Advocacy Begins With Pride

Before ambase
Before advocacy

- .. & of
.- .3 / % )
s ~ . - ’
é V4 ¥ - y
) WK 3
Ya v g 1 s o
' 1 7 e g |
! T
e &
- b U \
N L
15 . \
u N
vre
*- s " .
5 —th |
- " .

PRIDE.

Pride can't bef
Pride comes from knowing tha
what you do matters
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Complete playbook with strategy, guidelines, 1000’s of employees self-selected as Ambassadors, lending Employee app put Ambassador
and assets for local markets to create their their smiles and hearts to positive stories across the company. content in their pocket.
own Ambassador program.



