
“The Flint Acquisition”, more benefits... 

The Short-Wave Converter. A table top box, which 
could turn a standard broadcast radio into a world-
wide radio. Not much of a success as a stand-alone 
box, Jackson-Bell incorporated the converter as part 
of combined broadcast and short-wave radio in a 
single cabinet.

Jackson-Bell Model 33 Shortwave Converter

A Part Of The Flint Announcement Of Their
World Roamer In The January 1932 Issue Of 

Western Radio & Refrigeration Journal

Jackson Bell announced their version of the World 
Roamer (model 33) in the same issue of the same 
Magazine - The January 1932 - Western Radio & 
Refirigeration Journal.

Perhaps the most important part of the Flint 
acquisition was the midget Peter Pan model 84 
chassis and cabinet.  The “Peter Pan” became a 
separate Jackson-Bell brand… sold worldwide 
under many other house brands.

The Peter Pan brand establish Jackson-Bell in 
the Lower Price Range offerings… Later partially 
consolidated the brands referring to Peter Pans as 
“Jackson-Bell” juniors.

Flint Peter Pan Jackson Bell model 84 Peter Pan
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“Midget Set Growth”

This Ad shows that Jackson Bell continued to 
market the Peter Pan using the Flint grille design 
under their own brand. It also shows the size of their 
market reach. 

If the number of dealers selling this set listed in this 
newspaper advertisement alone, is multiplied by the 
number of market areas they covered world-wide, 
you get some idea of the size of their influence on 
midget radio sales.

Flint Peter Pan Marketed As Jackson-Bell
The Buffalo News, Buffalo New York - 

July 20, 1931

Jackson-Bell was now the purveyor of cheap little 
radios. In a myriad of cabinet styles and performance 
ranges. The opposite of the model 62!

Comment On The Above Advertisement: Pollyanna “House Brand”

Radio manufacturers would sometimes create 
a product for a department store or other entities 
to market under their own “brand”. These sets are 
often found with a new cabinet design, without the 
manufacturers name prominently diplayed.

Jackson-Bell’s chassis decal would either not be 
applied, or only be visible when the chassis was 
removed from the cabinet.

What is A “House Brand”? 

Oakland Tribune, Oakland Ca. - July 17, 1931
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“Midget Set Growth”, Continued...

Willard “House Brand”

Fort Worth Star-Telegram
Fort Worth, Texas - May 13, 1932

Peter Pan Model 25-AV Peter Pan Model 24B 
With Short-Wave Switch

The San Francisco Examiner
San Francisco, California

July 12, 1932
Fort Worth Star-Telegram

Fort Worth, Texas - May 13, 1932
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“Midget Set Growth”, Continued...

Jackson-Bell Model 4 Chest

One Model - Multiple Designs  

Willard Model 4 Tombstone

Willard Model 4 Tombstone

A Printed Piece Advertising Peter Pan Radios
By French Distributor Arce & Co., Paris

Jackson-Bell Peter Pan Model 84
Sold in the United States by Jackson-Bell as  

“Peter Pan” with a model 84 chassis

World-Wide Peter Pans 

Jackson-Bell Peter Pans were marketed in 
many countries around the world. See the Spring/
Summer 2022 issue of the SCARS Gazette for more 
information.
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“Foundering”, looking for new marketing opportunities in vain 

During 1932, Jackson-Bell had many new offerings… Some fancy superhetrodynes…. Some cheap TRFs. 
None had much market success.

What happens when your “Competitive Advantage is mostly Volume Sales”?
By the end of 1932, Jackson-Bell was making cute little low-margin radios in an ever-increasing competitive 

market. In marketing jargon, Jackson-Bell was a “Bottom Feeder”! Competing with others in the same space, 
and other small “Blowout” sales from recently failed competitors.

By the end of 1932, Jackson-Bell was making 
‘improvements’ to their existing product line at a 
prodigious rate. Some of the previous model Versions 
were being offered in newspaper ad’s at a fraction of 
the cost of the newer version. A preamble to disaster. 
Few customers will pay more for the latest version 
when they can get something very similar at a much 
better price!

If the competitive pressure were not enough, the 
speaker cartel was putting pressure on Jackson-Bell 
and their dealer network, threatening lawsuits if they 
continued using Lansing speakers. 

When your margins are low, needing to use a 
speaker that cost more than a dollar more was 
unsustainable. Jackson-Bell filed for bankruptcy and 
ceased trading in December of 1932. From start to 
finish in seven years, meteoric rise, and an even 
quicker fall!.

“Cannibalizing Your Own Market”  

Even In Collapse Jackson-Bell  
Made Good Decisions  

The story does not end there. Herbert Bell 
convinced the court to allow him to build as many 
radios as he could from the parts on hand to pay the 
creditors in full. Spokane Chronicle - July 6, 1932

The Los Angeles Times, Los Angeles, Ca.
April 30, 1933

13



“Rebitrth”

Perhaps Jackson-Bell as a company was gone, 
but the brand continued by other manufacturers 
for many years after. A high tribute to the 
reputation of “Jackson-Bell”.

Post Jackson-Bell Model 34 “Royale”

From The Pacific Radio Corp. Brochure 1936
Owned and Operated by Roy Shelley

Herbert Bell went on the found Packard-Bell. A 
very successful Los Angeles company that lasted 
until acquisitioned by Teledyne in the 1960’s.  The 
Packard Bell brand was later obtained by NEC for 
their computer offerings. Again the highest respect… 
when just a brand name has value for its reputation 
of quality.

Note To The Reader:

Most of the radios mentioned in this 
blog have greater detail and related 
information sections of their own. Also, 
see the articles on this website containing 
links to other Jackson-Bell articles.

If you would like to know more...

Click this link to return to the Blogs Page  Click to To Return to the Home Page
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