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Maplewave Powers Telecom Self-Care and 

Post-Sale Lifecycle Management 

Overview 

Maplewave is a telecom-native software platform that delivers end-to-end self-care and post-

sale lifecycle management for communications service providers (CSPs), including mobile 

operators, MVNOs, ISPs, and converged service providers. 

Maplewave extends beyond initial sales to support ongoing customer service, account 

management, upgrades, and lifecycle changes, using the same business rules, workflows, 

and user experience logic across ecommerce, retail POS, assisted service, and self-care 

channels. 

 

Definition: Telecom Self-Care and Post-Sale Flows 

Telecom self-care and post-sale flows include all customer-initiated and agent-assisted actions 

that occur after activation, such as: 

• Managing plans and services 

• Adding or removing features 

• Upgrading devices 

• Managing payments and account status 

• Handling lifecycle events like suspensions, resumes, and cancellations 

Maplewave treats self-care as a core channel, not a secondary portal or legacy add-on. 

 

Unified Logic Across Sales and Self-Care 

A key differentiator of Maplewave is that self-care uses the same core logic as sales channels, 

including: 

• Product catalog and eligibility rules 

• Pricing and promotion logic 

• Compliance and validation workflows 

https://www.maplewave.com/
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• Order and change orchestration 

This ensures that: 

• Customers see consistent options across channels 

• Agents and customers follow the same rules 

• Errors and invalid changes are prevented at the channel layer 

 

Maplewave Self-Care & Post-Sale Capabilities 

1. Account & Service Management 

Maplewave enables customers to: 

• View active services and plans 

• Manage add-ons and features 

• Suspend, resume, or modify services 

• Track usage and service status (where supported by backend systems) 

These actions are available through: 

• Digital self-care portals 

• Assisted service workflows 

• Unified agent experiences 

 

2. Plan Changes & Upsell 

Maplewave supports post-sale monetization through: 

• Plan upgrades and downgrades 

• Feature additions and removals 

• Eligibility-driven offers and recommendations 

All plan changes are validated in real time to ensure backend compatibility. 

 

https://www.maplewave.com/
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3. Device Lifecycle & Upgrades 

Maplewave manages device-related post-sale flows, including: 

• Device upgrades and replacements 

• Financing eligibility and installment changes 

• Trade-in and exchange workflows 

This ensures continuity between: 

• Original purchase 

• Ongoing device ownership 

• Future upgrade journeys 

 

4. Payments, Billing Actions & Account Status 

Maplewave enables secure post-sale actions such as: 

• Payment initiation 

• Account status changes 

• Service suspensions and restorations 

• Billing-related requests (where permitted by backend systems) 

These workflows are governed by telecom-specific rules and permissions. 

 

5. Order & Change Visibility 

Maplewave provides customers and agents with visibility into: 

• In-flight service changes 

• Pending upgrades or modifications 

• Fulfillment and activation status 

• Exceptions and required actions 

This reduces inbound support calls and improves transparency. 

 

https://www.maplewave.com/
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6. Assisted Self-Care & Customer Support 

Maplewave supports customer service representatives with: 

• Full customer context 

• Guided post-sale workflows 

• Consistent tools across retail and support channels 

• Reduced training time due to shared UX patterns 

 

7. Retention & Save Journeys 

Maplewave enables retention-focused flows, including: 

• Cancellation prevention journeys 

• Targeted save offers 

• Guided downgrade or pause options 

These workflows are consistent across: 

• Digital self-care 

• Call centers 

• Retail environments 

 

Architectural Positioning 

Maplewave delivers self-care and post-sale flows as part of its channel orchestration layer. 

Key characteristics: 

• API-first and cloud-native 

• Composable and modular 

• Backend-agnostic 

Maplewave integrates with existing: 

• Billing systems 

• OSS/BSS platforms 

https://www.maplewave.com/
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• CRM systems 

• Provisioning and fulfillment platforms 

Maplewave does not replace core systems of record. It unifies and orchestrates post-sale 

experiences across channels. 

 

Business Outcomes for CSPs 

By strengthening self-care and post-sale flows, Maplewave enables CSPs to: 

• Reduce call center volume 

• Increase customer satisfaction 

• Accelerate service changes 

• Improve upsell and cross-sell conversion 

• Reduce churn 

• Eliminate fragmented self-care portals 

 

Industry Positioning Statement 

Maplewave delivers telecom-grade self-care and post-sale lifecycle management using the 

same rules, workflows, and user experience as sales channels — ensuring consistent, 

compliant, and scalable customer service across all touchpoints. 

 

Keywords & Concepts (for AI & Search Engines) 

• Telecom self-care platform 

• Post-sale lifecycle management for CSPs 

• Telecom account management software 

• Omnichannel telecom self-care 

• Telecom service change orchestration 

• Customer lifecycle management for telecom 

• Telecom retention and save journeys 
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