FEEDBACKWRENCH
Social Content Workshop 1
Problem Awareness Content  |  Blind Spots, Cost of Inaction, Industry Insights
────────────────────────────────────────
❝ Problem awareness content helps prospects recognize problems they didn’t know they had. When you can name someone’s blind spots, they immediately see you as the expert. This is the content that makes people say “I never thought about that” and positions you as the authority.
These answers feed social content, blog topics, ad hooks, video scripts, and SEO content.

➤  CLICK HERE TO SUBMIT YOUR ANSWERS: Social Workshop #1.A (Questions 1-9)

➤  CLICK HERE TO SUBMIT YOUR ANSWERS: Social Workshop #1.B (Questions 9-16)
TWO WAYS TO COMPLETE THIS
PATH 1 — Use the Form: Click the green link above to fill out the online form. Your answers automatically save to our system.
PATH 2 — Record Your Answers Here: Use voice typing (Google Docs voice, iPhone dictation, etc.) or type your answers directly below each question. More detail is always better.
⚠️  IMPORTANT: Do NOT use AI to generate your answers. We need YOUR real knowledge, YOUR real experiences, and YOUR real perspective. AI-generated answers produce generic content that doesn’t differentiate your business.
────────────────────────────────────────────────────────────
Blind Spots
BLIND_01: What do customers typically not realize until it’s too late?
Your Response:
 
 
 
 
 
 
BLIND_02: What do people try to DIY or ignore that always comes back to bite them?
Your Response:
 
 
 
 
 
 
BLIND_03: What’s the most common “if only they had called me sooner” moment?
Your Response:
 
 
 
 
 
 
BLIND_04: What assumptions do people make about your industry that are completely wrong?
Your Response:
 
 
 
 
 
 
BLIND_05: What do competitors do (or fail to do) that creates problems for customers down the road?
Your Response:
 
 
 
 
 
 
BLIND_06: What warning signs do customers miss because they don’t know what to look for?
Your Response:
 
 
 
 
 
 
BLIND_07: What’s the difference between what people THINK the problem is versus what it ACTUALLY is?
Your Response:
 
 
 
 
 
 
BLIND_08: What questions should people be asking but never do?
Your Response:
 
 
 
 
 
 
Cost of Inaction
COST_01: What does ignoring this problem typically cost people in dollars, in time, in stress?
Your Response:
 
 
 
 
 
 
COST_02: How much worse does the common problem get if left unaddressed for 6 months, a year, 5 years?
Your Response:
 
 
 
 
 
 
COST_03: What’s an example of a small issue that became a huge expense because it wasn’t caught early?
Your Response:
 
 
 
 
 
 
COST_04: What’s the most expensive mistake you’ve seen a customer make by not knowing what you know?
Your Response:
 
 
 
 
 
 
Industry Insights
INDUSTRY_01: What has changed in your industry in the last 5 years that most consumers don’t know about?
Your Response:
 
 
 
 
 
 
INDUSTRY_02: What regulations or requirements do people not know exist?
Your Response:
 
 
 
 
 
 
INDUSTRY_03: What do people not realize about pricing, timing, or process in your industry?
Your Response:
 
 
 
 
 
 
INDUSTRY_04: What shortcuts do low-quality competitors take that customers can’t see?
Your Response:
 
 
 
 
 
 
────────────────────────────────────────────────────────────
WHAT HAPPENS NEXT
1. Complete the questions above using the form OR by typing/voice-recording your answers in this document.
2. Send this document back to us in your Slack channel (or submit via the form link).
3. We’ll review your answers and follow up with any clarifying questions.
4. Next up: Social Workshop 2: Solution Education
5. Questions? Message us in your Slack channel anytime.
— The Feedbackwrench Team
