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INFUSION SERVICES

Company Overview

Since its inception in 1986, Vital Care Infusion Services has become a leading healthcare

provider specializing in infusion therapy solutions. The company has
revolutionized the transition from hospital care to home health services
with over 160 locations nationwide. The proposed Pembroke Pines
location, strategically positioned in Broward County, Florida, represents
the company's commitment to accessible and high-quality healthcare.
Each Vital Care center is locally owned and operated to ensure
community-specific care while maintaining rigorous clinical standards.

—— —  Target Market

Photo of a Vital Care center
located in Little Rock, Arkansas

The current target market for Vital Care aligns with the demographics and psychographics of
our chosen franchise location. Vital Care, as seen below, targets consumers that need accessible,

convenient, and comprehensive infusion therapy services - helping patients with their chronic

and acute conditions. Considering Pembroke Pines, Florida offers a plentiful target
demographic suitable for Vital Care, this location is primed to meet the customer needs.

VITAL CARE MARKET

Psychographics

. People who want
affordable infusion therapy

. People looking to treat
their chronic conditions

. Elderly people who seek to
have quality healthcare in
their home

PEMBROKE PINES, FLORIDA

. Individuals trying to treat
their chronic diseases

. Looking for quality and
accessible healthcare
infusion therapy

« Looking for affordable
infusion therapy services

—_  Competitive Edge

Psychographics

Vital Care’s primary competition, Cleveland Clinic, Infusion for Health, and Memorial Health
Care, while popular in their own right, still do not a major threat to Vital Care Infusion Center.

Additionally, considering that there are very few competitors in close proximity to Pembroke

Pines, competition is not a significant concern.

r Large scale expansion through&
the U.S. has made the brand morg

known. While quality healthcare,
affordability, and a 95% customer
satisfaction rate has established

—

-

L loyalty. J' L

A personalized customer
experience in the comfort of a
patient’s home not only enhances
accessibility but also makes
receiving care an inviting and
comfortable experience.

—

J'

\[' Flexible scheduling accessibility has

made it easy for patients to schedule
their therapy in a personalized and
comfortable manner that is not
confusing to the elderly, a less tech

savvy target market. J ‘
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~——————__ Projected Growth

Vital Care Infusion Center is poised for remarkable growth in Pembroke Pines, capitalizing on the
surging demand for outpatient and home-based care services. With a diverse and aging population
increasingly needing specialized treatments like infusion therapy, Pembroke Pines is the perfect location
for our center. Our strategic proximity to major urban centers in South Florida not only enhances our
appeal but also positions us to attract patients from across the region effectively. By delivering high-
quality, patient-centered care, Vital Care Infusion Center is set to meet the escalating demand for
specialized therapies and establish itself as a leading authority in the infusion therapy sector.

The incorporation of advanced Insurance and reimbursement Starting with 50-75 active patients
monitoring technologies, mobile health landscapes are also improving. per month in the first year, the center
solutions, and telemedicine capabilities Growing insurance coverage for  |aims to scale to 100 -150 active patients

enables Vital Care to broaden its outpatient infusion services, along | by years two and three. The ambitious
service offerings beyond traditional in- with the center's ability to work target of 200+ active patients by years

center treatments. This planned hand-in-hand with providers to four and five is supported by a
expansion into home infusion services, | minimize out-of-pocket costs, opens | comprehensive marketing strategy that

combined with real-time patient up these specialized treatments to includes enhanced social media
monitoring technologies, allows the more individuals. The transparent utilization, targeted advertising
center to connect with patients who pricing model and flexibility in campaigns, community outreach
may otherwise have difficulty accessing payment options at this facility programs, and a robust referral
specialized care. These technological remove barriers to entry that have incentive system. This is further
improvements not only enhance the traditionally been a challenge and reinforced by the growth trajectory
center's market reach but also may accelerate patient acquisition | based on building strong partnerships
contributes to better patient outcomes and retention. with local healthcare providers and
and increased satisfaction. community organizations.
~~————————_ Financial Information

The Vital Care Infusion Center is projected to generate $12.5 million in gross revenue during
its first year of operation and $13.7 million during the second year. Net income is forecasted to
be $88,875 in 2026 and $580,000 in 2027, reflecting efficient cost management and high market
demand. The total startup costs are estimated at $2 million, funded through a combination of
franchisee contributions, investor funding, and loan financing. Strong cash flow is anticipated,
with cumulative net cash flow reaching $11.1 million by the end of the first year, positioning
the center for sustained growth and profitability.

Bank Loan - A bank loan 500,000 will be required to cover startup costs over a
five year period with a 5% interest rate ),

Ry
o
\\\\
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II. BUSINESS HISTORY, BACKROUND, AND OBJECTIVES

~~—————-_ A. Company Description ————

Since its inception in 1986, Vital Care Infusion Services has pioneered innovation in healthcare delivery by
offering access to infusion therapy solutions that bridge the gap between hospital care to home health
services. Headquartered in Brentwood, TN, with many locations and aggressive plans for expansion, Vital
Care is positioning itself for leadership in this fast-growing home and i
ambulatory infusion therapy market. The proposed Pembroke Pines
location will be strategically located in Broward County, providing easy
access for patients across South Florida via I-75 and Florida's Turnpike. |
Each locally owned Vital Care center integrates itself into the community's
healthcare ecosystem while maintaining high clinical standards. This facility -
will serve a diverse population and enhance the area's existing healthcare Pembroke Pines, FL

infrastructure. Vital Care centers combine state-of-the-art clean rooms and comfortable infusion suites,
complete with advanced monitoring systems. The result is an environment that provides quality hospital-
grade care with the comfort and convenience of a neighborhood medical center. With its franchise model,
healthcare entrepreneurs can offer essential services involving infusion, such as anti-infective, nutrition
support, and specialty infusion therapy, all backed by the state-of-the-art operational systems of Vital Care
and a comprehensive support network.

“~——————_ B. Short Term (12 months) and — 2 —

Long-Term Objectives

Years Two and Three:

« Add specialty infusion therapies

« Launch home infusion program

~ « Open satellite location
« Expand to 100-150 active patients
monthly

. DeVeIOp specialty pharmacy services

Years Four and Five:

« Open additional locations

« Create disease management programs
« Partner with ACOs

« Reach 200+ active patients monthly

« Diversify into complementary services

Through systematic execution of these objectives, Pembroke Pines Vital Care Infusion
Services can establish itself as a premier infusion provider while maintaining the highest
standards of patient care.
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——— (. Describe the Company’s Major

Successes and Achievements to Date

From its modest inception as a single location in Meridian, Mississippi, in 1986, Vital Care has grown
into one of the healthcare industries’ success stories - with

over 160 locations across the country. What began as one
man's dream to make quality infusion care accessible to
those who needed it most has developed into a nationwide
movement that revolutionizes the ways patients receive
necessary therapies. Throughout the early 2000s, the
company set a pace, becoming one of the very first

infusion providers to achieve the prestigious ACHC
accreditation. By 2008. Vital Care had already Vital Care Infusion Center at Meridian, Mississippi
revolutionized the industry with its innovative management software, giving its centers a competitive

Franchise Times 0

Franchise Times Top 400 Ranks the
Largest Brands in Franchising

edge in patient care and operational efficiency. In particular, the
last five years have been fascinating, as the number of Vital Care
centers continues to grow 15-20% annually. Their franchisees have

demonstrated that combining the best in class healthcare with

innovative business practices helps deliver infusion services at 30-

40% of the cost while maintaining excellent patient outcomes.
Vital Care Infusion Service’s most significant accomplishment is

N
a 95% patient satisfaction rate across all locations while
maintaining an astonishing 98% franchise retention rate, proving
V ito I Ca re that their franchise partners believe in what they are building. This
INFUSION SERVICES success recently earned them recognition as ""Healthcare Franchise
of the Year" by Franchise Times in 2022, further solidifying their

#149 of 400

LARGEST BRANDS IN FRANCHISING

position as a leading expert in infusion therapy. From significant
partnerships in healthcare to continued growth into new territories
one thing has remained constant: Vital Care's commitment to its original mission - bringing high-quality
infusion care to communities that need it most. As the fifth largest provider of infusion services in the
country, Vital Care Infusion Services is also the fastest-growing pharmacy franchise in this sector. Vital
Care has been shown to contain a Recession-Proof and Pandemic-Proof Business Model as a Medical
Franchise. The 2019 pandemic's effects are still felt in 2025. While many entertainment and food
franchises struggle, the infusion pharmacy sector experienced significant growth during 2020. Vital Care
Infusion Services has achieved notable success with investments from Berkshire Partners and Leonard
Green & Partners (LGP), alongside ongoing support from Linden Capital Partners. This milestone
emphasizes their growth and commitment to excellence in the infusion services sector.

Berkshire 2
LGP @™  LINDEN
Partners <

N
R
o
\‘\\




care

INFUSION SERVICES

~ — D. Describe the Company’s

Challenges and Obstacles

The healthcare market in Pembroke Pines faces significant challenges as the

industry continues to evolve. The rapid transformation of insurance
reimbursement models and payment structures creates an ongoing need for

adaptation while increasing competition from hospital-based infusion centers
and home health agencies intensifies market pressure. Adding to these
complexities 1s the constant emergence of new treatment protocols and
medications, requiring continuous staff training and facility updates.

Operational considerations present a different set of challenges for the

Management team discussing
Pembroke Pines location. It will require sustained effort and relationship company challenges

building in order to establish and maintain strong referral networks within the local healthcare community.
The competitive South Florida healthcare market will pose considerable challenges with regards to
attracting and retaining qualified infusion nurses. In addition, there is an ongoing balance required between
maintaining operational costs and providing accessible, affordable care to the diverse patient population in
Broward County.

The regulatory environment will add another layer of complexity in successfully operating an infusion
center. Healthcare regulations are constantly revised and usually require vigilant attention to standards for
compliance. ACHC requires rigorous standards in maintaining its accreditation, while Florida-specific
healthcare regulations and constant changes in Medicare/Medicaid requirements make monitoring and

adapting inevitable. : o
Medical Admin Reimbursement(by $)

Infusion Center/Physician Office $71
Hospital Outpatient
$379
Home Infusion $157
0 100 200 300 400
ASP Drug Reimbursement(by %)
Infusion Center/Physician Office 127%
Hospital Outpatient 222%
Home Infusion 124%

0 50 100 150 200 250 y @
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- ——  E. Describe the Requirements to

Franchise

Review Franchise Financial Formal Sign Training &
Disclosure Qualification Application Franchise Pre ar:l;:i - Site Setup
Document (FDD) & Funding & Approval Agreement P

Franchising a Vital Care Infusion Center requires several key financial and operational requirements.

The total initial investment, including costs to plan, establish, and operate the business, is $756,618. A
basic necessity is the $50,000 initial franchise fee paid to the franchisor, which forms the essence of
accessing the Vital Care brand, business model, and operational resources. To become a Vital Care
Infusion franchisee, candidates must meet specific financial requirements. The minimum net worth
required is $400,000, with at least $150,000 in liquid capital. These financial thresholds ensure that
franchisees have the resources needed to cover startup costs and sustain the business during its early
stages of operation.

While direct industry experience is not necessarily required, candidates must demonstrate an
investment in learning about the Vital Care mission and model; thus, franchisees would need to make a
time and resource commitment towards ensuring their business operates at a high level for infusion
therapy services. Vital Care Infusion Services provides franchisees with a comprehensive initial training
program totaling 527 hours, which includes 72 hours of classroom training and 455 hours of on-the-job
training. Ongoing support encompasses purchasing co-ops, newsletters, meetings, a toll-free support
line, grand opening assistance, online support, and access to proprietary software. Franchisees also
receive marketing support through co-op advertising, templates, social media strategies, and website
development. Additionally, an 8-week virtual sales training program is offered.

Type of Expenditure B Estimate @

Franchise Fee $50,000
Training & Travel $2,650
Accreditation $9,063
Rent & Security Deposit $10,800
Leasehold Improvements $210,000
Utilities $11,575
Furniture, Fixtures, Equipment, Signage $15,780
Computer System $8,975
Inventory $10,450
Grand Opening Advertising $5,000
Insurance & Surety Bond $8,775
Professional Fees $18,350
Staffing $83,700
Additional Funds - 6 Months $320,500
Total Estimated Startup Cost $765,618

Estimate Franchise Startup Cost ' 4 @
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II1. Business Environment

The success of Vital Care Infusion Services in Pembroke Pines, Florida, will be determined by variables
such as local, national, and global economic conditions, changes in population dynamics, and industry
trends. In a PESTLE analysis approach, these factors influence the franchise's operation in Pembroke Pines.

Pembroke Pines enjoys a stable political climate, with a proactive municipal government that
embraces healthcare access and innovation. Florida's policies regarding funding in health care
and the development of businesses translates to a positive environment for medical facilities, such
as Vital Care Infusion Services.

Pembroke Pines benefits from a growing economy, with a median household income of
$72,627 and relatively low unemployment rates. However, the broader national economy,
including fluctuations in interest rates, can influence the disposable income of residents and their
ability to afford healthcare services not fully covered by insurance. Additionally, global economic
trends impacting medical supply chains may affect operational costs.

The population of Pembroke Pines is aging and becoming diversified to include a large number
of retirees and older families. This demographic trend aligns with the need for infusion therapy
services, particularly in managing chronic conditions common among older adults.

Advancements in medical technology and the availability of telemedicine support the effectiveness
of Vital Care Infusion Center's operations. The improving tech infrastructure in Pembroke Pines
presents opportunities for seamless operations, such as electronic health records and virtual
consultations, which help improve patient outcomes and also efficiently manage the operations

Florida’s legal framework for healthcare providers ensures compliance with licensing, safety, and
labor laws. Vital Care Infusion Center will need to adhere to all state and federal regulations,
including patient privacy laws like HIPAA, to maintain credibility and avoid legal issues.

The location of Pembroke Pines in South Florida exposes the center to such environmental
risks as hurricanes and flooding. These call for sound disaster preparedness plans to maintain
the continuum of care during extreme weather. Moreover, the efforts of the city to become
more sustainable will be aligned with the center's practices of being eco-friendly.
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An aging population and the growing need for cost-effective solutions are driving demand
for outpatient and home-based care. Pembroke Pines offers significant support for these
growing trends, with an expanding population base close to large urban South Florida centers.
Pembroke Pines has an enabling environment for , encompassing
its growing and diversified population, enabling economic conditions, and healthcare
technology advancements. Long-term success, however, will depend on how such schemes are

adapted to economic fluctuations, legal requirements, and environmental challenges.

IV. PRODUCTS AND/OR SERVICES

~—oo————_ A. Offered Products and — -

Services

Vital Care Infusion Services, Pembroke Pines, will offer a wide range of products and services
to deliver quality patient care through infusion therapy:

Infusion Therapy Services - This facility will focus on intravenous

treatments for chronic conditions such as autoimmune diseases, infections,
and nutritional deficiencies. Such therapies include biologics, IV
antibiotics, hydration therapy, and more in a controlled and professional

outpatient setting.

Specialized Nursing Care - A committed team of licensed infusion nurses will
deliver treatments in a safe and appropriate manner, ensuring comfort and
safety for their patients while closely monitoring any progress in therapy

and addressing immediate concerns.

Patient Education and Support - These patients will be educated on their
J options using resources and counseling so that they can better understand

them and self-manage their health.

Flexible Scheduling and Home Infusion Options - This proposed location

offers flexible scheduling and home infusion services to further
accommodate patients' busy lifestyles - if they qualify for these services.
Insurance Coordination Services - Our team of experts will support the

patient in insurance policy interpretation, confirmation of benefits, claim
processing, and the reduction of out-of-pocket expenses.
Comfortable Treatment Environment - These comfort measures will be

further enhanced by private infusion suites, each with reclining chairs,

=

entertainment options, and refreshments, to provide an atmosphere of rest
Comfortable

Treatment Environment

N\ ,e

and support while undergoing treatments.
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The Vital Care Infusion Center in Pembroke Pines hopes to make the following

improvements, as well as offer additional
within the community:

-

Advanced Monitoring Technology ™\

The center plans to integrate advanced
monitoring systems that will help track
patient progress more effectively. This

technology will enable real-time data
collection, aiding health care providers in

_
-

the delivery of more precise and
personalized care.

J‘

—
The center will also engage in outreach
programs to help in accessing care, by
partnering with community leaders and other
organizations. These partnerships will focus on
raising awareness about options for infusion

therapy and ensure underserved populations

receive necessary treatment.
y
V. PRESENT MARKET
——  A. Pre

Outreach Initiatives

—

N—

services to adjust to the unique and changing needs

. Expanded Patient Support Programs

The center also plans to establish
support groups for patients and
caregivers to share experiences and give
emotional and social support to each
other during the course of their
infusion therapy.

_
-

e

Expanded Home Infusion Services
The plan for expansion of home infusion
services will also include the adoption of
mobile health technologies as a guarantee
of constant communication between
patients and provider during home-based
treatments.

L

sent Market

J |

=

j'

Pembroke Pines, Florida has a population of more than 170,000 residents, and serves to
provide an active market in infusion therapy services. The city's demographics indicate that the
residents are equitably distributed among the various age brackets, with a sizable population of
middle-aged and elderly citizens who commonly need specialty healthcare services such as
infusion therapy. Furthermore, this area has a high percentage of households that have private
insurance or Medicare that help ensure coverages for outpatient medical services.

Population by age range Population by age category

17%°

+ g |
10%! 1261 R 12% - 10%!
. 18 to 64

64%

7%!
5%!

0-9 10-19  20-29  30-39 40-49 50-59 60-69 70-79 80+



care

INFUSION SERVICES

In terms of psychographics’ the peop]e of Rates of New Cancer Cases in the United States
. . All Types of Cancer, All Ages, All Races/Ethnicities, Both Sexes
Pembroke Pines value good health, convenience, and
quality care. Most people prefer to have services

available on an outpatient basis to avoid being

Rate per 100,000 people

Mo Data/Data suppressed

admitted to hospitals for extended periods. Comfort & :
and personalized care are also in demand for many f_\c\

chronic conditions, including autoimmune diseases, P
diabetes, and different types of cancers. Generally,

the lifestyle throughout the city complements the . {:}F--&\ 5 ~ J
. . Z > I
services to be provided by Vital Care Infusion Center, '
thus supporting a sound premise for business success.
- — L
~ B. Growth Potential

FVIGINGL JILG | WJLF IV

There is substantial potential for growth in
Pembroke Pines, Florida, anchored by a variety of
key determinants. The town's population has seen
exponential growth due to its proximity to Miami as
well as its attractiveness for both retirees and young
families. This further increases the demand for
healthcare services provided by outpatient infusion
treatments. Chronic illnesses, which generally require
ongoing treatment, are on the rise, thus further
strengthening the need for infusion centers U.S. Home Infusion Therapy Market growth forecast

in the area. There is also a growing awareness of the relative ease and effectiveness of infusion as a mode of

treatment for several conditions. Advancing technology in healthcare, along with better insurance
reimbursements for outpatient services, offers additional incentives to patients to opt for infusion therapy over
traditional hospital-based care. Combined, these factors offer significant scope for long-term growth in this
region. The U.S. home infusion therapy market has demonstrated significant growth in recent years and is
projected to continue this upward trend. In 2023, the market was valued at approximately USD 19.1 billion
and is expected to reach around USD 31.8 billion by 2030, reflecting a compound annual growth rate (CAGR)
of 7.7% from 2024 to 2030.

N ——=_ (. Current Pricing Policy

Pricing at Vital Care Infusion Center is structured in a way that caters to convenient, quality, and affordable
care. The costs are determined by the type of therapy and the medication to be used; the charges for services
are billed according to the patient's needs. The center will work hand-in-hand with insurance providers to
minimize out-of-pocket expenses, thus providing an attractive offer to people who have good insurance
coverage. For uninsured or underinsured patients, flexible payment plans will be available, emphasizing the
center’s dedication to accessibility and patient support. This pricing approach not only accommodates a broad
range of patients but also enhances customer satisfaction by simplifying the financial aspects of care.

>
S
.
v
\\\\ @
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-

~ D. Seasonal Factors

Vital Care Infusion Center operates year-round and isn't heavily
affected by seasonality. However, during certain times of the year, such
as during the flu or winter seasons, there may be a greater need for
hydration therapy or immune-boosting infusions that our proposed
location would easily accommodate by adjusting its scheduling and
staffing. On all major holidays, the center will adjust its hours to balance
patients' needs with the well-being of our staff so that essential services
can be maintained. The flexibility of our operation makes it responsive
to patient needs throughout the year.

VI. Competition

T r"
W
' ‘ |

Demonstration of Hydration Therapy

N — A. Primary Competitors

in the Market

Vital Care Infusion Center faces competition from several providers of infusion and outpatient care

services in Pembroke Pines, Florida. Their primary competitors include large healthcare networks,

specialized infusion clinics, and hospital-based infusion services.

Strengths Weaknesses
F . « Comprehensive care approach « Higher costs
Ld Cleveland Clinic « Strong reputation for quality « Less personalized care
INFU ION . Patient centered care « Smaller scale
wﬁi « Boutique clinic environment . Limited appointment availability
m « Advanced technology « Higher wait times
Hgg!gg‘é;ggm « Access to specialists « Impersonal hospital settings

coram® o At home treatment .

@ CVS specialty” infusion services . Strong reputation for quality .

Lacks in-person monitoring
No immediate medical support
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B) Advantages
Compared to Competitors

1. Personalized Patient Experience: offers a
boutique experience that prioritizes comfort and
individualized attention, distinguishing itself from
larger, more impersonal hospital systems.

2. Specialized Focus: Unlike general hospitals,

focuses exclusively on infusion therapy,
allowing staff to develop deep expertise and provide
the best outcomes for specific conditions.

3. Flexible Scheduling and Accessibility:
offers flexible appointment options and shorter wait
times compared to hospital-based infusion centers.
This ensures timely care and convenience for

— Vitalcare

INFUSION SERVICES

C) Disadvantages
Compared to Competitors

V

1. Limited Scope of Services: Unlike larger systems like

Cleveland Clinic or Memorial Healthcare, Vital Care is
limited to infusion therapy and does not provide the
comprehensive care available at these institutions.

2.Smaller Scale: As a smaller provider, Vital Care has

fewer locations and resources compared to competitors
like Coram, which operates nationally, or hospital
networks that span multiple facilities.

3.Brand Recognition: Larger institutions with established

names, such as Cleveland Clinic, have greater brand
equity and patient trust. Vital Care must work harder
to build and maintain its reputation in the market.

patients.

4.Cost Transparency: emphasizes
transparent pricing and works closely with insurance
providers to reduce out-of-pocket costs, an area
where many competitors lag.

4. Technology Resources: While offering advanced care,
Vital Care may lack the cutting-edge research and
“technology infrastructure available at hospital-based
infusion services, potentially limiting access to
experimental or rare therapies.

VII. MARKETING PLAN

——— A. Existing Marketing Techniques, ——— —_—
Strategies, and Tools

‘—

Vital Care relies on direct participation and advertising to raise awareness and attract

Primary patients. This is done through an active presence on various social media platforms

Markefing including Facebook, Instagram, and LinkedIn. Centers regularly post updates on new

Strategy: treatments, patient testimonials, and health awareness campaigns. Additionally, targeted
digital advertising help centers connect with potential patients by demographic and health
condition. Centers send email newsletters regularly to stay in touch with its patients and
referring providers.

Secondary Vital Care uses a localized approach in engaging the healthcare community around the

Markefing area. Partnering with area physicians, hospitals, and urgent care facilities builds referral
networks within the center. For example, educational seminars on infusion therapy can

Strategy: be used to educate health professionals and prospective clients about its advantages;

these seminars raises awareness and cause more confidence in such therapy.
Additionally, introductory consultations for new patients can be provided at a more
minimized cost, ensuring that people are getting access to our services.

&

N\ ’®
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Vital Care engages in various community health activities, like health fairs, and charity

Tertiary events, through which it enhances its brand reputation and builds trust among people in that
Markting community. The facility also partners with non-profit organizations dealing with chronic
Strategy: diseases like lupus and multiple sclerosis. These activities showcase that the facility cares

about the welfare of its patients even beyond the business perspective.

Strategies and Tools

developing its social media platforms by posting educational,
informative video content related to infusion therapy, patient
success stories, and even hosting live Q&A sessions with medical
professionals. Instagram and YouTube will be used to reach a
younger, more tech-savvy audience, while LinkedIn will be
directed towards the healthcare professional community.

» Personalized Advertising Campaigns - The center will develop geo-
targeted ad campaigns on Google and Facebook, focusing on
individuals searching for specialty care and infusion services in the
Pembroke Pines area. Ads will highlight Vital Care’s modern
facilities, experienced staff, and patient-centric approach.

« Enhanced Community Outreach - Vital Care will increase the
number of partnerships with physician groups and hospitals
locally by adding joint educational programs and shared care
solutions. The center will also host chronic illness patient events
and workshops to emerge as a leader in specialized healthcare
services in the community.

« Loyalty/Referral Incentives - To enhance patient retention and
ensure word-of-mouth referrals, Vital Care will implement a
reward system. Returning patients will get discounts or other perks
for multiple infusions, while the referring patients will receive
referral bonuses or credits toward future treatments.

« Philanthropic Activities - The Pembroke Pines location will also
align with national campaigns on health awareness, such as
National Multiple Sclerosis Awareness Month, through
sponsorships and community events. The center will also look
towards establishing a scholarship fund for nursing students
majoring in infusion therapy to help cement its brand as a caring
and socially responsible business.

Increasing Social Media Ultilization - Vital Care intends to focus on

B. Future Marketing Techniques,
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VIII. Management and Organization

~ = A. Management Team

The management team at Vital Care Infusion Center consists of several key roles that drive its success.
These include the Medical Director, Clinical Manager, Nursing Supervisor, Patient Care Coordinator, and
Administrative Staff. All of these individuals work together to guarantee smooth operations and
exceptional patient care through their combination of clinical expertise and operational knowledge.
Salaries differ according to positions held, with such higher-tier positions as the Medical Director
commanding a significantly higher salary than administrative posts. This structure supports the center’s
mission of providing quality care in a compassionate and efficient manner. The team's strengths include
professional qualifications, patient-centered culture, and smooth operations. However, weaknesses exist
in terms of heavy reliance on key individuals for specialist tasks, reduced capacity for sudden increases in
patient load, and a lack of dedicated leadership for marketing purposes. Developmental areas will ensure
increased resilience and capacity building in the center.

_\ B. Plan to Develop

Management Team

Vital Care Infusion Center pledges to continue management team development in many facets. The
leadership, regulatory compliance, and patient engagement training topics will provide additional skill
building for all team members. Mentorship opportunities will enable less experienced employees to learn
from more seasoned employees, creating a culture of continuous improvement and knowledge sharing.
Performance evaluations will provide actionable feedback, encouraging professional growth and
alignment with organizational goals. Additionally, investing in advanced patient management software
will equip the team with the tools needed to operate more efficiently.

-

~ C. Succession Plan

In the event of the incapacity or extended absence of a key team member, Vital Care Infusion Center
has established a robust succession plan. The Clinical Manager will provide operational leadership when
the Franchisees or Medical Director are not available, and the Nursing Supervisor will assume the
responsibility for coordinating patient care. Cross-training programs ensure that team members are able
to fill in temporarily in key positions, thus ensuring continuity of services. If a replacement is needed for
an extended period, recruitment will be streamlined in order to acquire similarly competent personnel.
This plan ensures that at all times, even in cases of unexpected events, operations remain uninterrupted.

~ — D. Additional Personnel

As the center grows and the volume of patients rise, more management personnel will be required to

sustain quality and efficiency. One of the first hires will be a Marketing Manager to spearhead outreach,
increasing brand awareness. More Patient Care Coordinators will also be needed to handle the growing
number of clients and provide personalized attention. These positions will be advertised through job
openings on websites such as LinkedIn, Indeed, and healthcare-specific job boards. To ensure we obtain
highly qualified personnel, collaborations with local healthcare training programs will also be sought.
The competitive salaries offered, comprehensive benefits, and career advancement opportunities will \\

\ make certain that high-performing staff are retained at the center.
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-
—

N —— A. Major Equipment

Specialized equipment will be necessary in order to provide quality patient care through infusion
therapy at the Vital Care Infusion Center. This includes but is not limited to - infusion pumps, patient
monitoring devices, and IV supplies in sterile conditions. The center shall also provide comfort seating,
treatment chairs, patient recliners, and medical-grade furniture to guarantee safety and comfortability.
The center will invest in state-of-the-art equipment to enhance the patient experience and ensure the
efficiency of treatments. Equipment purchase decisions are subject to the ongoing costs of its upkeep
and maintenance, which will be included in the operating budget. Some of the critical fixed equipment
includes infusion pumps, centrifuges required for lab tests, and patient monitoring systems, which are
invaluable during daily operations. TOTAL COST = $140,600

Infusion PaFlen't IV Poles Infusion . Refrigerators/
Monitoring . Centrifuges Autoclaves
Pumps . and Stands Recliners Freezers
Devices
$25,000 $20,000 $3,000 $11,000 $7,000 $6,000 $6,000
Medical . Exam
. Blood Gas edica Disposal Suction . *

Defibrillators Analvgers Computers Svstems Machi Nebulizers Tables
y /Softwares . ACAINES +PPE
$5,400 $18,000 $15,000 $1,500 $3,000 $1,200 $5,000

=l
1V Poles and Stands E Defibrilllators “"m Autoclaves
b
e o | «
» L= %
Infusion Pumps Centrifuges

\
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S ——_  B. Major Suppliers

Vital Care Infusion Services will rely on a network of reliable suppliers for
medical equipment, drugs, and consumables. Suppliers will be selected based
on their dependability, the quality of their products, and their promptness of
delivery. We plan to establish long-term links with medical providers like
Baxter, B. Braun, and Hospira for infusion solutions and devices. For
pharmaceutical supplies, we will contract with wholesalers such as McKesson
and Cardinal Health, who offer a wide range of pharmaceutical products. The
payment terms with suppliers will be negotiated annually, and we anticipate
achieving favorable discounts with bulk purchasing. We will also use group
purchasing organizations to take advantage of competitive pricing and ensure
the reliability of product delivery.

~oo—————_ C. Outside Resources

While the Vital Care Infusion Services will manage the core operations in-house,
there are specific aspects of our business for which we shall always require outside
resources. This would involve working with local laboratories for diagnostic
testing, home healthcare providers to coordinate patient care post-treatments, and
transportation services for patients who need special provisions to and from the
facility. We will also work with local hospitals and specialists for referrals and
consults. In addition, outsourcing will extend to IT support services to ensure that
our software in patient management, billing systems, and other administrative
applications runs effectively.

D. Quality Control
Procedures

To provide the highest quality patient care, Vital Care Infusion Services will
maintain strict quality control over its equipment. All medical equipment will
be periodically inspected and serviced in accordance with manufacturers'
recommendations and guidelines. Infusion pumps and any other related

_\
T S

meters or devices will be periodically checked for calibration to ensure
accuracy. Our team will also follow established medical guidelines for infection
control and patient safety, such as the sterilization of all equipment used,
along with the wearing of PPE during patient interactions. Regular audits on
treatment outcomes and patients' satisfaction will be part of continuous care
improvement.

il
125
-
seee

—_
Spectrum IQ Infusion System
supplied from Baxter

Infusion Pump Pouch
Supplied firom McKesson

IT Support Services

Example of a Standard Quality
Control Procedure
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~———me—-———__ E.. Availability of Skilled
Labor

There is a high demand for skilled labor in the health sector, especially
infusion therapy. However, Pembroke Pines and the surrounding areas offer
access to a pool of qualified medical professionals. We are looking to hire
registered nurses with experience in infusion therapy and administrative staff to

manage scheduling, billing, and patient coordination. In addition, we will
consult with local universities and nursing programs in search of healthcare
professionals to ensure skilled, well-trained employees who can satisfy the
demands placed by our patients.

Registered Nurses with

experience in Infusion Therapy

= F. Necessary Training to
Upgrade Skills

Given the nature of the services to be provided, all staff at the Vital Care Infusion

Services shall have continuous training. New employees will have to undertake an
intensive orientation in order for them to become familiar with our policies,
procedures, and best practices as they relate to infusion therapy. Clinical staff will
receive regular training regarding the newest methods in infusions, patient monitoring
systems, and the latest medical treatment options. The administrative staff will be
trained in medical billing, coding, and patient management software. Estimated costs
of training will include developing an in-house training program and the cost of
external certifications or workshops regarding specialized medical procedures. The Clinical Staff
overall cost will be integrated into the annual operating budget.

DAY 1 DAY 2 DAY 3

Familiarize staff with the mission Discuss OSHA compliance, Train on effective patient
and vision of VitalCare Infusion infection control policies, proper interaction, patient assessments-
Center: explain the process for use of PPE, emergency response, vital signs, customer service skills,
patient scheduling, how to navigate and safe medical equipment and proper documentation in
the software, and the operation of operation. management systems of patient

specific equipment-infusion pumps. information.

DAY 4 DAY S

Pay close attention to problem
solving, troubleshooting of common
equipment issues, handling
customer complaints, and ensuring

Hands-on training with medical
equipment such as infusion pumps,
IV therapy, blood draws, and

respiratory support devices such as

: ) ; good communication and
nebulizers and suction machines.

collaboration within the team.
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-—— G. Full-Time and Part Time
o

Employees

The Vital Care Infusion Center will strive to maintain smooth,
efficient operations with a blended mix of full-time and part-time
employees. We estimate that the first year would require about 10
full-time employees, comprising of Registered Nurses, a Clinic
Manager, and Administrative Staff. Full-time staff will have to be
supplemented, as the business grows, with part-time staff members

serving very specific roles, such as Patient Transport or
Administrative Support. Part-time employees will be hired on an
as-needed basis, based on the patient volume and demands for

operations. Full-time employees are crucial in the daily operation of
the center, while part-time employees give further flexibility in shift Full time Administrative Staff

coverage and overflow tasks.

N —— —— H. Organizational Chart

The organizational structure of a Vital Care Infusion ‘ -
Center ensures smooth operations and quality care. The
Clinic Manager oversees the daily operations, while the Franchisee Franchisee
Medical Director provides medical oversight to ensure Pranav Rai Thomas Gioia

that clinical practices meet evidence-based standards. ’
The Assistant Clinic Manager supports these leaders in -

Clinic Manager

The clinical staff includes Registered Nurses and ' '
Licensed Practical Nurses who provide the treatments - ‘
and monitor the patients, with support from Medical Assistant Medical
Assistants. On the administrative side, the role of Patient Clinic Manager  Director

coordinating the day-to-day operations and facilitating
communication between management and staff

Service Representatives includes scheduling and inquiries ' '
about insurance; Billing and Administrative Coordinators '

manage the financial aspects. The first point of contact is - - -
made friendly and approachable by Front Desk Registered Licensed Medical
Receptionists. With such a streamlined structure, these Nurses  Practical Nurses Assistants
specialized roles are designed to work together efficiently

and provide great care and service. ’ I'I ‘.

Billing and Front Desk

Adminstrative Receptionists »

.
Coordinators 4

Patient Service
Representatives
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X. Financial Plan and Data

A. Describe the Company’s Sales and Profit Trends

The Vital Care Infusion Center franchise demonstrates a strong
growth profile, with projected gross revenues of $12.5 million in the
first year and $13.7 million in the second year. The upward trend is

reflective of increased demand in the infusion therapy services

market, including both home and clinic-based treatments. Profit
margins continue to be very strong, while net incomes are projected

for $88,875 in 2026 and $580,000 in 2027, respectively. This

indicates great efficiency in cost management and strong demand.

B. Outline Your Strategy and Timing for Obtaining Capital

The method for raising capital includes a combination of

franchisee contribution and investor funding, along with loan

financing. Initial capital requirements include a $500,000 franchisee
contribution and $1,000,000 in investor funding. Another $500,000
is obtained through loan financing to bear the cost of start-up and

operation. This helps meet the diversified funding approach

required for the company's financial stability and smooth launching

of operations within the first quarter of 2026.

C. Two-Year Projected Operating Statement

The two-year operating statement forecasts profit
of $1.875 million in 2026 and $2.05 million in 2027, while
operating expenses are estimated at $1.78 million in 2026
and $1.475 million in 2027, which demonstrates good cost
controls. Projected net incomes are $88,875 in the
first year and $580,000 in the second year, driven by
the capability of the center to deliver high-value infusion
therapies with very minimal overhead.

D. One-Year Projected Cash Flow Statement

The first year’s cash flow statement indicates consistent
quarterly inflows from operational revenues, totaling $11
million for 2026. Net cash flows after expenses and
investments remain positive throughout the year, starting
with $4,273,750 in Q1 and culminating in a cumulative
cash flow of $11,095,000 by year-end. This strong liquidity
position reflects the franchise’s ability to generate
substantial revenue while maintaining operational
efficiency.

Cash Flow

Operational

Table for Net Income

Operating Revenue

Infusion Therapy Services
Revenue

Home Infusion Therapy Revenue

Insurance Reimbursements

Contributions
from Investors and Franchisees

Estimated Total Revenue

2027

$8,000,000  $10,000,000

$2,500,000
$500,000

$1,500,000

$3,000,000

§700.000

$12,500,000 §13.700,000

Operating Expenses 2026
Franchise Fee $50,000
Royalty Fee (5%) $625,000
Third-Farty Training and Trawvel

Expenses $4,300
Accredilation $11,375
Rent and Security Deposit $20,000
Leasehold Improvements $185,000
Utilities $20,000
Fumiture, Fixtures, Equipment,

and Signage $30,000
Computer System $14,850
Inventory $20,000
EHR Software Costs $25,000
Grand Opening Advertising $5,000
Insurance and Surety Bond $15.000
Professional Fees $30,000
Staffing $600,000
Total Equipment Purchase $140,600
Equipment Maintenance $10,000
Total Estimated Expenses $1,786,125
Operating Profit (15%) $1,875.000
Net Income $88,875

Table for Cash Flow
Quarter 1 Quarter 2 Quarter 3

Infusion Therapy

Revenue $2,000,000 $2,000,000 $2,000,000
Home Infusion

Revenue $500,000 $500,000 $500,000
Inventory £5,000 £5,000 $5,000
Staffing Salaries $212,500 $212,500 $212,500
Equipment

Maintenance $2 500 $2 500 $£2 500
EHR Software

Cosls $6,250 $6,250 $6,250
Met Income $2,273,750 $2,273,750 $2,273,750
Investments

Franchisee

Contribution $500,000

Investor

Contributions $1,000,000

Met Cash from

Invastments $1,500,000

Financing

Loan Financing $500,000 - -
Met Cash Flow $4,273,750 $2,373,750 $2,273,750

Cumulative Cash

Flow

$4,273,750 $6,547,500 $8,821,250

2027

$685,000

$20,000

$20,000

$20,000
$25,000

$15,000
$30,000
$650,000

$10,000
$1,475,000
$2,055,000
$580,000

Quarter 4

$2.000,000
$500,000

$5,000
$212,500

$2,500
$6,250

$2,273,750

$2,273,750

$11,095,000

N
S
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S
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~——_ X]. Conclusion

Vital Care Infusion Center has emerged as one of the leading healthcare companies for outpatient
infusion therapy. The convenient location of Pembroke Pines is at the heart of Florida’s major highways
providing seamless access to patient across the state. This match in environment and sustainable company
growth makes for a perfect fit for our proposed location. Forecasted gross revenues of $12.5 million in the
first year and $13.7 million in the second year make this location ripe for the potential of great growth and
profitability. Net income projections of $88,875 and $580,000 for 2026 and 2027, respectively, demonstrate
the center's ability to efficiently manage costs while delivering exceptional care.

A combination of $500,000 from the franchisees' contribution, $1,000,000 from investors in exchange
for 20% equity, and a $500,000 loan that will finance the initial investment of $2 million. This money will
assist in meeting initial start-up expenses like equipment purchases, facility development costs, and
operational costs.

This invested capital will allow the Pembroke Pines center to meet the community's growing demand for
accessible, high-quality infusion therapy services. The strategic investment in advanced equipment,
comprehensive staffing, and EHR software further positions the center for success. With strong market
demand and an efficient business model, the Pembroke Pines location is expected to outperform initial
projections, yielding substantial financial returns while making a positive impact on the community. Long-
term profitability, customer satisfaction, and future expansion opportunities are all in store for the Vital
Care Infusion Center.
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