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A/B TESTING * BENCHMARKS & SETUP

Stop guessing. Prove which demos
work best with A/B testing.

Run two demo variants side-by-side. Storylane splits traffic automatically, tracks engagement, and
surfaces the winner. Here's what teams are learning — and how to launch your first test in three clicks.

01 What the data says

Ungated vs Gated
® UNGATED WINS

Voiceover vs No voiceover
® VOICEOVER WINS

Lead form vs No lead form
® LEAD FORM WINS

Short vs Long demo
® SHORT WINS

Chapters vs Single-flow
® CHAPTERS WIN

+140%
+19%
+ 214
+062%
+ 34 %

o2 Launch atestin three clicks

STEP 01
Select your demo

On the demo you want to test, click the
menu and choose Run A/B test.
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STEP 02

Median lift - 3,500+ tests - Q12026

CTA clicks more than doubled when the gate was removed -
Viewers spent 47% longer in the demo without a wall.

Completion rate jumped with narrated walkthroughs - Watch time
rose 17% and intent skewed high.

CTA clicks spiked when a mid-demo form re-engaged viewers -
Completion held steady within 7%.

Completion on <8-step demos beat 15+ step walkthroughs - Short
demos also converted leads 1.6x higher.

Steps-per-visitor rose when demos split into chapters - Viewers
self-selected the path that mattered to them.

Traffic splits automatically — no new links

STEP 03

Configure an A/B test

Name the test, choose Variant B, set the
traffic split, then Create test.

Create A/B Test X
Compare two demos and see which one performs better.
Test name

Gated Vs. Ungated Demo
Choose demo to compare
Variant A Variant B

Sample Demo vs  Sample Demo - Variant B v
Traffic Split

50 Vs 50

What to test next: CTA copy - form placement - first-step framing - persona-tailored

variants - pricing CTA mid-tour vs end.

Run and keep track

Watch traffic split live. When the winner
emerges, Storylane flags it and tallies lift.

Gated Vs. Ungated Demo

Ran for 4 days - 50/50 split - Completed

Total Visitors Completion CTA Clicked

Leads
556 19% 40 78

Test Completed — Variant B
Test ran for 4 days with 556 total vi

Detailed Comparison
t Views

my ads  Time Stats
285 Medium 17 28% 18 03:22:35
180

271 Medium 23 10% 60 05:52:36 Winner
‘35 233
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