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Provider Name:

Client Being Featured:

Date Completed:



HOW THIS WORKS

This form helps you capture your client's story so we can build powerful content around it —
YouTube videos, case studies, social posts, short clips, blog features, and more.

Your best clients ARE your best marketing. Featuring them generously positions you as a
guide who cares about their success, creates compelling proof that attracts more clients
like them, and produces content your featured client will want to share with their own network.

Fill this out as completely and specifically as you can. Vague answers produce vague content.
Specific answers — real numbers, real emotions, real moments — produce content that converts.

SECTION 1 — LOGISTICS

Fill out your information first, then your client's. This allows us to personalize any
outreach emails we send on your behalf.

CLSP-L01  Your first name
The provider — that's you.
Your Answer:




CLSP-L02  Your last name

Your Answer:




CLSP-L03  Your email address
We'll use this to personalize outreach emails to your client.
Your Answer:




CLSP-L04  Your phone number
Optional — used if your client has questions about the feature.
Your Answer:





CLSP-L05  Your client's first name

Your Answer:




CLSP-L06  Your client's last name

Your Answer:




CLSP-L07  Their email address
Used to send the feature notification if you choose Option A or B below.
Your Answer:




CLSP-L08  Their business name

Your Answer:




CLSP-L09  Their website URL
e.g. www.clientbusiness.com
Your Answer:




CLSP-L10  Their Facebook page URL
Leave blank if they don't have one.
Your Answer:




CLSP-L11  Their Instagram URL
Leave blank if they don't have one.
Your Answer:




CLSP-L12  Their YouTube channel URL
Leave blank if they don't have one.
Your Answer:




CLSP-L13  Their LinkedIn URL
Leave blank if they don't have one.
Your Answer:





CLSP-L14  Approximately when did this client first come to you?
Month and year is fine. e.g. March 2023
Your Answer:




CLSP-L15  What service or solution did they initially come to you for?
Just the starting point — not everything you've done together.
Your Answer:





CLSP-L16  What industry or niche is this client in?
e.g. HVAC contractor, restaurant owner, physical therapist
Your Answer:




CLSP-L17  On a scale of 1–10, how likely are they to enthusiastically participate in a recorded interview or on-camera feature?
1 = no way, 10 = they'd love it.
Your Answer:




CLSP-L18  Do you have permission to share their story publicly with their name attached?
If not, we can anonymize.
Your Answer:




CLSP-L19  Do you have any existing photos, results data, screenshots, or documentation of their transformation? Where is it?
Google Drive link, phone photos, email threads — anything helps.
Your Answer:






CLSP-L20  Would you like to notify your client that you're featuring them?
This is important — involving your client almost always produces better content AND strengthens your relationship with them.

Circle or mark your choice:
Option A:  Yes — send them a warm email letting them know we want to feature them. We'll send them a short form to fill out, and then build the content ourselves. Low lift for them.
Option B:  Yes — do Option A, AND invite them to do a 30–60 minute recorded conversation or on-camera interview. This produces the richest content — YouTube videos, short clips, reels, a full case study page, and social proof their own audience will share.
Option C:  No — create the content internally using what I know, without notifying them. (We'll keep details anonymous if needed.)

SECTION 2 — THEIR STORY (YOUR PERSPECTIVE)

These are the core story questions. Answer them as specifically and honestly as you can.
The more real detail you give, the more powerful the content we can create together.
Think about the best story you could tell about this client — and tell that story here.

CLSP-PS01  In one or two sentences, who is this client and what do they do?
Short character intro. Who are they?
Your Answer:





CLSP-PS02  What was the main problem, frustration, or situation they were dealing with before working with you?
This is the villain of the story. Make it real and specific.
Your Answer:







CLSP-PS03  What had they already tried before coming to you, and why hadn't it worked?
Previous attempts matter — they show the problem wasn't easy to solve.
Your Answer:






CLSP-PS04  What was it costing them — in time, money, stress, or missed opportunity — to stay stuck?
Quantify it if you can. Dollars, hours, lost clients, sleepless nights.
Your Answer:






CLSP-PS05  What did you do for them, in plain language?
No jargon. Explain it like you're telling a friend at a coffee shop.
Your Answer:






CLSP-PS06  What's the most impressive or meaningful result they've achieved since working with you? Be specific — dollars saved, clients gained, time reclaimed, stress eliminated.
Specific results are 10x more powerful than vague ones. Numbers are gold.
Your Answer:






CLSP-PS07  What's one thing this client said that stuck with you — something that captures the impact of what you did together?
A real quote or paraphrase. This often becomes the headline of the content.
Your Answer:





CLSP-PS08  In one sentence, how is their life or business different now compared to before?
This is your transformation one-liner. Make it punchy and real.
Your Answer:
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