Team Positioning & Alignment

Our journey

We’'re at the beginning of a long journey, from descriptive to
prescriptive to predictive analytics.

Today, we are working with the data and tools available to answer
marketers’ most critical business needs.

We are working closely with our friends in the Data team to gather
and organize the data we need to develop predictive stories.

We're releasing more real-time dashboards, so our partners don’t
have to wait for answers.

We're developing helpful tools and resources to up our analytics
game across the organization.
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