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HIENNA HART

Henna for the Bay
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Key Pricing Factors (Bay Area 2026):

» Hourly Rates: $80-$100 per hour for parties (approx. 8-
10 hands/hour).

Sorry booked.

* e
~

« Bridal Henna: $150-$599+, depending on coverage
(minimal vs. intricate, arms to elbows/feet).




CAMPAIGN OBJECTIVES

N = Objective 1 — Awareness

w \_ Redetine henna as modern self-expression
S “ through Henna Hart’s digital platform.

~ Objective 2 — Engagement |~
- Increase engagement with henna |
) == 0 by simplifying cultural participation.

Objective 3 — Community
Rebuild cultural community
through shared henna experiences.







CAMPAIGN ACTIVITIES 8

Hero Campaigns
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CAMPAIGN ACTIVITIES

Activity I:
Filter Your Henna

« Try Henna Hart designs via AR

o Share & tag @HennaHart
e Tap to book

70 % Increase in brand recall

90% Gen Z active on social media

+ I B Daily AR filter views









CAMPAIGN ACTIVITIES

{ii

0 cultural traditions
0 strengthen their sense

of belonging

0 of people are more likely to
6 5 /o interact with a brand they 've

encountered in person

« Weekly chai & henna gatherings
« Hosted at local senior centers & temples
o Invite families to join
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CAMPAIGN SCHEDULLE g 14

NAY MON TUE WED THU FRI SAT
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Filter Content

L Filter Content

#hennahart + Hart Live Content

#hennahart + Hart Live Content

#hennahart + Hart Live Content

. Paid Promotion Q Organic Content . Hero Campaigns




BUDGET

Henna Hart
Campaign Budget

Total ~ 310,650

Promotion: 36,100
Technology: $800
Organic Content: $1,650
Events: $1,250

“ Engagement: $850
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Events
11.7%

Content
15.7%

Engagement
3%

Qi

Technology
3.8%0

Paid Promotion
57.2%



BUDGET

16

*All costs are based on local Bay Area vendor pricing and comparable campaign benchmarks.

Baseline Campaigns Paid Social Ads $2,200
Influencer Partnerships $1,800
Promo placements $600
Editing $500
Activity 1: Filter Your Henna AR filter design + build $800
Launch promo $900
Activity 2: #hennahart Incentives $750
Video Production for Promo $800
Paid boost for top challenge video $600
Henna practice supplies $100
Activity 3: Hart Live Chai & Refreshments $900 *
Henna Supplies + Materials $350 &
Event Recap Content $350 o
@, Total 310,650 K( % %%ﬁ
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Key Performance Indicators

I /07 . 57 I 307

Filter Engagement Rate UCG Participation Rate Repeat Attendance for Events

Filter Your Henna tthennahart Hart Live
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BRINGING HENNA HAR'I
TO LIFE
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