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GOOD
AFTERNOON



OUR SHARED 
CHALLENGE



02:20

2:20 mins 
Daily Avg.
Time Spent on
Social Media

6-7
Avg. no. of Social 
Media Platforms
Used Each Month

75%
Usage amongst Gen Z 
in Hong Kong.

300M Monthly 
Users in China



Reducing Friction
Making racing easier to 

understand, and easier to enter
Creating experiences that 
feel worth spending time 
with, and worth sharing

Increasing Pull



MAKING RACEDAY 
A DESTINATION





AI DIGITAL PARADE RING



AI DIGITAL PARADE RING





LINK BUILDING FILM



DIGITAL AS AN 
EXPERIENCE LAYER

ENHANCING LIVE       I       ENABLING SIMPLICITY       I       ADDING DEPTH



Racing Data Analytic tool

Jockey Cam to explain 
horse running styles in a 
gamifies and engaging 
way.

Enhance post-race study in Race Replay by introducing Jockey 
Cam mode, allowing customers to switch different jockey cam 
for deeper analysis.



Continuous Racecourse
Digital Experience Enhancement



ONE EXPERIENCE
MANY WAYS IN

EXPERIENCE FIRST    I     DIGITALLY ENHANCED     I     SOCIALLY VALUABLE



RACINGS INNOVATION 
OPPORTUNITY



THANK YOU


	THE HONG KONG JOCKEY CLUB
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17

