Racing Forward:
Stewarding Tradition

Bill Carstanjen
CEO of Churchill Downs Incorporated
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Derby Week A Tradition. A Community.
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ENTERTAINMENT & NIGHT WATCH TOP CONTENDERS TRAIN APPRECIATE & HONOR THE
CELEBRITY GALAS FASHION SHOWS RACING UNDER THE LIGHTS FOR THE BIG RACES BEST OF LOUISVILLE

KENTUCKY DERBY

CONCERT CELEBRATE THE ENJOY KENTUCKY HERITAGE, PREMIERE RACE FOR FILLIES,
PERFORMANCES THOROUGHBRED INDUSTRY BOURBON & BLUEGRASS FASHION AND FUNDRAISING

IQENTUCKY @J)DEKBY

, Satur day
CULINARY EVENTS INDUSTRY PARTIES THE MOST PRESTIGIOUS EVENT IN RACING
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lconic Asset

One of a kind & irreplaceable asset

e Longest continually held annual sporting
event in the U.S.

* Most prestigious event in racing
surrounded by a week-long celebration of
fashion, entertainment and horse racing

e Setting all-time record-breaking
viewership and social media impressions
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KENTUCKY DERBY

374,000
Derby Week Fans

Record-Breaking
Attendance

KENTUCKY (@) DERBY

A cultural and sporting institution with unmatched reach

S474 Million
Wagering

Record Derby
Week Wagering

21.8 Million Peak
Viewership

Highest Number Since
1989

381 Million Social Media Impressions
3.5 Billion Earned Media Impressions

Culturally Relevant
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Creating

Premium Entertainment Experiences

Design and curate prestigious high-demand
spaces and luxury entertainment experiences
that command top-tier pricing

Attract corporations for premium and suite
experiences to drive business synergies

Strategically invest capital to create new
bespoke seating experiences and renovate
existing spaces to offer guests exclusive
experiences each year
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Largest Contributor to Revenue

 Demand for premium tickets, including
suites, continues to exceed supply

* Differentiating and segmenting ticket
pricing to attract a wide customer base

KENTUCKY DERBY

* Personal seat licenses, suite contracts
and other agreements offer reserved
seats under contracts with staggered 3-

7 year expirations
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KENTUCKY DERBY

Building
Relationships

With sponsors targeting luxury,
lifestyle and technology N

e Partners include Woodford
Reserve, SAP, Longines, Ford,
Accenture, FanDuel, Sports
lllustrated and White Claw

 Woodford Reserve is the
presenting sponsor of the
Kentucky Derby

* Longines is the presenting
sponsor of the Kentucky Oaks

accenture % LONGINES
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KENTUCKY DERBY

K enTUckY Gl (O)aks

Primetime ready and growing fast

Expanded Visibility: Projected to increase
viewership by over 1 million compared to
viewership average of 300,000 on USA
Network last year

Wagering Opportunities: Expected to drive
increased wagering through greater visibility,
awareness and accessibility

Stronger Lead-In: Positioned to build
momentum and drive audience excitement
heading into Derby Saturday
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