
The Challenge 
Aligning diverse global perspectives to identify a unifying name for a 
movement with deeply rooted local identities and worldwide 
presence.

Our Audience 
A cross-functional collective of leaders and global stakeholders 
stewarding the positioning and new branding of Campus Crusade 
for Christ International.

Key Insight 
Audiences cared more about the mission, vision, and values behind 
the movement than the name itself, making a legacy name the 
stronger, more unifying choice.

Our Story 
Campus Crusade for Christ International is a global movement of 
interdependent ministries, united in our mission to help fulfill the 
Great Commission.

Creative Craft 
We developed tailored messaging playbooks—including custom 
communications for each VP—designed to reflect what matters most 
to their regional audiences while reinforcing the shared mission.

Change Marketing™  
at work

Researching perceptions of the global 
name and what drives a unified movement

Global Renaming



Research Overview 
A core document detailing the research goal, 
audience, and methodology, including interview, 
focus group, and survey approaches. Each method 
was designed to build on the learnings from the 
previous one.

Interviews, Survey & Focus Groups 
LOCAL created all research materials—including 
interview and focus group guides, pre-read 
documents, handout booklets, and a Qualtrics 
survey translated into five languages to capture 
global staff insights.

Research Report 
A comprehensive synthesis of insights gathered from 
nearly 400 leaders & staff members through different 
research methods—highlighting key themes, regional 
perspectives, and clear recommendations to guide the 
global naming decision.
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