Draganabekic
Senior Product Designer

Data-driven and highly organized, with 6 years of experience working
onweb and mobile platforms bothin-house and as a consultanton

productteams on SaaS, B2B and B2C products.

CONTACT 01

PORTFOLIO

draganadekic.com

EMAIL ADDRESS

info@draganadekic.com
LOCATION

Malaga, Spain

PHONE NUMBER

+34603054 045

LINKEDIN

https://www.linkedin.com/in/
draganadekic/

TOOLS 03
Figma Maze

Sketch Miro

Google Suite Confluence
Google Chat GPT
Analytics

PowerBlI Hotjar
Dovetail Slack
MSTeams

METHODS 04

Usability tests

Product strategy
Stakeholderinterviews
Service blueprinting
A/Btesting
Productroadmap creation
Usersurveys

Design system(contributionand
maintenance)

Wireframing and high-fidelity
prototyping

Manualtesting

Userinterviews

Accessibility reviews
Workshop facilitation
Userflows

HTML/CSS

Uldesign

Mentorship of junior designers

Aladoptioninwork processes

Systems thinking

LANGUAGES 05
English c2
Slovenian native
Serbian c2
Spanish Bl

WORK EXPERIENCE 02

Senior Product (UX) Designer @ IKEA Ingka Group

Malmo, Sweden + Remote « Jan2025-0ct2025

Worked on a productivity web platform that allows IKEA employees to contribute and share

best practices forimproving KPIs across the global store network.

» Defined and drove the product roadmap with leadership, ensuring scalability of product
andbusinessvalue

> Collaborated with cross-functional teams with engineers, product manager, research while
havinginmind technical constraints, product requirements and business needs

» Owned the end-to-end product lifecycle from discovery and information architecture to
high fidelity prototyping while using IKEA’s design system for high quality visual designs

» Evaluated Al solutions to boost business results and streamline user workflows and
designed Al-integrated userflows.

» Conducted experiments andled the design of user flows and A/B experiments to optimize

keyfunnels

Most notable results:
> 38,4% decreaseinvalidationtime,
» 181% increase in published high quality improvementsin the last two years,

> 27%riseinnumber of ideas beingimplemented.

Senior Product Designer @ tretton37

Ljubliana (Slovenia), Lund (Sweden), Oslo (Norway) « Hybrid, Remote < Dec 2020 -Jan2025

Worked as a senior consultantina cross-functional collaboration. Worked independently
within clients’ teamsin fast-paced environments. Mentored junior designers with a growth

mindset and empathy. Interviewed themin technicalinterviewsin the recruitment process.

= UXDesigner @IKEAIngka Group

Worked on a productivity web platform that allows IKEA employees to contribute and

share best practices forimproving KPIs across the global store network.

» Collaborated cross-functionally in teams with engineers, product manager,
researchwhile havingin mind technical constraints, product requirements and
businessneeds

» Owned the end-to-end productlifecycle fromdiscovery andinformation
architecture to high fidelity prototyping while using IKEA’s design system to ensure
consistency and scalability

» Conducted usability tests, experiments and led the design of userflows and A/B

experiments to optimize key funnels

Most notableresults:
» 38,4% decreaseinvalidationtime,

» 181% increase in published high quality improvementsin the last two years.

= UXAnalyst @ Elkjgp Nordic AS

Worked onaconsumer-faced self-service products forreducingunwanted

inbound volume to customer care centre.

» Leduserresearchtouncoverinsights and new use cases

» Contributedin product development process from discovery andideation, to
high-fidelity visual design and productionready interface, ensuring alignment
between usability and business objectives

» Performed accessibility auditsin line with WCAG best practices, to drive more
intuitive and aesthetic Ul

» Used Hotjar, Google Analytics and Dovetail for data analysis and extractedinsights

to guide decisionmaking

Most notable results:
> 11,4MNOK saved costs withreduced calls,
> TIOK unnecessary callsreduced,

» 24,1% increase of answering rate of customer care centre (Jan-Aug 2022).

= UXDesigner @AlfaLaval

Worked on two digital products: flow of arecyclinginitiative serviceand a

troubleshooting function forheat exchangersin Alfa Laval's web shop.

» Facilitated design thinking workshops with stakeholders and product managers
toalignondesigndecisions toimprove Ul/UX

» Designed, tested and rapidly iterated use cases based on feedback fromusers
andbusiness

» Communicated with stakeholders with design tools such as Figma and FigJam -
using presentations, user flows, and journey maps to visualise and articulate design
rationale effectively

» Led design sprints and brainstorming for creatinginitial design concepts

» Created an Al workflow for the troubleshooting process

Most notable results:

> 32,8% increasein completion of the prototype,

> 6iterationsdoneintotal.

UX/Ul Designer @ ENKI digital agency

Ljubljana(Slovenia) + Onsite «+ Nov2019 - Aug2020

Worked closely with ourin-house team (with engineers and project managers) on SaaS,

B2B and B2C web and mobile platforms forknown Slovenian companies.

= UXDesigner @ Loterija Slovenije

Loterija Slovenijeis the largest organiser of classic games of chancein
Slovenia. Irefined user flows on theirwebsite and mobile platformin orderto

increase retention and took care of interaction design across platforms.
* UXAnalyst @ KNMTravel

KNMTravelis awebsite that promotes tourismin Slovenia as aunique
experience. Focused on Ul/UX. With storytelling skills and having attention to
detail, | collaborated with the client to prepare visual assets for marketing

purposes.
= UXDesigner @ Teambuilding Academy

Teambuilding academy is a website where companies can explore
andinnovative team building events. | focused onresponsive web design
according to design patternstoincrease userengagement and provided

structured design specifications forengineers.

EDUCATION 06

2014-2019

Faculty of Natural Sciences and Engineering,
Department of Textiles, Graphic Arts and Design

University of Ljubljana

> Inlastyear of bachelordegree

CERTIFICATIONS o7

Dec2022
NN/g UX Certification

Nielsen Norman Group
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