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e Welcome and Introductions

"« How Covid-19 has ignited digital
transformation in the Financial
Services Industry

« Customer Panel Discussion
* A Couple of Case Studies

-+ Elevating and automating
7 customer engagement using
Orpheus and MFM

* Closing Remarks
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Shoron Cornoghy Preetha Pulusani Helen Triplett
Vice President of Marketing, CEO, DeepTarget Director — Implementation &
Access Softek preetha@deeptarget.com Customer Support, DeepTarget

scarnaghi@accesssoftek.com helen@deeptarget.com
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Deeplarget

ACCESS SOFTEK, INC
engage. cross-sell. measure.
www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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A Few Words About Our Partnership

-
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Reseller partner since 2017

Combines Access Softek’s omnichannel digital banking platform and
DeepTarget’s personalized target marketing

Integrated within Mobile Finance Manager~ (MFM) and Orpheusm

Financial institutions can extend marketing campaigns to mobile AND ensure
messaging is highly fargeted and relevant
« Targeted offers delivered vias mobile banking, the channel with the highest rate of engagement
« Reach consumers wherever and whenever they make financial decisions

Combines big data held by core systems, sophisticated analytics of DeepTarget
and the pinpoint precision of Access Softek’s mobile banking ad delivery

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com

Copyright © 2020 DeepTarget Inc., All Rights Reserved
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How Covid-19? has
ignited digital
transformation in
the Financial

Services Indusiry
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The Impact on Our
Industry: What We Know

* Lives and workplaces disrupted

* A climate of fear and
uncertainty

* People hungry for curated
resources from frusted sources

« More consumers using digital.

* Fls fast-tracking digital use and
support.
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The Impact on our Industry:

* PUTting your members &

customers first
R END? * Proactive, pervasive outreach
g ViP5  Clarity on financial options
* Education about digital access

* Being a trusted partner in
uncertain times.
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People are moving
to digital. Will they

= il

ever go back?
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A Recovery Road
Map .
The Tipping Point

(1 .
No maftter whether you are a 100+ year-old bank, 4  When Small Actions Have a Big Impact

community-based credit union, or a pre-seed startup,
this is your chance to shine.

(e.g. branch banking). This is the time to break from

Be the one-stop source for trusted info on money, 8 ; i
credit and community resources. ] . :
al Big | i

And forget about going back to “business as usual” 5 i
- 1 :

that system and embrace the fully-digital future”.

:-n-, Little A
Source: Fintech's Third Crisis is Tipping Point to a Digital-Only Future Adlan >
www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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How are you

leveraging

d ig illlq I d U ri n g MichquHos’reﬂer Julie Donnellon

AVP, Marketing Marketing Special Projects Manager
COVID-19? “ MICHIGAN

SCHOOLS & GOVERNMENT

CREDIT UNION

" CREDIT UNICN

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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How are you leveraging digital
during COVID-197¢

How did you decide which messages were most
relevant to your community in this unprecedented

situation?

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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How are you leveraging digital
during COVID-197¢

What are the most successful steps you have taken
to assist your community during the Covid Cirisis?
What was the customer/member feedback?

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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How are you leveraging digital
during COVID-197¢

How did you think about continuing to promote loan and deposit
products during such a difficult time? Did you take any specific
actions, such as a) skip a pay, b) hardship loans, ¢) waiving
overdraft fees? What were your results?

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com

Copyright © 2020 DeepTarget Inc., All Rights Reserved
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How are you leveraging digital
during COVID-197¢

What role did DeepTarget in MFM/Orpheus play in
reaching and engaging your members digitally?

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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How are you leveraging digital
during COVID-197¢

What sort of tools or reports helped you to set your
direction and track your communities’ response?

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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How are you leveraging digital
during COVID-197¢

How did your senior management team and/or
Board respond to your initiatives?

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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How are you leveraging digital
during COVID-197¢

How will this change the future of Digital at your FI?

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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Thank you,
Michael &

Juliel

Michael Hostetler Julie Donnellon
AVP, Marketing Marketing Special Projects Manager

R/ MICHIGAN
W

SCHOOLS & GOVERNMENT

| \ Vg VB V CREDIT UNION

CREDIT UNION

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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Together
We Can!

M
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‘GOING DARKSISINGINAN OPTION

LET S SHINE

Deeplarget

engage. cross-sell. measure.

TOGETHER
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2020 Performance Analytics
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Best practices:

Impressions « Leading Fls are aggressively providing
18,000,000 relevant Covid and financial
17,000,000 . .
16,000,000 information, updated frequently
oo « Timel tful tafi f
14000,000 imely, respectful presentation o
13,000,000 financial options, such as emergency
2O loans, are driving business

11,000,000
10,000,000

5 000000 « Lagging FIs passively communicate

8,000,000 infernal information, such as branch
February Average 3/13/2020 3/14/2020 3/15/2020
closures

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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Ad Stats Today

Impressions

dience: All Users

ence: Targeted By List

e: Targeted By Rule

Published Campaigns by Category

© © ©

Case 1 Financial Institution | Hi Jill

Performance Metrics

®

Data freshness Campaign freshness KEI

Campaigns Needing Attention

This campaign is dated and engagement drop-off is to Update Ad ‘
be expected.
This campaign is dated and engagement drop-off is to

Update Ad ‘
be expected. pd J
Update Ad ‘

Checking

Commercial Deposits

This campaign’s engagement is showing a negative

Mo e
e monthly trend.

Most Viewed Campaigns in the Last 7 Days

1200000 - [ Covid-19 Response

I Digital Banking Services

1000000 - ‘ —t I Mobile Banking Welcome
\ £ Virtual Teller Match
I | I Bill Pay
\ = Skip-A Pay
—1—1 | EEE CARES Package
I I SBA PPP
: ; -.__
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Case 2 Financial Institution | HiJill Sign Out

Performance Metrics
Data freshness Campaign freshness KEI

Campaigns Needing Attention

=® Vacation Loan This campaign is dated and engagement drop-off is to { Update Ad ‘
be expected. \
=@
Published Campaigns by Category Most Viewed Campaigns in the Last 7 Days

500000- = BranchHours
‘ I Covid-19 Response Notice
400000- { ‘
300000- ‘
200000- ‘
100000- - —‘
0- " |
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today \
S . _ 4

Relevance

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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BANK BORROW LEARN EXPLORE

MICHIGAN Q

- _

CHOOLS & 1OVERNMENT
CREDIT UNION
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Case Review: Increasing Digital
Services Awareness

Big dreams start with big rates.
< Get 1.20% APY onour 18-month CD. 5

Get great rates and plenty of help along the way: We're always looking for
opportunities to help you grow your money — whether yaou're saving for retirement or
your next big splurge.

1 PAUSE

4

ynining example

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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MICHIGAN
SCHOOLS & GOVERNMENT BANK BORROW LEARN EXPLORE Q
CREDIT UNION

Need assistance? Check out our tutorials.

View these quick tutorials to help you register and use our new mobile app and online

WEI(OM(:‘ T0 OUR o >> banking.
NEw ONJINE BaNkinNg! TUTORIAL

Register for Online and Mobile Banking

- Logging in and Using Quick Login with MSGCU's Online Banking

- Navigating Around MSGCU's New Online and Mobile Banking

- Setting Up Alerts

- Paying Friends or Family Members in Your MSGCU Account

Mem ber ASSISTO nce CO m pqig n - Locking and Unlocking Your Credit or Debit Cards
CIiCk Through Rq.l.e (CTR) 1 Over 9% - Transferring Funds from One MSGCU Account to Another

Transferring money from one MSGCU account to another has never been easier.

Simply choose which account you're transferring from and where it's going. You
can even set up recurring transfers to help you meet your savings goals! Use the

same process for paying your MSGCU credit card or even paying your MSGCU
loan.

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com



http://www.deeptarget.com/
mailto:success@deeptarget.com

\ "\Practices

[B’ Prioritization

(] Personalization
@s:hedule Reports (weekly)
@’ﬁroad Mix of Campaign Types
g Ad Rotation

(V] Banners running in all available channels

(V] Products assigned appropriately for
each campaign

@/Pmdu:t Codes mapped to account types
@/Ml users campaign running in all

channels

(V] ADA text

grncluded Rates on Banners

www.deeptarget.com

DON'T MISS

| 20%.  1.00".

These great

CD Rates!

DON'T fORIET TO SET UP
YOUR a((OUNT aleRTS.

18 MONTHS 9 MONTHS

GET
STARTED

LEARN MORE

VIEW
TUTORIAL

@ success@deeptarget.com

Mo On.
Py . N L ¥
4A00 AE34 5574 5010

WEI(OMe TO OUR
NEw ONIiNE BanNking!

@ (256) 217-4055
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Right Time

| e Review

& Online Banking
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Savings and Checking Solutions

Enjoy personal banking services that make life easier. Partner Colorado takes personal interest in your financial needs, striving to deliver products and services to

help you move ahead financially, while saving you time and money. Check out our current rates to see how rewarding saving can be.

Savings Accounts »

Savings Rates »
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PARTNER

COLORADO CREDIT UNION

Hovins You 4‘[»&4‘{

OLB and Mobile
8.2% CIR (in March)

VITUS

We're

r_l
I,_l

Y AN

CE = A Great Combination

oency Re ief Logn

If you're facing hardship due to Coronavirus, we're offering a special 0% APR Emergency Relief Loan.

Search:

Q Search..

OpenanAccount  Applyforloan  locstionsLATMs — ContaccUs  Abourls  Espafiol

—=OPARTNER

COLORADO GREDIT UNIGN

H”MS%' f{-l:q‘( Bank Borrow eServices Resources Business (o] e Banking

Special Coronavirus Relief Programs

Emergency Relief Loan

If you're facing financial hardship due to the Coronavirus, Partner Colorado wants to help you through this difficult time. We're offering & special Emergency Relief
Loan.!

Here are the details:

0% APR for 12 months
Make no payments for 60 days

= Loan amount is based on your credit score
= Must be an existing member in good standing
Partnering Through the Pandemic

Your credit union is here to help you get through these trying times.

Live Chat [

[ Apply online or call us to apply over the phone

Special Loan Payment Relief

We're Waiving ALL Skip-a-Payment Fees

If you're facing financial hardship due to the Coronavirus and find it hard to pay your bills, Partner Colorado wants to help you through this difficult time. We're

offering a relief program that allows you to skip up to two consecutive loan payments® on 2ll of your laans with Partner Calorada Credit Union indluding

= Auto

Motarcycle
= RV
Credit Card
Personal and Signature Loan
Need
Assistance?

Chat With Us!

You can skip your loan payments by filling out the Skip-a-Payment form in Online Banking or by calling our Contact Center at 303.422.6221.

Need to Skip Your Mortgage or Home Equity Line of Credit Payments?
Please call us and do not use the form in Online Banking.

Have You Skipped a Loan Payment in the Last 12 Months? No Worries.
Even If you Used our Skip-a-Payment Program in the |25t twelve manths, you'rs still eligisle for this special Loan Payment Relisf #rogram
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TRUST & RELEVANCE = A Great

= 13.52% in Q1

=@
PARTNER

COLORADO CREDIT UNION

Hoving o Alead.

= 6.9% CTR (in March)

el TR

Jmm—""N  Financial Eecom& your é&{[_ f:nl{héiz([ 5&(%!

— O '
. e LS Improve your financial health in 2020

4
Hurry,
—" Offer Ends
4_ May 30!

Here's The Scoop!

Open a New Youth Account for a chance to win $1,500 worth of fun!

Recome w‘
frd o

Financial
Wellness

Counseling \\

combination

For a
¥ Chance to Win

$1,500
Worth of
Fun!
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PARTNER

COLORADO CREDIT UNION

) Prioritization

\Practices

Best Hoving Yo Aleead.

(] Personalization

() schedule Reports (weekly)

[gbroad Mix of Campaign Types

[g Ad Rotation

M Banners running in all available channels|

(] products assigned appropriately for

each campaign

[?rProduct Codes mapped to account types

MAH users campaign running in all

channels

() ADA text

www.deeptarget.com

Interesied Avdience

= 4.32% CITR (in March)

Loan Payment Relief

If you're facing hardship due to the Coronavirus and find it hard to make your

loan payment with us, let us help. Details Here

If you're facing
hardship due
to Coronavirus,
let us help.

Details Here

@ (256) 217-4055 @ success@deeptarget.com
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Elevating and automating customer engagement
using Orpheus and MFM

DF XGEWIJQ
RALNPEKTYH
ZBCCYVRU
EN JWEQMS ®
T B X P
SEELEEY Deeplarget
ACCESS SOFTEK ; INC engage. cross-sell. measure.

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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Welcome. imuser | . Messages & Alerts v | &  English v £+ Sign out

Apply here for a payment you can afford >>

* History
Accounts Overview

*  New Account +

Alocts \
3 Transfers & Payments > o a » . Kir o

Settings

$12,228.89 $4,280.00 $24,048.65

B Family & Friends $12.228.89 weaila $4.280.00 avaia $14,048.65 svailsbi

h Card Controls

(Well Get Yow There

, Apply Here for a
o RA SAVINGS 3000¢ y s o 60 MONTH IRA C " e ) MONTH NEW. AUYO 30X 0. Vacation Loan >>

$26,389.89 $28,000.00 $39,394.25

$26.389.89 avaulat $27.000.00 ¢ $0.00 bl $911.99 due 05/22/2010

$516,375.91 [ $2,054.07

$0.00 avaita $3.024,80 due 05/16/2010 $12,000.00 a

© 2019 Access Softek. All Rights Reserved.

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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What Mobile Banking
Customers See -

You have 64 new messages

LINE OF CREDIT + e e a r e
$25.00 due 07/31/2015 M F M D p T g i
$5.00

Available (811,

VISA CLASSIC

$0.00 !

Available: $0.00 Deg L@ W O Wa 8/’

VISA GOLD

Engage Everywhere ™

$0.00
Available: $0.00
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Auto Loan Offer Credit > 699
Good Credit Score And No Auto Loan

/ Web

Key Elements

Name ‘rl
Category: Auto Loan, Credit Card, CD... /
PFM |

Target audience: All users, Targeted by
Rule, Targeted by List...

Channels: OLB, Mobile, PFM, Email, Web, \ _

BilPay, eStatements. .. / \ EIU
ay

Start date, end date

Banner ads

Click actions

www.deeptarget.com

Copyright © 2020 DeepTarget Inc., All Rights Reserved
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4

Lampaign

Enjoy rates as low as 2.49% APR

on a new or used auto up to 3 years old.
Click here to apply online today.

(some restrictions aooly)

Auto Loan Campaign
All User

Frank, Apply now for Almont Federal’s
Mastercard® credit card - and count your =
rewards.

Credit Card Campaign
Targeted By Rule

Jon, with our
Persenal Loans, you
get fast approval
and a greatbrate.

% #VACATIONTIME

Click for Details

Consumer Loan Camp1
Targeted By List

you are o
Consumer Loan Camp2 o H ERE‘&
All User 3 " e o
D& 7

eStatement Campaign

by-opting fgﬁ" e-statements?
Targeted By Rule

“GO>>
o

) Mark. can yogigélp us go green

Outreach Campaign
All User

Families First Coronavirus
Response Act

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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row Deeplargetr Works

Elisa: Frank:
v Elisais married v Frank s single
v Has two children, v Has an auto loan
ages 12and 18 that matures in six
v Has a credit rating months
of 650 v Has a credit rating
v Her birthday is this of 720
week!

www.deeptarget.com @ (256) 217-4055 e success@deeptarget.com
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Rules and Campaign Stack at Work for a
Personal

Banners rotate as
Frank navigates
within digital
banking

ized Experience

=\

l‘Frank use your home's equity. s
SEar BUI|d a MAN cave. here

#VACATIONTIME

YOU CAN HAVE-A NEWER RIDE.
You just have todsk

nuoomcmwro
010

59 723 68

........
IWWMJYO

00
$7935 10

30VW ‘DMG“W

5467 578 84

CLASSIC CHECKING
$7.42

SAVINGS
$21,107.93

SAVINGS
$0.43
S 3163

CLASSIC CHECKING
$4,984.76

60 MONTH JUMBO CERTIFICATE
$8.738.97
Batance $187H 37

--------
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Relevant Communication: What Happens
with 1 click

Redirect to URL,
such as product or
loan application
page on website

Lead capture
notification
email sent to
lending officer

DeepTarget
Performance
Analytics track
impressions and
clicks

Send Click-to-
Email™ triggered
follow-up email to

account-holder

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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Intelligence-Driven Targeting Engine

A Smart Campaign Stack:

= Campaigns The list of eligible campaigns
= Rules for each user id.
= Lists

Priorities ‘
User Data:
= ID

= Demographics
= Financial
= & More
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@D%pTargeta Case 1 Financial Institution | HiHslen

& d
4

Ad Stats Today Performance Metrics

Clicks: 44
Data freshness Campaign freshness KEI
Impressions
Recently Modified Campaigns Campaigns Needing Attention
Investment Services ey . : ) ) ;
. Y x 3 =® This campaign's engagement is showing a negative
i - i . CashBack Update Ad
Last Published: 4/1/2020  Audience: All Users monthly trend. pd
Category - Credit Card - 2... e
L T+ XN o - =®
Last Published: NA  Audience: Targeted by Rule
Category - Home Equity - 3... —
0O 6 - e - =@
Last Published: 3/20/2020 Audience Targeted by Rule
Published Campaigns by Category Most Viewed Campaigns in the Last 7 Days
B CD I Commercial Loans
I Commercial Loan B Investment Services
B Consumer Loan I CashBack
. H ity Loan Category - H -
] Ir'l;r.':':h'mantEmlt‘Ir - Sﬂa'l:lddarm Equity
[ Mortgage Category - Mortgage - 25
B Unassigned W 2nd over
I Save to Win
- Category - Credit Card -
21 and over
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Recently Modrfied Campaigns Recently Modified Campaigns

v vzt @) CompaignSettings = @ ¢ o =
68 wm: L R Last Published 4/1/2020 -
Ad Settings
.. Categ = , Category - Credit Card - 2.. ==
QL& 0 © emeisettngs ® QDD | riineana -
Campaign Performance  ___ Cat ‘ -
Lo m‘ = .:3: ‘WW =@
Last P . Copy Campaign Last Py
° Ad Settings
Q Email Settings

Published Campaic 0 R
@ campsign Performance
@ corycampacn
Q) oetete campaign
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Deel)-l—arg'e‘t.a Case 1 Financial Institution | Hi Helen ' Sign Out \

Campaign Category Analytics @

Start Date End Date Channel Category

03/02/2020 04/01/2020 | Apply Al v All hd | o @ @ Compare Channels Show Data Labels Q

Impressions (unique)

24000
18000
12000
6000 1 0 o} 1} 1] a 0 0
0 CcD Consumer Loan Investment Home Equity Loan l Auto ILoar‘l l E Statlement l IRlA l Sa\!'ing
Commercial Loan Credit Card Mortgage Unassigned Checking Events Money Market
Export Data ] [ Export Chart
Clicks (unique)
200
150
100
5” I T T R T T
0 CcD Consumer Loan Investment Home Equity Loan Auto Loan E Statement IRA Saving
Commercial Loan Credit Card Mortgage Unassigned Checking Events Money Market
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DeepTa rg eta Case 1 Financial Institution | Hi Helen Sign Out

Campaign Category Analytics @

Start Date End Date Channel Category

03/02/2020 04/01/2020 All v All hd | @ ° @ Compare Channels Show Data Labels #

Impressions (unique)

20000 45 751 15 635
15000
10000
o000 110 000 000 000 000 000 000 000
0 [ 11 | 1 1 | | | | 1 | L1 | [ | | [ L1 |
cD Consumer Loan Investment Home Equity Loan Auto Loan E Statement IRA Saving
Commercial Loan Credit Card Mortgage Unassigned Checking Events Money Market
Export Data ][ Export Chart
Clicks (unique)
160 126
120
80
40
o 2%% 99% %9 9% 999 99% 9%°9
v cD Consumer Loan Investment Home Equity Loan Auto Loan E Statement IRA Saving
Commercial Loan Credit Card Mortgage Unassigned Checking Events Money Market

Export Data ] [ Export Chart
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@DeepTa rget’

Influenced Conversions @

Start Date End Date Account Type
01/01/2019  03/31/2020 All

Influenced Conversions

Case 1 Financial Institution | HiHslen

Product Code

_v| | ‘ - | °Campaign OProduct @ 0 ol

O Impressions  © Clicks @ Either

400 —t— Total
/‘—u
300
200 /—‘AV
100 —
0
Jan 2019 Apr 2019 Jul 2019 Oct 2019 Jan 2020

Export Data ] [ Export Chart
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Influenced Conversions @

Start Date End Date Account Type - Product Code
01/01/2019  03/31/2020 m All - || ‘ - OCampaign oo @0 @ e

O Impressions  © Clicks @ Either

Influenced Conversions

120

—— Total
90
o N\ /\./-'
30
0
Jan 2019 Apr 2019 Jul 2019 Oct 2019 Jan 2020

Export Data ][ Export Chart
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DIGITAL MARKETING REFORT :
CAMPAIGN PERFORMANCE ( Deeplarget
. , Total Unigue Users . , ™ " ™ "
Manth Channel Campaigns ; , Unigue Clicks KEI KEl Rating Leads Sales KW KMI Rating
Impressions | (lmpressions)
OLB o 2,175,580 7.823 120 61 EXCELLENMT
Mov-1g Makile g &,564,534 16,000 578 28 CUTSTANDING FO7 225 g3 OUTSTANDING
Combined 13 6,760,215 20,823 J07 20 OUTSTAMDING
LB 10 2,225,053 7,066 130 61 EXCELLEMT
Dec-1g Maobile 10 &, 851,567 16,281 f18 26 OUTSTAMDING 758 300 7O DUTSTAMDIMG
Combined 20 7,067,010 21,066 753 28 OUTSTAMDING
OLB g 2,408,757 8,451 184 &6 QOUTSTAMDING
lan-zo Mabile g &,550,837 16,550 722 23 QOUTSTAMNDING qob 330 b5 QUTSTANDIMG
Combined 18 6,063,505 21 566 ooh 25 DOUTSTAMDING
QLB g 2,157,591 8,100 125 66 EXCELLENMT
Feb-zo Maobile g &,825,758 16,579 625 26 QUTSTAMNDING 750 360 5q DUTSTANDIMG
Combined 13 6,823,350 21,336 750 28 OUTSTANDING
QLB 7 2,171,657 8,207 156 53 EXCELLEMT
Mar-zo Maobile 7 &, 765,358 16,654 63g 26 OUTSTAMDING 795 347 6z DUTSTAMDIMG
Combined 14 f,016,511 21,6 745 27 OUTSTAMDING
KEl: Key Engagernent Indicator KMI- Key iMpression indicator
MONTHLY TRENDS MAR-20 SALES TRANSACTIONS
© oo ——Leads  —Sales LoanjAccount Type Newly Opened
o6 ch 100
=00 e : Checking 13
EOD AR e _f'q’ Commercial Deposit 2
T e e Commercial Loan 14
oa S0 Consumer Loan 91
, 500 Mortgage 1
f_; - Mew Auto 15
il Unassigned 1
£ a0 ; : Used Auto 110
= 200 Total 347
200
100
0
Mov-18 Dac-19 Ian-20 Feb-20 Mar-20
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@_DeepTa rget’

Schedule Report @

Schedule a report

Case 1 Financial Institution | Hi Helen

Daily Lead Report
II Scheduling report...
2recipients

Daily

@0

Helpful Information

For additional security, always consider using password
encryption when you schedule your click reports. Make sure not
to share your password with anyone over the internet or through
an email

Set the frequency of your reports based on the volume of clicks
you receive on your campaigns. If you receive more than 30
clicks per day, we recommend setting the frequency to daily.

Legend:
® Daily
o ‘Weekly
® Monthly
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Schedule a Report

Report Type Add another recipient »
Click Report
Report name Recipient Name Recipient Email

Helen Triplett helenfamyficom

2 Homan zawficon 0

Frequency:

Send thrs report regularty

www.deeptarget.com @ (256) 217-4055 e success@deeptarget.com
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@DeepTa rget’

Campaigns @

All Audience Types

v All Campaigns v All Categones

v

Sort Last Published New to Cld » o °

Case 1 Financial Institution

| HiK

0L D

Investment Services
Last Published: 4/1/2020 Audience: All Users  Category: Investment

OLBAds: 1 Web Ads: 0 eDocument Ads: 0  Natification Email: Cn
Mobile Ads: 4 Click-to-Email: OF

L_Ea >

Category - Home Equity - 30 and older

Last Published: 3/20/2020 Audience: Targeted by Rule  Category: Home Equity Loan
OLB Ads: Web Ads: 0 eDocument Ads: ©  Notification Email: Cff

Mobile Ads: 4 Click-to-Email: OF

0L 6B

Commercial Loans
Last Published: 2/258/2020 Audience: &l Users  Category: Commercial Loan

OLB Ads: 1 Web Ads: 0 eDocument Ads: 0 Notification Email: Off
Mobile Ads: 4 Click-to-Email: OfF

L EN

Category - Mortgage - 25 and over
Last Published: 2/25/2020  Audience: Targeted by Rule  Category: Mortgage

OLBAds: 1 Web Ads: 0 eDocument Ads: ©  Notification Email: OfF
Mobile Ads: 4 Click-to-Email: OF

[T >

Save to Win
Last Published: 2/5/2020  Audience: Targeted by Rule  Category: CD

OLBAds: 1 Web Ads: 0 eDocument Ads: 0 Notification Email: OfF
Mobile Ads: 4 Click-to-Email: OfF

00D

OptOutozo11g
Last Published: 12/5/20:9  Audience: Opt-cut  Category: Unassigned

OLB Ads: 1 Web Ads: 0 eDocument Ads: ©
Mobile Ads: 4



http://www.deeptarget.com/
mailto:success@deeptarget.com

Other

All Users

www.deeptarget.com (256) 217-4055 @ success@deeptarget.com

Copyright © 2020 DeepTarget Inc., All Rights Reserved
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@Deep-l-arg eta Case 1 Financial Institution | Hi Helzn

OLB Mobile Email Web eDocument campeaign: T =

[ Create New Banner ]
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@D%pTarg@f Case 1 Financial Institution | HiHelen

Create New Banner @

Campaign: DT Test Outreach

Select Size
© 728x90
O Custom Helpful Information
Width Height For online banking. your default banner size is pre-selected. For mobile banners, we
recommend always creating a 320x50 banner as it will fit on all devices.
728 ao
Note that you are restricted from creating two banners of the same size in the same channel.
Ifyou have created your own graphics outside of the application, select "Upload your Design”
Type of Banner oo ve arep P preacye °
@) Upload HTML Ifyou want to use a banner from our Banner Library, select *Choose from Library”
® Choose from Library If you have an HTML banner orwant to create an interstitial banner, select "Upload HTML
O .
Uk dyour Design Ifyou want to create your banner entirely within the application, select "Blank Canvas”
© Blank Canvas

[ Next || Cancel |
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@DeepTa rget’

Banner Type
All

Banner Category

All

401k

Auto

Bill Pay
Checking

Colors
Consumer Loans
Credit Card
Critical Outreach
Direct Deposit
Holidays

Library Banner Selection @

L3

Case 1 Financial Institution | Hi Helen Sign Out

Campaign: OT Tect Outreach

DTSR v e F I e
B —O= s RN

gl Latestcoc |mmmmr—$ &b km'““v”:?;"mh:@‘

p: SR

SR

Families First Coronavirus
Response Act

Let us Show you How

Lower your Expenses @

>

l Next J { Cancel J
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Case 1 Financial Institution | Hi Helen

Campaign; O Test Cutreach

@DeepTarget’
Banner Editor @

Background Settings

o0

Click Settings

O No action on click

Test URL ]

—

® GotoURL | hitps/#/www.cde gov/coronavirus/2019-nco

Open in new window

O Speedbump



http://www.deeptarget.com/
mailto:success@deeptarget.com

. Banner taitor *x Loronavirus Lhisease U1Y (LUYVE X -
&} 8 cdc.gov/coronavirus/2019-ncov/index.html
All A-Z Topics

CBC Centers for Disease Control and Prevention .
@ CDC 24/7: Saving Lives, Protecting People™ Search Coronavirus~ | Q

Espafiol ghash Tiéng viat =30

Coronavirus (COVID-19)

How to protect yourself > What to do if you are sick >

SYMPTOMS .

Slow the spread

Watch for fever, coughing and . .
Prevent getting sick >
shortness of breath
Learn more ) Frequently asked questions >
www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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@Deep-rarge‘tzi Case 1 Financial Institution | Hi Helsn

OLB Mobile Email Web eDocument Campaign: DT TestOuvesch =

Create New Banner
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@Deep-rarget. Case 1 Financial Institution | Hi Halen

Create New Banner @

Campaign: | DT Test Outreach

Select Size (Device Independent Pixels)

® 320x50
© 360x55 Helpful Information
(@] 375%60 For online banking. your default banner size is pre-selected. For mobile banners, we
@ recommend always creating a 320x50 banner as it will fit on all devices.
468x60
(@] 728x90 Note that you are restricted from creating two banners of the same size in the same channel
© Custom Ifyou have created your own graphics outside of the application. select "Upload your Design”.
Width Height
I =9 If you want to use a banner from our Banner Library, select "“Choose from Library”.
320 50 If you have an HTML banner or want to create an interstitial banner, select "Upload HTML
. Ifyou want to create your banner entirely within the application, select "Blank Canvas”
Select Density
2X (Recommended) v
Type of Banner

© Upload HTML

® Choose from Library
o Upload your Design
© Blank Canvas

“Newt || Cancel
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@mepTarget. Case 1 Financial Institution | HiHelen Sign Out |

Library Banner Selection @ Campaign: DT Tezt Outreach

Banner Type
All v

Banner Category

»

All

Auto

Consumer Loans
Credit Card
Critical Outreach
Holidays

Home
Investments
Miscellaneous
Money

Other Vehicles -

TG
d fesbob— o bt

Families First Coronavirus 5 .

>



http://www.deeptarget.com/
mailto:success@deeptarget.com

@Deep-ra rget. Case 1 Financial Institution | HiHzlen

Banner Editor 0 Campaign: DT Test Outreach

Background Settings

0 00

o

Left Top Width  Height %ﬁ%ﬁ o
: ﬂ-‘.i:-ﬂ-:i:- :

*#Eﬁﬁﬁﬁﬂ'

i
-, -

Text Settings

© ~ - _§r=:= i 5:=--:=;--=:=;-:=;-_=3_ ;=;=_-:s ;a=_-$-;a=:=.,-$-;==?., 5:-_=¢_ _5:=_-=:=. e 5:=--=a=--=:=f
e 00 0 .5-3ﬁ-&ﬁ-&‘%&%&ﬁﬁ%ﬁ%%&%#%ﬁ%ﬁ& S

lef  Top  Width Height

550 29 66 43 Click Settlngs
Text Preview Leam .. v © No action on click

Leamn ® GotoURL  httpssrwwwede gov/coronavirus/201g-nco | Test URL
More Speedbump

O Prepend First Name  Preview First Name

Capitalize First Character
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@DeepTa rget’

Campaign Settings Product Assignments

Case 1 Financial Institution | HiHelen

Campaign: DT Test Outreach =

Campaign Name Campaign Dates @
DT Test Outreach Start Date Start showing as soon as it is published
CarpaionCatogry .,
Gther v EndDate | Neverstop showing this campaign
Campaign Rule @ Reaches: 0 05/31/2020 0318 pm
Shows to allusers
Publish Campaign Annually?

Campaign Description (ADA Text Field)

Click here for more information on the Corenavirus at the CDC Website.

Collect metrics on this campaign
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One Campaign
Extended Across the Member Journey

OLB Mobile Email Web eDocument
[ Create New Banner }

OLB Mobile Email Web eDocument

[ Create New Banner ] And more channels ...

o}/ O

728 X go
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Features & Benefits of DeepTarget

1.Design Once, Engage Everywhere 2.Targeted and Personalized Offers
3.Mvultiple Channels 4 Highly Secure
5.0pen, Enabling API 6.Comprehensive Campaign Mgt
7.Track everything with Real-time 8. Multi-source data aggregation for
Metrics better targeting

10. Machine Learning for Predictive

9. Easy integration into new channels Rules-based Campaigns

11.~ 95% Aviomated 12.Already integrated in many apps

www.deeptarget.com @ (256) 217-4055 @ success@deeptarget.com
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engage. cross-sell. measure.

To schedule a personalized demo of
DeepTarget for Orpheus or MFM,
please contact your Access Softek
account manager or email us at
communications@accesssoftek.com

(256) 217-4055 success@deeptarget.com
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