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f The Challenge

How can AT&T's new brand voice permeate all communications
and deliver impact when 90% of customer communications are
not created by professional copywriters?

=, Our Audience

3000+ employees across marketing, legal, finance, product, and
customer service.

Key Insight

Most corporate training is overlooked because it's not engaging.
And brand-related topics are seen as just for brand and marketing
teams. To succeed, we need to reach everyone—even the lawyers
and accountants.

[[] Our Story

We're making compelling content that feels more like entertainment
and less like training.

) Creative Craft

Leveraging the company’s HBO connection to create a simple,
memorable way to remember the new brand voice and deliver
training as short-form, on-demand, downloadable content.
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“Thisis not a marketing or
branc thing. This needs to be
delivered with spit flying
passion by Jeff and John. This
is 1S, notacampaign 1t's
how we talk to each other.”

= Kallyn Smith Kanny

AT | B o wd Vi T oy Crwatwe biiel

not.amarketing
thing«itneedsto

Step One: Voice Filter Foundation

Lesscorporate
training, more
HBO
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Entertainment-derived

strategy

Learning from HBO to and engage
reach wider internal audiences.

Training That Entertains
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Creating a easy, memorable way for
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Making training compelling enough for internal audiences to want to

use them, and accessible enough to use whenever time allows.



A 7-part film series

High production value, hosted by an
actor, and featuring the voice of Lena
Waithe

Change Marketing™
at work

Training That Entertains

Functional needs:

1 Estimatec timea of arrival
L1 Length of visit

Emational needs:
O Respact for time
O worthwhile effart

Duolingo style content Engaging, short segments Featuring AT&T Leaders
Walking through each aspect of Making boring instruction fun using Involving brand and business leaders
Brand Voice in a simple, memorable quick-hit visual gags to ensure attention sharing their insights and ideas
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