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WHAT IS THE
"ENVIRONMENTAL COST"?

Environmental labelling reflects the “environmental cost” associated with each garment over its
entire life cycle. The system encourages manufacturers to implement best practices (eco-
design), and consumers to choose products with lower impact and avoid over-consumption.

« France’s official apparel environmental labelling scheme (aka Eco-Score).

 Created under the AGEC & 2021 Climate and Resilience Laws; coordinated with ADEME.

« Qutputs a single numeric score (environmental points) per product shown to consumers.

« Higher points = higher environmental impact.

« Methodology is LCA-based with 16 indicators; normalized, weighted, then adjusted for
apparel specifics.



TIMELINE
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Oct 1, 2025

Final texts
approved; entry
into force
begins

Sept 15,2025

Portal goes live

(data uploaded

before then will
be wiped).

From Oct 2025
Brands can
voluntarily publish
their scores on
the public
Website

From Oct 2026

If a brand hasn't
published, third
parties may
publish scores on
their behalf.
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W H O M U S T C O M P L Y ? Sporing Goads ndusty

All producers, importers, and Non-French No explicit exemptions
distributors placing apparel companies selling for small brands or
on the French market— In France are company size thresholds

regardless of origin included are mentioned




WHICH PRODUCTS
ARE IN SCOPE

« Applies to « Textile clothing » made primarily
of textile fibres (incl. trims/components).

« Covered categories (11): boxer/briefs;
underpants; socks: shirt; jeans; skirt/dress;
swimsuit; coat/jacket; pants/shorts; pullover;
T-shirt/polo.



WHAT IS EXCLUDED ?

« Second-hand products.

« >20% non-textile materials by mass, or >20% materials not modelled in
Ecobalyse.

« Products integrating electronic components.

« Leather products & accessories (belts, bags, pouches, etc.).

« Personal protective equipment (unless sold directly to consumers).

« Shoes & accessories are excluded even if they contain textiles.
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METHODOLOGY

HEPUBLIGQUE
FRANGAISE Ecobalyse

Accuell  Textile  Explorateur APl Documentation  Communauté Déconnexion

e Official tool: Ecobalyse calculates the Environmental Cost
per product. https://ecobalyse.beta.gouv.fr/
 The tool allows users to enter basic product attributes —
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WHICH DATA MUST
BE PROVIDED ?

- Step 1. Life-cycle modelling (materials -
processing - assembly - transport - use -
end-of-life).

« Step 2: 16 Product Environmental Footprint (PEF)
categories are computed.

- Step 3: Normalization and weighting - aggregated
'Environmental Cost' points.

- Weighting differs slightly from EU PEF: freshwater
ecotoxicity IS double-weighted; both
human-toxicity indicators carry zero weight.

- Step 4 (apparel-specific): fixed penalties for
microplastic shedding & export of used garments
outside the EU.




DURABILITY
COEFFICIENT

« Coefficient ranges approx. 0.67 (low durability)
-> 1.45 (high durability).

 Two equal drivers (50/50): range breadth (SKU
count in the category) and repair incentive.

« |If a brand provides no data, conservative
defaults apply (e.g., large range, no repair
service).

« Higher durability spreads impacts over more
wears - lower cost per wear.




Product category.

Mass of the finished product.

Nature & % of raw materials.

Country of textile formation (weaving/knitting).
Country of finishing (ennoblement/dyeing).
Country of assembly (confection).



OPTIONAL DATA
(BUT RELEVANT)

« Remanufactured vs new status; number of products in segment (range breadth).

« Reference price; company size; repair-service offering.
 Origin of raw material sourcing and spinning.

 Finishing details (e.qg., printed surface %); washing processes.
« Share of air transport; list of accessories.

 |f left blank, Ecobalyse uses conservative defaults/worse cases (e.g., 'India’ as
default production, 100% air freight, ultra-fast-fashion durability).



PUBLISHING THE SCORE&
CONSUMER ACCESS

1. Scoreis per sales reference (per colourway), based on a
representative size.

2. Information must be publicly accessible at the point of
purchase (online or at checkout).

3. Brand-calculated scores published on the portal are the
reference and replace third-party ones (up to a 1-month delay).



WHY START NOW ?

« After1year, any third party (NGO, retailer,
journalist, etc.) may publish a score if the brand
hasn't.

« Third parties must use conservative defaults for
missing data - typically a higher (worse) score.

« Publishing your own score ensures accuracy and
automatically replaces third-party scores.

« |f you already display any single environmental
score (e.g., carbon footprint) on French product
pages, you must also display the official
Environmental Cost label.




EXISTING SERVICE PROVIDERS

There are many local and global service providers

1. https://www.carbonfact.com/

Nttps://www.peftrust.com/

nttps://www.glimpact.com/

https://worldly.io/

a & Wb

https://ecobalyse.beta.gouv.fr/#/textile/simulator
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https://www.peftrust.com/
https://www.peftrust.com/
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https://worldly.io/
https://worldly.io/
https://ecobalyse.beta.gouv.fr/#/textile/simulator
https://ecobalyse.beta.gouv.fr/#/textile/simulator

Coordinating with our French National federation Union

Sport Cycle https://www.unionsportcycle.com/accueil

Filed in response to TRIS notification raising major
concerns over EU single market, alignment with PEF,
Green Claims, ESPR (DPP), TLR, De facto obligation

As result EU issued opinion: FR initiative must remain
voluntary

Could consider formal complaint if French response not

satisfying
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https://www.unionsportcycle.com/accueil

LET'S STAY IN TOUCH

Thank you!

info@fesi-sport.org @FESIsport www.fesi-sport.org
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