.3j2qqm3]☐ Faculty/Staff car ($50 roundtrip)	=	$     
[bookmark: bookmark=id.1y810tw]☐ Airport Limo Service ($170 roundtrip)	=	$     
                                ☐ Other Transportation:       ($      rate X    nights) 	=	$     


[bookmark: bookmark=id.4i7ojhp]TOTAL TRAVEL ………………………………………………………………………………………………………………………...	=	$     

2.   	LODGING (choose one)
[bookmark: bookmark=id.2xcytpi]☐ Elms Hotel 
[bookmark: bookmark=id.1ci93xb][bookmark: bookmark=id.3whwml4]            $155-180/night X       nights (Sun. thru Thurs.)	=	$     
$299-339/night X       nights (Fri. & Sat.)		= 	$     
	
[bookmark: bookmark=id.2bn6wsx]☐ Marcum Hotel & Conference Center
[bookmark: bookmark=id.qsh70q][bookmark: bookmark=id.3as4poj]$119-149/night X       nights (Sun. thru Thurs.) 		=   	$     
[bookmark: bookmark=id.1pxezwc][bookmark: bookmark=id.49x2ik5]$249-349/night X       nights (Fri. & Sat.)		= 	$     


[bookmark: bookmark=id.2p2csry][bookmark: bookmark=id.147n2zr][bookmark: bookmark=id.3o7alnk][bookmark: bookmark=id.23ckvvd][bookmark: bookmark=id.ihv636]☐ Other Location:         ($      rate X       nights) 	=	$     

TOTAL LODGING ………………………………………………………………………………………………………………………	=	$     	

3.  	HONORARIUM (typically $200 - $1000; $500 is the norm; please justify higher fees in Narrative).	=	$     

4.  	MEALS/EVENTS (Indicate number of each event.):
[bookmark: bookmark=id.32hioqz]      Reception(s) @ ($50-125/person x      ) 		=	$     
[bookmark: bookmark=id.1hmsyys]      Catered Dinner(s) @ ($30-43/person X       people. Min of 12 people)	=	$     
[bookmark: bookmark=id.41mghml]      Restaurant Dinner(s) @ ($50-70/person X       people) 		=	$     
(4-8 diners is typical; please justify more in Narrative section)
[bookmark: bookmark=id.2grqrue][bookmark: bookmark=id.vx1227]      Lunch(es) @ ($20-40/person X       people) 		=	$     
[bookmark: bookmark=id.3fwokq0]      Breakfast(s) @ ($10-20/person X       people)		=	$     

[bookmark: bookmark=id.1v1yuxt]TOTAL MEALS/EVENTS ……………………………………………………………………………………………………………	=	$     

5.  	PUBLICITY:
Graphic design services (typically $50) 	=	$     
[bookmark: bookmark=id.4f1mdlm]11” x 17” Posters:       posters X $0.61/poster 	=	$     
[bookmark: bookmark=id.2u6wntf]2’ x 3’ Posters:       X $33/poster 	=	$     
[bookmark: bookmark=id.19c6y18]Other:       		=	$     

[bookmark: bookmark=id.3tbugp1]TOTAL PUBLICITY …………………………………………………………………………………………………………….………	=	$     

6.   	OTHER EXPENSES (not typical; please explain in Narrative section): …………………………………………	=	$     

[bookmark: bookmark=id.28h4qwu]TOTAL COST OF THIS VISITOR …………………………………………………………………………………………………………	 =	$     

TOTAL COST OF ALL VISITORS (for more than one visitor, grand total of all worksheets) …...….…………	 =	$     
