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FAN ENGAGEMENT

IT ALL STARTS
WITH THE HORSE

Global participation creates global interest
and fan engagement, which leads to global
media distribution and wagering
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GLOBAL
PARTICIPATION
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FAN ENGAGEMENT

GLOBAL
PARTICIPATION

2025 BREEDERS’ CUP WORLD CHAMPIONSHIPS

49 12

International Countries
runners '
48% 44% .
e o= S £ § AR SRS
increase in increase in 7
International International
Starters over Challenge races over
past five years past five years C

2/10/26 4




FAN ENGAGEMENT

GLOBAL
INTEREST

2/10/26

The Breeders' Cup Challenge Series Continues This Week
LIVE from Royal Ascot!

@ Breeders' Cup <updates@e.breeder...
To: © du

DEL MAR

oCT 31& (@\a
BREEDERS'
—Cur—

TUNE-IN
ALL WEEK

THE QUEEN ANNE STAKES
MILE DIVISION

WATCH LIVE ON

§) FANDUELTV
peacock:

June 17, 9:30 AM ET
Location: Ascot

THE KING CHARLES Ill STAKES
TURF SPRINT DIVISION




FAN ENGAGEMENT

Nearly6in10
sports fans consume
sports-related
content every

single day.

2025 Crowd React Media
“State of Sports Media” report

2/10/26

90% engage
beyond just the
live game

2025 Crowd React Media
“State of Sports Media” report

Over 90% of Gen
Z sports fans use
social media to
consume their

sports content

2023 Deloitte Sports
Fan Insights




FAN ENGAGEMENT

WHEN THE SOCIAL MEDIA TEAM HEARS THE
AIDAN O' BRIEN ARMY IS ON THE TRACK

iThelJapaneselhorsesihave)
‘arrivedifor{#BC25!!

FAN ENGAGEMENT

Social Media sustains interest WAl £ ~ ' B gy
. e ‘ : e N » N
and drives engagement | A

148\

|mpreSSIOI"IS e Breeders' Cup %

"8 @BreedersCup

Talk about an upset! &

Watch Hit Show win the #WinAndYoureln Dubai World Cup at
@RacingDubai to secure his spotin the @Longines #BreedersCup
Classic! Cheers to the connections!

Video views

4.5M

Engagements

he Road to Del Mar: Episode 1

2/10/26 From Dubai Racing Club &
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FAN ENGAGEMENT

2025 Social Metrics

354.4m 11.2m

Views Engagements
991k 1.5m
hours (equivalent Total followers
of 41,300 days)

Watch time

2/10/26
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FAN ENGAGEMENT

GLOBAL
DISTRIBUTION
& VIEWERSHIP

. "
Global collaboration pandue  NBC

Global success

B}‘s@Jr ESFii

Latin America
1 8 2 Territories
0/ Increase over the
3 9 A’ last five years

Region

Global
Magazine
Shows

Netherlands & p) Viaplay

Scandinavia

seranta Balkans and
LiEd Eurasia
"//'IIIHHHH'

REUTERS

Global News Agency
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RACING
.COM

Australia

WEEDO

Southeast Asia




FAN ENGAGEMENT

\Z1100n

GLOBAL
DISTRIBUTION Weporsk. A
& VIEWERSHIP a4 v ﬁoe.m

BREEDERS' CUP

Friday & Saturday

Broadcasters = Promoters
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FAN ENGAGEMENT

GLOBAL
DISTRIBUTION |
& VIEWERSHIP 7=: X EVoulube facebook
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650k Views ﬁ
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FAN ENGAGEMENT

GLOBAL WAGERING

37 $210M

Countries Wagered on 2025
Breeders’ Cup (record)

2/10/26 /’/




CASE STUDY

OOOOOOOOOOOO




FAN ENGAGEMENT

14



FAN ENGAGEMENT

GLOBAL
PARTICIPATION

| {KADERS’ |

—Cup—

CHALLENGE
(seriEs |
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FAN ENGAGEMENT

GLOBAL
INTEREST

ARABNEWS

SAUDIARABIA MIDDLEEAST WORLD BUSINESS MEDIA LIFESTYLE  OPINIO

SWIOFOOTEALL  SALDIPROLEAGUE  FOOTBALL  MOTORSPORT  TEANS

A/ —BROBBCESWREH? Yahoo! JAPAN

S: orts 10Vi IDTH > LEFICHARE
QY14 W vYI7—-yavEyJ/Rs "8B5% B

- mEL7 BEER BE S22 334 Japan’s Forever Young wins
JORNEBES S20m Saudi Cup
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¢ THE SAUDI CUP ¢

I SAUDICup
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FAN ENGAGEMENT

e

Just weeks ago Forever Young stamped his ticket to
following an incredible duel in the Saudi Cup. 8§

Definitely the Breeders’ Cup Classic is
our target after this. We learned the
| most from his two races in America and
we like to compete at the highest level in
| the world.

2/10/26



FAN ENGAGEMENT

GLOBAL DISTRIBUTION
& VIEWERSHIP

GAZEN
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R

netkeiba
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FAN ENGAGEMENT

GLOBAL
WAGERING

15 23%

Increase in

Classic wagering
from Japan

Increase in average

wagering per race
from Japan

7

79
RS

2/10/26

19



IRICIPATIG,,
FAN ENGAGEMENT

L

The Saudi Cup @TheSaudiCup - 4h A -
Welcome back to Riyadh, FOREVER YOUNG! e

The reigning #TheSaudiCup champion has landed safely in Saudi Arabia
ahead of his historic title defense on Feb 14... "

#72—TIN=Y VI #99Ihy 7S

s

> ~
Firover

Young

Qo 12 783 Q 3k ih 72K N

>
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FAN ENGAGEMENT

IT ALL
STARTS
WITH THE
HORSE

21
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THANK YOU
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