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PRESS RELEASE


What is a Press Release? 

A press release to the media details news about the business, such as a new business addition or sponsorship of a charitable event. Both press releases and media advisories can be used for company events; however, we encourage utilizing media advisories since they are short and to the point when it comes to activities, fundraisers or events. 

Successful PR Writing Tips

Start with your big news, such as "ABC Company announced today..." This isn't the place to tease at the beginning for the big reveal later. Editors will go to your lead paragraph to see what your news is, and if it isn't there, they'll move on to another press release. Make your news as appealing and earth-shattering as possible. Instead of "ABC Company announced a new product today for their office line...," for example, write "ABC Company announced their newest product that will speed office communication and affect the bottom line." Avoid making outlandish claims such as, "...revolutionize global business as we know it."

Keep it Brief
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Press releases should be a maximum of two pages, and preferably closer to one page, for several reasons. One, Internet distribution channels often charge by length, so shorter press releases are less costly. Two, a long press release is daunting to an editor who receives dozens of them every day. If it's too long, you risk an editor passing it up for a shorter, easier read.
Distribution

A press release is sent to a wider distribution and should be distributed to the media but don’t forget to include newspapers, magazines and radio stations. A media advisory might be distributed to the local media while the press release is sent to both local and national media.

Timing

Media advisories are typically sent twice, once a few weeks before the event and then a day or so before the event as a reminder. Press releases that aren't tied to an event are sent out when relevant; the timing isn't as important as with media advisories.

What days should I send out?

We recommend you send a press release Tuesday-Thursday. Why? Because just like everyone else, a reporter’s inbox is full on Monday when they get back to work so it would be easy to overlook your press release. On Friday, reporters are looking to finish their work and head out the door, so they may not even glance at your press release. The data also suggests sending your press releases at the beginning of the day to increase the likelihood of it being read.


Example Press Release

See next page for example.













REALTY ONE GROUP PROMOTES KATHRYN BOVARD TO NATIONAL VP OF BROKER RELATIONS; BOVARD RUNS FOR PRESIDENT OF GREATER LAS VEGAS ASSOCIATION OF REALTORS 

IRVINE, Calif. (September 19, 2016) - Realty ONE Group—a dynamic, full-service real estate brokerage and the fastest-growing independent real estate lifestyle brand in the nation—is pleased to announce that Kathryn Bovard has been promoted from corporate broker to national vice president of broker relations. She will be responsible for increasing Realty ONE Group’s agent population and providing and communicating to agents the amazing benefits and tools that the company provides. In addition to her new role at Realty ONE Group, Bovard will also run for president in the upcoming election for the Greater Las Vegas Association of Realtors (GLVAR), where she previously served as vice president.  

A 30-year Las Vegas resident and realtor for more than 25 years, Bovard is passionate and enthusiastic about the local real estate community. She is certified to teach continuing education classes, including agency and broker management, real estate law and social media, and is a certified mediator, appointed by the Nevada Supreme Court to the Nevada Mediation Program Advisory Committee. She also serves on the Nevada Real Estate Division Advisory Committee and, in addition to serving as vice president of GLVAR, Bovard has served on the board of directors as both director and treasurer. 

“Whether Bovard is representing real estate clients, championing charitable causes or engaging in the political arena, she is a true and inspired leader who empowers people to reach their goals and achieve their dreams,” says Kuba Jewgieniew, founder and CEO of Realty ONE Group. “We are extremely proud of her and celebrate her accomplishments and endeavors, as well as all of our Realty ONE Group team members who are candidates in the upcoming GLVAR election.”

The 2017 GLVAR voting process runs from September 19, 2016 through September 21, and includes two additional esteemed Realty ONE Group agents from Bovard’s office: Mark W. Sivek for vice president and Chantel Tilley for board of directors. 

Visit www.lawvegasrealtors.com/elections to view the full list of candidates. 

To learn more, visit www.RealtyONEGroup.com. With media inquiries, please contact Brea Ballard at brea.ballard@realtyonegroup.com or 949.596.7358.

About Realty ONE Group: Founded in 2005, Realty ONE Group is an independent, fully integrated residential real estate company designed with a “You First” approach that empowers real estate professionals to open new doors and change lives every single day. Privately-owned and 100 percent debt-free, Realty ONE Group has rapidly evolved into a dynamic and authentic lifestyle brand, with more than 8,400 real estate professi
onals in 70 offices across 17 states. Ranked Among Inc. 500’s Fastest-Growing Companies, Realty ONE Group not only delivers extraordinary results that exceed client expectations but also inspires the entrepreneurial American spirit, with franchise opportunities available across the nation and one simple fee structure that enables individuals to continually reinvest in their own success. To learn more, visit www.RealtyONEGroup.com
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MEDIA CONTACT: Brea Ballard, Realty ONE Group
949.596.7358, brea.ballard@realtyonegroup.com
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