
Does your website use Flow?
Remove the friction from the cross-border shopping experience. 

To learn more about how to boost conversions on your cross-border e-commerce 
website, contact us today at hello@flow.io and speak with a Flow expert.

The 11 countries analyzed in our international research study include: Australia, Brazil Canada, China, France, Germany, India, Japan, South Korea, United Kingdom, United States
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When asked about shopping 
cart abandonment, 4 out of 5 
international shoppers have 
abandoned their shopping 
cart online (81%).

Do you have a problem converting international 
shoppers on your e-commerce website? 

CROSS�BORDER AT A GLANCE: 

Top Barriers to Converting
International Customers

www.flow.io

Top barriers for cross-border e-commerce 
shoppers across the 11 top markets:

Cost of shipping

Slow delivery time

Cross-border taxes and duties

Currency exchange rate makes purchases too expensive

Confusion over the �nal tax and duty calculation

E-commerce website is not in the local language

Preferred payment method isn’t available

Not able to speak with a customer services representative
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53% of all cross-border shoppers 
said free shipping is their 

preferred promotion 
on a website.
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FREE SHIPPING

High shipping costs were 
mentioned by respondents 
surveyed in 9 out of the 11 

countries as the Number #1 reason 
for shopping cart abandonment

9 11out of

COST

Looking across global markets:
Japanese consumers 
say price, the cost of 

shipping, and product 
selection are their top three 

purchase factors

Canadian and Australian 
consumers said the 

exchange rate was a 
significant factor for 

cross-border purchases

UK and German 
shoppers ranked 

trust in the retailer and 
speed of delivery as more 

important than the 
availability of promotions 

or special deals

Percent of consumers in a selection of 
markets who said they would not purchase on 
a site if it was not in their local language:
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What parts of the site requires language 
localization to boost conversion? 

Here are the aggregated numbers for global 
consumers across all 11 markets surveyed:
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