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japanese cuisine

Modern. Bold. Authentic.




Taka Sushi Brand Case Study

01 — THE CHALLENGE

INHERITED

WITHOUT AN IDENTITY

20/116—2017

THE SITUATION

When Chef Chitose Tsutsumi
acquired Taka Sushi, he
inherited an established
restaurant that had lost its
identity and struggled to
stand out in a saturated
market. Thirty years of sushi
mastery sat behind a brand
that communicated none

of it.

Pen to Pixels

THE REAL PROBLEM

This was never a redesign.
It was a restoration of
integrity. The new brand
had to break away from the
predictable look of the
typical sushi restaurant
while protecting the
cultural heritage at

its core.



Taka Sushi

02 — THE APPROACH

Brand Case Study

TRADITION,

MADE MODERN

HONOR THE HERITAGE

Classic Japanese artwork, ink

illustration and traditional motifs
became the foundation — not a

decorative afterthought.

DISCOVERY

IDENTITY

MODERNIZE THE VOICE

A refined serif mark and
disciplined palette carried the
food's precision into the brand's
expression.

COLLATERAL

2016—~—2017

PACKAGING

Pen to Pixels

UNIFY EVERY TOUCHPOINT

Menus, signage, packaging,
photography and web built from
one system, so the experience
never breaks.

LAUNCH



Taka Sushi Brand Case Study 2016—2017 Pen to Pixels

03 — LOGO SYSTEM

ONE MARK,
EVERY SURFAGE

TAKA h I @TAKA hl @ TAKA h I

SU SUS

SU

japanese cuisine japanese cuisine japanese cuisine

PRIMARY — REVERSED PRIMARY — POSITIVE ON BRAND RED ICON + CLEAR SPACE

Minimum width 1.25 in — clear space equal to the height of the icon
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04 — COLOR

INK, LAGQUER
AND SEAFOAM

SUMI BLACK TAKA RED BRICK PINE SEAFOAM RICE PAPER

#231F20 #C02644 #920033 #476B72 #BEDFDA #E3DFDD
CMYK (0,0,0,100) CMYK (18,98,71,6) CMYK (0,100,51,46) = CMYK (74,26,63,7) CMYK (22,0,12,3) CMYK (10,9,9,0)

Red is the accent, never the field. Seafoam carries the modern half of the story.
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00 — TYPOGRAPHY

A SERIF FOR
THE HERITAGE

PT SERIF OPEN SANS

IDENTITY & MENU HEADINGS BODY, WEB & WAYFINDING
Grilled chicken with homemade teriyaki
ABCDEFGHIJKLMNOPQRSTUVWXYZ 0123456789 sauce. All entrees served with white rice

and seasonal vegetables.

GRILLED CHICKEN WITH HOMEMADE TERIYAKI SAUCE

ALL ENTREES SERVED WITH WHITE RICE AND SEASONAL VEGETABLES

CALIFORNIA ROLL

Crab, avocado, cucumber, and sesame seeds.
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06 — PATTERN & MOTIF

A LIBRARY OF
SMALL SIGNALS

Patterns carry the brand where the logo cannot — -
box interiors, sleeves, menu backs, wall graphics. MEN — NOODLE ICON TORII — HERO ILLUSTRATION




Taka Sushi Brand Case Study 2016—2017 Pen to Pixels

07 — TAKE-OUT MENU Toko Sushi Party Trays

TRAY A

Vegg 5 (56 pcs)
Makimono (Rolis)
A : TRAY B
getabl Taka Party Tray (38 pcs)
cen Teriyaki g Nigiri Sushi
I nKE N H 0 M E e of W s on . japanese cuisine

WE DELIVER

finel orders 30 minute

TRI-FOLD — 11.25 x 8.75 IN FLAT
4/4 CMYK ON UNCOATED 100# COVER
OUTSIDE + INSIDE SHOWN
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08 — A LA CARTE MENU

THE DINING
ROOM VOIGE

SINGLE SHEET — 11 x 18 IN
2-COLOR ON WARM UNCOATED STOCK
SEASONAL INSERT COMPATIBLE
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09 — TAKE-OUT PACKAGING

THE BRAND
TRAVELS WELL
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10 — TABLE & SERVICE

DETAILAT ...
ARM'S REAG

NAPKIN

CHOPSTICK SLEEVE ——— %w‘“’c:,‘(\\

SAUCE CUPS

COASTERS

®



Taka Sushi Brand Case Study 2016—2017 Pen to Pixels

11 — DIGITAL & OUTCOME

sUsh

. $Ushi -1
exceptional, food
di&’ﬁli\r‘e red tO your ?xc:lpﬁonal’
00
door. . _ il delivered to
EVEH N SGHEE“ . =

THE OUTCOME DESIGN & BRAND STRATEGY
Taka Sushi was repositioned as a modern Japanese dining destination @TAKA EEN e PIXESLSDLL(_: D
without losing the authenticity behind Chef Tsutsumi's thirty-year craft. S l ' S I Retcing € ==& Dasigner

A stronger market presence, an elevated visual identity, and one info@pentopixels.io

consistent experience across print, packaging and digital. R www.pentopixels.io
630-361-7021




