
Change Marketing™  
at work

The Challenge 
How can corporate wellbeing employees across the globe feel 
connected as one team? 

Our Audience 
Over 3,000 EXOS employees working across employer sites, 
community centers, physical therapy offices, and corporate offices 
around the world

Key Insight 
When employees share stories of pride in their impact, they’re more 
likely to see themselves as one team with a shared purpose.

Our Story 
EXOS is not a scattered network of trainers and coaches. It’s a 
movement making heroes of everyone they serve.

Creative Craft 
Uncovering the keys to engagement through audience research and 
a narrative framework to stoke pride, highlighting how each 
employee contributes to shared success.

Let’s 
dive in

Connection through Story
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Audience Research 
Speaking to diverse and distrubuted audiences to understand their needs and 
wants, how they like to communicate, and the narratives that resonate with them
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Narrative Development 
Creating a narrative that connects distributed audiences 
through a shared sense of pride and collective impact 

Connection through Story


