
JACKSON-BELL - Not a “Me Too” Company...
Never a follower, always leading the pack! 

From Los Angeles to the world, Jackson-Bell was the largest radio 
manufacturer on the West Coast. They were selling sets under their brand 
names, and making radios for others.

by Richard Gray & Jim Ryan

Jackson-Bell  entered the Los Angeles market in 
1926 with the Model 4, a radio like no other. 
Buy it, bring it home, and start listening that 
evening! There was no need to hire the radio 

seller/installer to set it up.   Unlike other sets of the 
time, this radio was complete!

It was housed in a small table-top wooden cabinet 
and was mains powered.  That meant there was no 
need for batteries or chargers and no need to buy 
more stuff each week.  It had an in-built speaker and 
operated with an indoor loop antenna eliminating 
the need for a horn speaker or an outside antenna 
with its associated ground and spark gap.  There was 
simply nothing extra to buy!  
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The Model 5
Jackson-Bell’s next offering was the Model 5, 

with a huge brass bell escutcheon to establish the 
brand.

Unlike many competitors that still required 
an external speaker and antenna, Jackson-Bell 
leveraged their market position by offering a 
complete self-contained radio with a single control 
tuning dial. The set’s performance was adequate for 
local stations.

Dealers in Los Angeles and other West Coast 
cities offered these radios for sale.

Cover of the Jackson-Bell Model 5 Brochure  
The Jackson-Bell Distributing Co.,  

382 Sutter Street, San Francisco, CA

A Surviving Example of the Model 5

The San Bernardino County Sun Newspaper, 
12/10/1928

Previous Page:
Cover of the Jackson-Bell Model 4 Brochure and 

the earliest discovered newspaper advertisement 
for the Model 4 radio published in the Daily News  
(Los Angeles, California), June 17, 1927
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Model 6 & 8
Jackson-Bell became a full-line manufacturer by 

introducing the Model 6 and Model 8 in 1929. These 
sets were available as table-top or console versions. 

The table-top radios were attractive square or 
rectangular boxes.  Clever use of tapestry grille 
cloth allowed a great deal of product variability at 
little additional cost.  This product design theme 
would take Jackson-Bell to the next level with 
future models.

Broadcast Weekly Magazine 11/24/1929 Jackson-Bell Model 8 Console Ad, Oakland Tribune

Model 6 Table-Top Version

Models 6 and 8 were also marketed in Los 
Angeles and on the West Coast.  It is unknown if 
these radios were available on the East Coast or 
other areas.

These radios required a conventional antenna 
and ground.  Antenna length could be less than 
25 feet for local reception by hanging it out of a 
window or placing it in the attic.

Note the tapestry grill cloth mentioned earlier 
was used in all three versions of this set and would 
have had vibrant colors that have faded over time.  
The authors have found advertisements and radios 
with different grille cloths.  Perhaps the buyer could 
choose which La France Art Company tapestry they 
wanted in the radio grille.
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More Early Success
1929 was a break-out year for Jackson-Bell.  

The company manufactured stylish radios using 
their name and created house brands for other 
companies.  They established marketing and 
distribution channels for the Jackson-Bell brand 
and expanded their manufacturing capabilities.

The Model 59
Jackson-Bell marketed the Art Deco Model 59 

under their name and the names of other companies.  
The radio featured a slope-sided, peaked roof design 
with variations in wood and paint. 

The most striking option was black with silver 
pinstriping.  The radio is not a great performer, but 
adequate for local stations.  Distribution for this 
model was on the West Coast and throughout the 
United States.

Model 59 in a Glossy Black Pinstripe Scheme

Model 59 in Another Available Wood Finish

Radio Doings 12/29/1929
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The Model “S”

Jackson-Bell made radios for others like The 
Broadway Department Stores in Los Angeles and the 
Fraser-Paterson department stores in the Seattle 
area.

A Model 59 contemporary is the Model “S” in 
a round-top cabinet with a swirl grille. It occurs in 
many house brands other than Jackson-Bell. 

The Fraser-Paterson Verson of the Model “S”

The Broadway Version of the Model “S” 
with the Brass “Broadway” Label

The Model S “Super Jr.” Version 
With Brass Plaque

Like the Model 59, this radio is not a great 
performer but adequate for reception of local radio 
stations. 

This set established Jackson-Bell as a nationwide 
supplier of radio sets to retailers who wanted to 
emphasize their branding rather than that of the 
manufacturer.
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Jackson-Bell Black Art Deco Model 60

Fleur-de-lis Version of the Model 60
This Herbert Horn Tiffany Tone Radio 

was Located in New Zealand

Leveraging An Accepted Design

Jackson-Bell realized the potential of using the same chassis with many cabinet variations.  The Model 
60 chassis was branded Jackson-Bell in an Art Deco cabinet similar to the Model 59. 

The same chassis is found in many house-
branded cabinet variations.  A decent performer, 
the radio uses regeneration to obtain sensitivity 
and selectivity, a technical throwback. 

Jackson-Bell Model 60 Advertisement From 
The Miami Herald, August 19, 1930.

This set launched another Los Angeles radio 
manufacturer, Herbert Horn, and the “Tiffany Tone 
Radio.”
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The Model 62

With the introduction of the Model 62 in the spring of 1930, Jackson-Bell hit a home run.  This radio has 
excellent performance similar to a superheterodyne set due to its unique constant gain tuning circuitry.  
The inclusion of a tone control was also important as a sales talking point.

What set it apart from its 
competitors was a patented 
cabinet variation scheme.  These 
came in Art Deco and round-top 
versions.  All have a round grille 
insert, offering visual flexibility 
at a low cost. 

The Broadway Department 
Store 1930 Christmas window 
display shown below highlights 
the Jackson-Bell Model 62 radios.  
Jackson-Bell could afford  to hire 
the noted photographer Dick 
Whittington and the powerful 
Logan & Stebbins advertising 
agency for their product 
marketing efforts.

Fleur-de-lis Version of the 
Model 62, Branded Velvet-Tone

Patent  Number 82774 
Art Deco Design

The Broadway Department Store Christmas Window Display of 1930 Featuring Model 62 Radios.
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Some of these radios carry the Jackson-Bell name, while others have numerous house brands.  At the 
peak of Model 62 production, Jackson-Bell claimed they were making over 1,000 radios per day! 

Jackson-Bell now had abundant manufacturing capacity.  By the spring of 1931, Jackson-Bell was the 
largest radio manufacturer in Los Angeles.  Their 
marketing reach was vast, with expansion in the 
United States, Canada and New Zealand.  Money was 
pouring in to finance more expansion.

The Pittsburgh Press - Pittsbugh, Pennsylvania The Capital Times - Madison, Wisconsin

“According to Mr. Bell, the majority of the 
parts that go into the manufacture of the 
Jackson-Bell receivers are purchased locally, 
or are manufactured in their own plant, 
and now that the company is making many 
shipments to eastern points in carload lots, 
transportation charges have been cut down 
materially.

Eastern Business Improving  (Excepted From - Radio Retailer & Jobber - October 1930)

These conditions, combined with the fact 
that labor is plentiful and reasonable, enable 
the Jackson-Bell company to give their 
distributors and dealers the highest discounts, 
and eastern dealers in turn can retail the 
Jackson-Bell product at the same price as 
do Radio dealers throughout the West.”     
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The Model 50

With the huge success of the Model 62, Jackson-
Bell attempted to capitalize on the constant gain 
TRF circuitry by offering two new variations.

The Model 50 Jackson-Bell Junior is a less 
expensive version of the Art Deco Model 62, 
using 5 tubes, at a $10 lower price.  These sets all 
appear branded Jackson-Bell.  The sensitivity and 
selectivity are adequate for local reception.

There are two Model 50 cabinet versions, a rising 
sun, and a single tulip grille.  The latter version is 
a very attractive set.  This set is not small, it is the 
same size as the model 62.

The Model 50 Junior - Tulip Design

The Model 50 Junior - Sunrise Design The San Francisco Examiner San Francisco,  CA
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The Model 68 - Tulip Design

News-Press - Fort Myers, FloridaLos Angeles Evening Express - Los Angeles, CA

The Model 68

This is a large set featuring a new cabinet design, 
with two tulips in the grille.

It used 8 tubes and was priced $10 higher 
than the Model 62.  These sets all appear branded 
Jackson-Bell.  The set uses push-pull output with a 
larger speaker, and can easily fill the average living 
room with sound.  The performance is excellent, like 
the Model 62.

Comments on the Model 50 & 68

These radios did not enjoy the massive market 
penetration of the Model 62.  The Model 50, at 
$49.50, was priced too high for an inexpensive 
radio. 

The Model 68, at $69.50, was priced higher 
than sets competing for depression era dollars.  
It was even more expensive than the emergent 
superheterodynes. 

The advertisement at the bottom of the previous 
column indicates that the Model 68 could be 
obtained as a console for slightly more money. 

This constant gain TRF receiver is a clever 
design; however, it is expensive and hard to set up.  
It requires an iterative alignment procedure with 
bending of the tuning capacitor plates at several 
dial positions.

Jackson-Bell needed new technology to maintain 
its leadership position.  They moved to the next level 
with the acquisition of the Flint Radio Corporation.  
This was a perfect match that positioned Jackson-
Bell favorably into both up and down markets.
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Flint Radio And Jackson-Bell

The Flint Radio Company was formed in 1928.  
By 1930 they had developed two widely separated 
radio designs. 

One was a very high-end superheterodyne that 
was announced in December of 1930.  This set had 
8 tubes, with a push-pull 45 output, and a metal 
chassis with compartments to avoid the need for 
tube shields.  It was a wonderful performer with 
excellent sensitivity and selectivity.

The other design was an inexpensive 4-tube 
“Peter Pan” midget in a small cabinet with a Kewpie 
grille.  This radio had three knobs: an on-off switch, 
a tuning control and a volume control.  The speaker 
was hard wired to the chassis. 

Both of these sets were technologies that 
Jackson-Bell was missing and needed in order to 
penetrate new markets!

Once Jackson-Bell began production, they made 
a few modifications to the Flint Peter Pan design.  
They added a speaker plug to make assembly easier 
and replaced the Kewpie in the grille with an image 
of Peter Pan.  Other brand names had variations in 
the grille.

The Flint 1930 Superheterodyne Radio

The Flint Peter Pan “Kewpie” Radio

Jackson-Bell Model 84 Peter Pan Radio

The Peter Pan version was an instant success. 
They were originally sold on the West Coast in the 
U.S., but later sales went worldwide. This was an 
amazing accomplishment since shipping to Europe 
required going through the Panama Canal.  Jackson-
Bell overcame this disadvantage to eastern U.S. 
competitors with unique designs and aggressive 
marketing.

The Peter Pan radios became another product 
line with many cabinet and chassis variations.  
They eventually outsold Jackson-Bell’s previous 
offerings.
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Willard Model 84 Peter Pan Radio

Late Jackson-Bell Model 84 Peter Pan Radio

Fort Worth Star-Telegram - Fort Worth, Texas

Front And Back Covers...
These images are directly related to the 

contents of this article. The cover of this 
issue shows a shipment of Jackson-Bell 
Peter Pan radios to England aboard the S. S. 
Gracia in 1931.

The back cover is a printed piece 
advertising Peter Pan Radios by the French 
distributor Arce & Barbier & Co. in Paris. 

But this isn’t the end of the story.
Stay Tuned - We’re Not Done!
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