Taylor Haigler

User Researcher and Experience Designer



I’m a User Researcher and Experience Designer
with 9+ years of experience across design,
marketing, and management.

| specialize in translating complex user needs and
fragmented systems into clear digital experiences
that balance usability, feasibility, and business
Impact.

I’m seeking a remote role at a mission-driven tech
company where | can contribute to meaningful
products, collaborate cross-functionally, and grow
into a design leadership role.




Skills & Experience



User Research

| lead qualitative research
initiatives—including interviews,
focus groups, and usability testing
—to uncover user needs, validate
assumptions, and translate insights
into actionable design decisions.

My areas of focus

Experience Design

| design end-to-end experiences
informed by journey mapping,
information architecture, and user
flows, collaborating cross-
functionally to ensure solutions are
both intuitive and execution-ready.
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Interaction Design

| create thoughtful interfaces and
interactive prototypes—from low-
fidelity concepts to high-fidelity
designs—that communicate
clearly, reduce cognitive load, and
guide confident user action.



COMPASS

REAL ESTATE COMPANY

Marketing Coordinator
for a top-performing

team

2014-2015

My experience

"SJOINT.

chiropractic

CHIROPRACTIC CLINIC

Operations Manager for
three chiropractic clinics

and a team of 16

2018-2021

2016-2017

NON-PROFIT ORGANIZATION

Marketing Manager for four

public health initiatives

2022-2025

/thoughtworks

TECH CONSULTANCY COMPANY

Experience Designer at a global
consultancy company that offers strategy,

design, and software engineering services




Select Projects



Reimagining Behavioral

Health Access for
Caregivers and Agencies

Beacon

Research, Interaction Design, UX, Ul &
Usability Testing

Select Projects

Designing Supportive
Digital Care for Women’s
Health

Research, UX, Ul & Usability Testing

Research and experience

design to optimize NAPA’s e-
commerce checkout process

Napa Auto Parts

Research, UX, Ul & Usability Testing



Select Projects

An investment advice

app for women

Learn&Vest

Research, UX & Ul






Reimagining Behavioral
Health Access for Caregivers
and Agencies Through User
Research and Visual Design ¥, 1

(Behavioral Health Care and Ongoing Navigation)

.
-

Project Summary Responsibilities

Finalized the visual and o User Research
interactive design of a care portal
that allows caregivers to find
behavioral health resources and a o Interaction Design
dashboard that allows state
representatives to track cases.

o Visual Design

o Usability Testing

Timeline & Position Project Links

4 months

UX Designer



https://beacon.illinois.gov/
https://gov-pritzker-newsroom.prezly.com/gov-pritzker-announces-launch-of-beacon-childrens-behavioral-health-portal

Families seeking behavioral health services in lllinois were forced to navigate unclear

manual paperwork and fragmented systems during already stressful situations.

In parallel, state agencies relied on disconnected systems and tools to track applications,

limiting visibility and slowing coordination.

This breakdown in clarity and alignment:
o delayed access to care
e Increased administrative burden for agencies

e negatively impacted caregivers and youth seeking services



Our team, in partnership with Google Public Sector and 6 lllinois state agencies, designed a
caregiver portal and applicant tracking dashboard to streamline how families seek youth

behavioral health support and how agencies track applications and coordinate care.

Replaced manual, fragmented processes and Contributed to a statewide initiative to improve
tracking processes with connected digital access to youth (ages 5-18) behavioral health
tools services
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Our team from Thoughtworks joined after an initial consultant phase to finalize the project.

As the UX Designer, | led research and refined the visual and interaction design for the caregiver

experience and the agency dashboard, collaborating closely with developers, product

managers, and state agency stakeholders over 4 months.

MONTH 1

Research

Led 4 user research focus
groups with lllinois state
agency representatives to
learn about current users’
pain points

MONTH 2 & 3

!

Interaction
Design

|dentified user personas

Created user journey maps

Visual
Design

|deated and sketched

Designed high fidelity wireframes

MONTH 4 LAUNCH

!

User Testing
& Iteration

Conducted usability testing with state
agency representatives

Visually refined the design



Research was necessary to understand caregiver confusion points, agency workflows, and gaps
between policy and practice. Proxy research with 20 state representatives provided critical insight

iInto both user experiences and system constraints—grounding design decisions in reality rather than

assumptions.

SAMPLE INTERVIEW QUESTIONS

« When caregivers struggle with the process, how do they typically seek help, and what does that tell you about
gaps in the experience?

o Can you walk me through how you currently track a caregiver’s request from submission to resolution?

« Where do cases most often stall or require follow-up, and why?

o If this process were working ideally for both caregivers and agencies, what would feel most different from
today?



Focus groups and one on one interviews surfaced pain points in the following areas:

S

Caregivers experienced high
uncertainty around eligibility,
required steps, and application
status, leading to anxiety and

drop-off

Compliance requirements added
unavoidable complexity, requiring
design solutions that balanced

clarity with regulation

Agencies relied on fragmented,
manual tracking methods that
limited visibility and slowed case

coordination



Research insights directly informed the structure, content, and interaction patterns of the
caregiver portal and the agency dashboard. Each design decision focused on reducing

uncertainty, supporting real workflows, and minimizing cognitive load within regulatory constraints.

DESIGN DECISIONS

1. Introduced a guided, step-by-step application flow

2. Centralized case visibility for agency staff

3. Reduced cognitive load without compromising compliance

4. Designed for clarity across multiple user groups



User Journey maps prioritized clarity and momentum. Guided steps and clear hierarchy reduced

caregiver uncertainty.

Caregiver User Journey Map

Zoomed in View of Caregiver’s Application Process

Reduced user’s cognitive
load with clear step by
step instructions

Improved clarity and
accessibility



Scannable dashboards and filtering tools aligned with agency workflows—supporting efficient

case review and coordination.

Search Binos
pedeond Bt Filter by eligiDiity, | Eveluate an I .
o [ }— location, modahty, f———————+| selact s ppropriats | Improved ability to quickly
dstabase walthist vice
.¥ | | scan and track cases

Zoomed In View of Search and Filter Options



| balanced strict compliance requirements with research insights to design workflows that

remained clear, accessible, and supportive of both user groups.

For example, lllinois requires caregivers to provide a handwritten signature so that resource coordinators may review the

youth’s case.

Caregivers are required to download, sign,
scan, and upload their consent form

securely:

Parent/Guardian Consent

In order for us to work together among the state agencies to find appropriate resources for the
youth, we need permission from the parent/guardian (and youth if over the age of 10) to share
information with each other.

This information will only be shared within BEACON, which is secure and private.

A Resource Coordinator will reach out to the parent/guardian to obtain consent, or you may
download it below.

Download Form &

—

[Z) Parent/Guardian Consent Form

Download Consent Form

ah A

! B_'-" State of lllinois

= Children’s Behavioral Health
Multi-Agency Consent to Disclose Confidential Information

NOTICE:

e Federal and lllinois law cited herein limits how your confidential information, such as your
medical information, may be shared without your permission. If you sign this consent form,
you are giving the entities listed below permission to share your confidential information with
each other to determine the most appropriate services for you and connect you with those
services. These disclosures are authorized pursuant to the Family Education Rights and
Privacy Act (20 U.S.C. Section 1232g)(“FERPA”), the lllinois School Student Records Act
(105 ILCS 10/1 et seq.)(“ISSRA”), the lllinois Mental Health and Developmental Disability
Confidentiality Act (740 ILCS 110/1 et seq.)(“MHDDCA”), the Individuals with Disabilities
Education Act (34 CFR § § 300.154(d)(2)(iv)(A)-(B); 300.622 (“IDEA”) and other applicable
federal and state law.

e This consent is voluntary. The agencies listed below cannot condition your treatment,
payment, enrollment, or eligibility for benefits on your signing this consent. Your permission
will not affect your child’s special education services or Individualized Education Program
(“IEP”) or Individualized Family Service Plan (“IFSP”) rights in any way if your child is
eligible to receive them. However, if you do not sign this consent, the agencies’ ability to
determine and arrange appropriate services for you will be severely limited.

e Right to revoke: You can revoke this consent at any time except to the extent that the
disclosing parties have already taken action in reliance on it. To revoke this consent, sign
the box labeled “Revocation of Consent” and send it to the lllinois Department of Human
Services (‘IDHS”) at the address at the end of this form.

e Right to inspect: You can inspect and copy the information that will be shared under this
consent, except for certain adoption records, certain information regarding the identity of a
source of information or the location of the child, or under certain circumstances where
information was received from a minor under a promise of confidentiality.

® You will receive a copy of this consent.

e Anyone who you allow to receive your information through this consent is prohibited from
disclosing this information any further, unless you authorize the re-disclosure.

NOTICE FOR THE RELEASE OF EDUCATIONAL RECORDS:

e Your consent is required by FERPA and ISSRA for the lllinois State Board of Education
(“ISBE”) to release education records. Your consent is also required by the MHDDCA to
release all documents and communications from a therapist, doctor, or hospital which may
be deemed mental health records under the MHDDCA and not “health-related
information" under ISSRA (23 Ill. Admin. Code § 375.10).

Your rights related to educational records:
(1) You have the right to not consent to the release of your education records;

(2) You have the right to inspect any written records released pursuant to this consent;

(3) You have the right to receive a copy of the records disclosed upon request;

(4) You have the right to revoke this consent at any time by delivering a written revocation

to ISBE;

(5) You have the right to challenge the contents of the records; and

Sign & Scan

Document Uploads

i you have the signed consent from the
bo helpful In UM ancing the child/youth

Parent/Guardian Consent Form

Additional Documents

Upload

radditional documents that would
you may uplioad them here

Signed Parent/Guardian Consent

©
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Usability testing revealed friction around required fields, unclear input expectations, and
dashboard organization. lterations focused on reducing cognitive load, clarifying guidance
through inline support, and improving scanability and filtering—resulting in smoother
completion for caregivers and more efficient workflows for agency staft.

Key findings revealed:
» Too many required fields slowed the completion rate « Dashboard organization limited quick case assessment

e Labels and section headers needed clearer language

Does your child/youth have any of the following needs? (Optional)

¢¢ |’d probably pause Select all that apply:
here because | don’t Made fields Added
know what to enter. AgaresshicRchavior-@ optional to ease tooltips to
Anxiety @ intake form @ clarify input
Usability testing Disrupted eating or sleeping @ process fields

partICIpant Depression or mood problems @




The final design made it easier for caregivers to find behavioral health support while enabling

agencies to review, track, and manage cases with greater clarity and efficiency

Slv

It reduced barriers for caregivers by: Improved the agencies’ ability to:

o Digitizing a manual application process « Review and coordinate cases efficiently

« Lowering the cognitive and emotional o Have visibility into case progress
burden » Provide faster, and more coordinated

« Centralizing resources support



This project reinforced the importance of clarity and Key Results

empathy when designing emotionally sensitive . A simplified intake process that reduces barriers

L. _ , ] for families seeking behavioral health support.
systems. Designing within compliance constraints

e Helped establish as a trusted,
required intentional tradeoffs. Earlier direct user statewide resource for youth and families.
validation would have further strengthened

Lessons

confidence in key flow decisions.
- Even when requirements are complex, clarity

in form design is critical.

- Designing within strict regulations requires
creative problem-solving to maintain a
positive user experience.

- While proxy testing was valuable, direct
caregiver input would have provided deeper
Insights into usability and accessibility needs.


https://beacon.illinois.gov/

sadhana



Designing Supportive
Digital Care for Women’s
Health

Project Summary Responsibilities

Sadhana is a digital health o User Research
experience that helps women . Experience Design

managing complex health conditions Vicual Dos
build sustainable wellness routines ° vistaresign
through gentle guidance, emotional « Prototype

safety, and reduced cognitive load.

Timeline & Team Results

Two week sprint. Designed and tested an

| was the sole researcher and interactive prototype.

designer. Created for Google’s UX Certification.



PROJECT OVERVIEW

Sadhana is a women’s digital health
experience grounded in yoga therapy and
Ayurvedic principles, designed to support
women managing complex health
conditions through daily guidance and

gentle structure.

By prioritizing balance, consistency, and
mind-body awareness, the experience helps
users feel supported as they build sustainable

healing routines over time.

Welcome to Sadhana

Sadhana helps women overcome
challenging health conditions one
day at a time.

What's your name?

Already have an acocunt? Sign in.



PROJECT SUMMARY

Women managing health conditions frequently navigate physical symptoms alongside emotional
fatigue. Many digital health tools prioritize content volume over clarity, leaving users overwhelmed and

unsure how to build sustainable routines.

How might we design a supportive, low-friction experience that helps women feel guided—rather than

burdened—by their daily health practices?

Why this matters?

Women face a higher risk of Women are disproportionately Women experience higher
mortality from heart disease affected by chronic and rates of mental health
(the leading cause of death) autoimmune conditions conditions than men



PROJECT SUMMARY

To support women managing complex health conditions, Sadhana was designed to
provide daily guidance, emotional reassurance, and sustainable routines.

Research revealed a key insight > women don’t need more health content—they need
gentle structure, reassurance, and consistency.

This insight directly informed core design decisions, including a routine-first experience,
simplified navigation, and intentional reductions in cognitive load.



PROCESS

| led this project end to end—from research through interactive prototyping and two

rounds of usability testing—over a two-week design sprint.




RESEARCH & INSIGHTS

To begin to gather information, | conducted market research and looked at apps and

websites that have a similar concept.

gl e "1 YOGA APP Personalized recommendations Explore 16 styles of yoga, Pilates
Unlimited yoga, inspired by your practice and meditation for all levels
mat Pilates, and "dmag""’"
meditation

BEST OVERALL

L8 & & &

< ; | O “The only yoga app ’
1 think actually rivals

taking an class
inperson . It's just
that good.”

- SELF
MAGAZINE

Checklists

TIHMO

Inspiration Apps

SOt raMtgde anper iy of your Peath
- e ot w ol et
fomt J Mreny 1o ¥ ok L
> e truaue ghdes bor rarve sndd |aec i
ath v . !
v Y
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| studied Glo, a very popular
app for yoga and meditation,
and Tiimo, a time
management app, for the
neurodivergent population.

| was drawn to the level of
organization and the options
to customize the apps.



RESEARCH & INSIGHTS

Next, | spoke with a handful of yoga therapists

to learn what they focus on when working with

their clients.

They suggested considering how to draw in the

mind-body component since t

ney have observed:

 Healing depends on routine and emotional

safety, not one-time interventions

o Users benefit from guided paths, especially

when managing fatigue or

pain

« Community and reassurance play a meaningful

role in sustained engagement




RESEARCH & INSIGHTS

Research findings informed the primary persona, Corinne, representing women managing

complex health conditions who seek guidance, consistency, and emotional safety.

Corinne is a 32-year-old woman
living in New York City and working

as a part-time photographer.

She is overwhelmed by the
logistics of managing her condition

and her self-care.

She is looking for help to relieve
her symptoms and to stay
committed to regaining a sense of

health and balance in her life.

“I'm hoping to find someone to work with who can help me manage my symptoms outside of my
doctors and specialists.”

Desire

Support to relieve pelvic pain
symptoms

Demographics

Corinne

Age: 26

Gender: Woman

Education: Bachelors or graduate level education
Occupation: Independent Designer

Location: New York, NY

Interests Behaviors

e Yoga e Regularly performs self

e Mind-Body connection care activities

¢ Holistic healing e Follows wellness
methods practitoners on

Facebook and Instagram

Goals Frustrations

e Gentleness e Gaslighting from doctors or
¢ Self acceptance family

e Self compassion e Reaching a plateau with her
e Self love healing

e Toreclaim their health/ life

User Persona Profile

Goals

o Self acceptance
o Self compassion

o« Balance

Motivations

e T0 reclaim their health and life

o Return to working full time

Considerations

« Reached a healing plateau

o Looking for a way to stay consistent

without feeling overwhelmed or judged



RESEARCH & INSIGHTS

Synthesizing Corinne’s physical and emotional
context revealed a core user need: support in
staying consistent without feeling overwhelmed

or judged.

This insight directly informed the experience ¢¢ /don’t want to think about

architecture and interaction design, leading to: what | should do every day

—I just want to feel like |

o Simplified navigation to reduce cognitive load am not falling behind.”

e A routine-first information architecture to . .
Research Participant

encourage consistency

o Limited primary actions per screen to support

focus and follow-through



EXPERIENCE DESIGN

| developed a design system to reinforce Sadhana’s core values of empathy and emotional

safety. Visual choices were intentionally restrained to sup

load, and avoid overstimulation—creating a calm, predicta

oort repeat engagement, reduce cognitive

nle experience users could return to daily.

Colors

FOCCAB AEBBC3

C297A0 ‘ 669BB0O

5 L

Typography

H1 H2

Montserrat | Semibold | 32/40 pt

aaaaaaaaaaaaaaaaaaaaaaaaaa

Buttons

EEETEE TR T ¢

ppppp

lcons

Components

Morning Sunrise Sequence

Bloating

- 0>

Soft color palette inspired by the
brand values of calm, rejuvenation
and optimism

Clear typography hierarchy to
guide attention

Familiar Ul patterns to reduce
learning effort

Sadhana Style Guide



EXPERIENCE DESIGN

Onboarding was intentionally designed
to build trust and emotional safety from

the first interaction.

By identifying each user’s unique mind—
nody type, early personalization reframes

nealing as supportive and individualized—

rather than prescriptive—helping reduce
overwhelm and build confidence in the

experience.

Hey, Corinne!

To begin, let’s figure out
your mind-body type...

2. Most of my life my body
temperature has felt:

ld- my hand feet
ually cold ar prios
wironments
_> arm—lamu arm
gardle i t n and
F efer ¢ ts
Comfortabl am adaptable to
st ter
L _Ieli

Entry screens

3. My lifelong tendency with weight
has been...

| typically dos JaINn W
asily, or | ha 18] ]
eeping ito
can g: 2ight
pasily, deg 1T what
OCcus or
ltendtoga
easily and can |
difficulty lo )

4. In general, my appetite is..

Inconsistent—my hunger

fluctuates and | tend to

nibble, or sometimes forget to
'

Strong— feel ravenous and
can get irritable if | eat late; |
don't like to skip meals
Steady—I tend to feel full for a

while after meals and can
comfortably delay eating if |

Corinne, let's save your
details and create your
account....

&2 Mind-body type

2 Symptoms
2 GCoals

Create an account g
® Apple

This determination also helps the user to see that their

unique make-up influences how they heal.



As designs progressed from mid- to high-fidelity, | focused on removing visual noise,
strengthening content hierarchy, and reinforcing primary actions—ensuring the experience
remained calm, clear, and easy to navigate.

- L4 —— - 201 Love AMGICY
sadhana R -

Reduced competing CTAs and /
clarified primary actions

Mid-fidelity Wireframes



EXPERIENCE DESIGN

Simplified layouts, constrained actions, and a routine-first focus reinforced daily engagement

and follow-through.

Good Morning, Corinne! € Sunrise Hatha Yoga Flow X < Progress Gl < [ { Progress sy v G @ 2
’ :
i ) . - » Stretch the whole body and open i " _ - ) .
Fouting  Gorery - Progress:  Commuigty through the hips and shoulders to ST TNeey TS R0l eI, Taage oS e HOW are YOU fee“ng
alleviate stress and build . & "
Recommendations stability. . this morning?

Take a moment to notice your breath

r '
and tune into how you are feeling.
O Stacey Hunter . W= l—
. Anxiety ‘ ‘ ) ,
s ' ; - ’ Record any thoughts you may have... ~

Self Love Meditation Healing Meditation Back Pain

8 mins 22 mins

Yoga v v Bloating

Self Love Mediation

Vinyasa Flow for the

Hips g ‘ g ‘
A meditation to turn inward and cultivate Brain Fog -~ (S,
246 mins
| self compassion.
.~ - Breast Pain &
./
Sunrise Hatha Flow . &
2 BladderPain (O C 1 [ )

h o
VG,
Morning Somatic Notes...
Sequence
&2 mins

5 P 0.00 1002
C r;lTitl.’df‘] [ ]
m T

Save note

S

High-fidelity Wireframes



PROTOTYPE, TEST, & ITERATE

| tested the interactive prototype with five users to validate usability, tone, and flow. Testing
confirmed that users responded positively to the calming visual language and overall clarity, while
revealing confusion around organizing and returning to saved content—highlighting an opportunity to

Improve information structure.

Good Morning, Corinne! { Sunrise Hatha Yoga Flow X { Progress

Stretch the whole body and open

_ : % " ’ through the hips and shoulders to
alleviate stress and build
Recommendations v stability.

w Stacey Hunter

Anxiety
Back Pain
v Bloating
Self Love Mediation
A meditation to turn inward and cultivate Brain FOQ
se f (:()mpassuor‘..

Breast Pain
Bladder Pain

OO

High-fidelity Wireframes

s rrogress foday v K &I !

gers  Activities  Notes How are you feeling
this morning?

Take a moment to notice your breath
and tune into how you are feeling.

Record any thoughts you may have...

Save note

Record my progress




PROTOTYPE, TEST, & ITERATE

In response to usability testing, the Video Library

library was restructured around

daily routines rather than content ¢ Library ¢ Library > Yoga ¢ Sunrise Hatha Yoga Flow
° . . . Stretch the whole body and open
Categ orles— m a kl n g It e a S I e r fo r Routine M Progress Community Routine Library Progress Community through the hips and :houlderr)s to

alleviate stress and build
Yoga v stability.

users to return, complete routines,

Sunrise Hatha
Yoga Flow

22 min

and maintain consistency over time.

18 mins

‘ ‘ Balancing Yoga

eeeee

| am able to complete most tasks but

Notes...

I’'m not quite sure how to organize

videos in the library or save my

favorite classes. (gratitude J(__J

Usability testing participant

I Shifted from content browsing to
routine completion




PROTOTYPE, TEST, & ITERATE

The experience was designed to adapt across mobile and desktop contexts, prioritizing focused,
routine-driven interactions on mobile while supporting longer review and reflection on desktop
without compromising clarity or emotional tone.

Daily Routine Mobile & Desktop View Video Mobile and Desktop View

Good Morning, Corinne! .
- o { Sunrise Hatha Yoga Flow
) ' Stretch the whole body and open
< MTWTFSS > ¢ Uibrary
- Giid Moming. Corlring through the hips and shoulders to
My Day alleviate stress and build )
A C C C L . Racey Hum
" ' stability.
MyDay Recommended

N Morning Sunrise Sequence .
with Sound Healing R
Mk i e Stacey Hunter

10:00am 10.00%m
& Uyl Dreath and Crounding Medtation
g XY Ujjayi Breath and Grou a ‘
~ Meditation .
120007
12200pm : 4'
} L P
e “’ Sunrise Hatha Yoga Flow
LS ‘w‘ 4]
Notes.... 18 mins
. T e e
bnds
i
pm 10000y
Yoga Nidra for Pelvic Tension ——
E o d ~ Notes
4 Reliet AR —
"Y‘dﬁ e [grat(ude][ )
] pmMm °




The result is a personalized digital health experience that offers daily guidance and helps

women feel supported, rather than overwhelmed, while managing complex health
conditions.

X X
. { Community 2

Please select any What woud you like to Corinne, let's save your T

. ! v
challenges you are work on? details and create your 55 S——— faell
experiencing.... account.... R L o Y H(?W are You eeling

this morning?
Hoy Corrinn Ho t
Pain be Take a moment to notice your breath
and tune into how you are feeling
e 1 f
neipful - maya abdominal Record any thoughts you may have
ge
Mind-body type = Ul
the peivic floo 1 reduce t
Heavy Bleeding mprove Fatigue and Brain Fog Symptoms ntensity of cramps
Coals —
Fe —
1 ashe ) Create an account using
ness / Lightheadedness Strengthen the Pelvic Floor ™~
NAiIgestion Build resiliency .’ Apple

Save note

O® Message 7 Record my progress
=) S

High-fidelity Wireframes



OUTCOMES & LESSONS

With more time, | would introduce usability testing earlier and at higher frequency to

validate core flows sooner— reducing later rework and strengthening confidence in key
interactions from the outset.

Key Outcomes & Results What | Learned

o lesting revealed an opportunity to o Simplicity and clarity enable users to
strengthen personalization through pain understand and act with confidence.
science education, supporting o Grounding design decisions in user
understanding, trust, and sustained use. needs—rather than feature volume—

leads to more meaningful and
sustainable experiences
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Simplifying Product
Discovery for NAPA Auto Parts

Customers

NAPA Auto Parts

Project Summary

Led research and experience
design to streamline NAPA Auto
Parts’ checkout flow, reducing
friction and supporting more
confident purchases.

Created for NEIU’s UX certification
program.

Timeline & Team

Four weeks from start to finish.

| was the sole user researcher
and designer.

Responsibilities

o User Research

o User Flows

o Information Architecture

o Usability Testing

Results

A streamlined user flow and
simplified information
architecture.

My Vehicle +

Our Services Scc 2l

9 Locate a Store
G

?ﬁ Repair Services

How-To Videos
Store Savings

Brands We Love

Most Popular Parts

About Napa Customer Service

About Us Customer Service
FAQ NAPA Know How
Find an Autocare Center

Policies & Terms

@ San Diego, CA

Holiday Deals

Gift Ideas for every DIYer

view top products

Featured Parts =ccn
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[ Suscribe 10 the latest deals and offerings } SUBSCRIBE
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SiteJabber
COMPANY OVERVIEW

NAPA Auto Parts supports both
professional mechanics and everyday

—— NAPA AUtO Parts Is this your business? Ratings On Other Platforms
~ .?_n m @{ 98 reviews

drivers, requiring a digital experience that
serves users with varying levels of
expertise.

Public customer feedback and industry % T

052

rankings highlight challenges with usability, |
navigation, and overall online experience,
contributing to lower engagement compared

to peer au tomotive retailers. % e - : Better Business Bureau

Busness Profie
NAPA Auto Parts

Improving clarity and consistency across the

digital journey presents a meaningful
opportunity for impact.

Photos & videos

2




PROJECT SUMMARY

A survey that | found of 3,200 online

auto parts shoppers revealed:

89% 31% 12.1yr

More likely to buy Are concerned a
auto parts online economy (leac
than at a store more DIY carr

oout the Age of the average
ing to vehicle in operation
epair) (leading to increased

maintenance)



Customers struggle to confidently find and purchase the correct auto parts due to

complex navigation, unclear product information, and inconsistent purchase flows

—leading to hesitation and drop-off.

By simplifying the experience and guiding users toward key actions—finding the right
part and completing a purchase—there is an opportunity to reduce drop-off and

Improve engagement and revenue.



| led this 4-week redesign from research to a high fidelity prototype.

WEEK 1 WEEK 2 WEEK 3 LAUNCH

a |

Research & Experience Prototype Test, & Iterate

Discovery Design

Planned and Conducted a Mapped and de5|gned key Created d lO screen COndUCted remote

competitive analysis and user flows to streamline the interactive prototype using usability testing with 3

two remote contextual search, find and purchase Figma. participants.

interviews with car process. Optimized key parts of

owners. Sketched paper wireframes the design that were

Developed a user and built digital wireframes. problematic for users.

persona to help to Developed an updated style

visualize the target guide that reinforced the

demographic. original branding.



RESEARCH & INSIGHTS

Competitive analysis of NAPA’s site and
peer automotive retailers revealed
consistent user priorities when
purchasing auto parts online:

Users place the greatest value on:
e Quickly and confidently finding the correct part
e Trusting the quality and fit of the product

e Accessing clear pricing, deals, and educational
guidance to support decisions

The Competition

VL7

RUOLKALTO.LOM
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RESEARCH & INSIGHTS

Contextual interviews revealed that user confidence hinges on two factors: clear
compatibility information and guided decision-making throughout the purchase flow.

When either is missing, hesitation and abandonment increase.

User Interviewee Quotes

“ How do I know this part fits with my car?

“ I would like for the ‘know how’ to be more visible

“ I like using the filters to narrow down the selection.

‘““ | was curious which one was ‘best’ | would like to see recommendations and reviews.



Research findings informed a primary user profile that guided navigation structure, content
prioritization, and interaction design.

P e . ’
4 »

“I'm looking for an auto parts site that is as easy to search and use as Chewy.”
e Andy is a 30-year-old Executive Assistant + Attracted to special deals and discounts

About Motivations

L who uses her car regularly to get from « Affirmed by guarantee; anq commitments
-"-“h L point Ato B. She has a busy schedule . Loyal to brands that pair with her car
‘ ot between work and a professional training
Wl program she is involved in in her free :
7 \ : time. Since her car is 8 years old, it Frustrations
/ / ocassionally needs repair services and + Cluttered screens make it challenging to search and
& 1 ‘9 new parts. She likes to take good care of find auto parts
1 /i | her car so that it will have a long life. She » QOutdated websites give the impression the business
‘ »N a Is aware of basic car maintenance. is outdated and untrustworthy

Goals Favorite Brands
Age: 30
: U Py * Find and purchase an auto part
Location: $an Diego, C ' + Schedule a repair
Occupation: ExecutiveiAssistant * View how-to content
Status: In a relationshio! + Feel confident in her purchase

User Persona



EXPERIENCE DESIGN

| mapped the end-to-end purchasing journey to surface points of uncertainty and
reframe them through clearer compatibility cues and simplified decision-making.

User Journey Map

| removed a step where a pop-up modal appeared Users can sign into their
and asked users to confirm if they would like to accounts during checkout to

add an item to their cart save time




EXPERIENCE DESIGN

| explored multiple layout directions and refined the work to two concepts that best

balanced product visibility with clear compatibility signals.

Desktop Tablet Mobile

Detailed Sketches

Sketching helped to show
that it was essential to
reduce the visual noise to
focus the user to the call

to action.




EXPERIENCE DESIGN

| refined the wireframes to remove unnecessary steps and align navigation labels with

users’ mental models, helping users move through the flow with greater confidence.

Homepage

My Vietucle +

Yeour
Make
Mode!

Locate a Sic  Engine

| How To Videos
Store Savings
Brands We Love

Most Popular Parts

ADOUL Us

FAQ

Find an Autocare Centier
Custome Service

Nape How-Tos

Pobcies & Terms

Newards

SUSSCRIBE

Locate a Store

Find a nearby AutoCare Center

8 HowTo Videos

Store Savings

Brands We Love

Most Popular Parts

Nearby Locations

Find a nearby AutoCare Center

c r . A
N L s

1 Genuine Parts Repair

1117 W Morena Bivg
San Diego, CA 92110 619) 6566262

Drections Appoartmen

Routine Repair

1200 Santa Monica Bivd
San Dsego, CA 92110

Divections

Shore HOW's

suBscRIng

Naga Mow-Tos
Polces & Tormn

Rewards

Search: Oil Filter

2021 Jeep Grand Cherokoe ol Gher

Oil Filter

Extended Life Ou Filves
$1099

Performance Of Filter
$14.99

Oil Filter Cap

S6.89




STYLE GUIDE Style Guide

The visual system remained closely

aligned with NAPA’s existing brand to @ NAPA

preserve recognition and trust.

The blue and yellow palette was retained,

and Roboto replaced Alerion as a legible,

system-friendly typographic match..

Aa

RO bOtO Aa Bb Cc Dd Ee Ff Gg
Evolved for clarity, not reinvention > Hh li Jj Kk LI Mm Nn
Light Regular Medium Bold Oo Pp Qq Rr Ss Tt Uu
Vv Ww Xx Yy Zz

1234567891A#$%&*()



PROTOTYPE, TEST, & ITERATE

Wireframing and prototyping
explored how vehicle-specific inputs
could peronsalize search results and
Increase user confidence.

Early concepts leaned heavily on
modal guidance, revealing the need to
balance instructional support with
efficient, uninterrupted progression
through the flow

Prototype

e e - Fm e ee e e

60@0O




PROTOTYPE, TEST, & ITERATE

Usability testing with five
participants validated overall
clarity while surfacing targeted
refinement opportunities:

o The purchase flow felt intuitive and
easy to follow
e Navigation required minor

adjustments to improve wayfinding

e Educational content increased
confidence for DIY repairs

Usability Test Questions

« Enter the following auto details: (2020, jeep, grand

cherokee)

e Set your location to San Diego, CA to find a nearby

shop. Which location appears first?

o Search for a part: an oil filter. Move through as if you

are going to complete the purchase for the oil filter.

 Find a page that will show you how to change your

oil.

« What do you like?
« What do you dislike?

« What would you change?



PROTOTYPE, TEST, & ITERATE

< Homepage MNAFA Knaw How - 0il_§ Oil Filter

How to Change your Oil and Oil Filter

Testing surfaced gaps in navigation
visibility for support and location
features, increasing friction for
users seeking in-store or DIY help.

Visible
‘How to

Change
your Oil’

Guidance

Reorganized

The footer

Suggested spot for

‘Locate a store’

feature

Extended Uife Ol Filter

chech If this part fs your wehicle
howm 80 change your ol flter

L od Alers hawe 2 syrthetic Moy blond media provsding masimam prstecson 4or pour vehicie's

0,000 miles Of engrw protection wher

used with syrthelic od

O-Rngls) unalfectied by extreme 1emperatures o9 low a3 -40'F and as high a3 400°F

U
wWeght ¢ 073 its

Roviews

LA A
e oy Mo e

1 o) e il Ve d 1A we?

AScrat Mapa Cvntormes Sorvice
slorrer Service
NAPA Know Mo
Find an Autocare Cemer

Pobces & Terms

e R e R

LF v ION -

Duration
30 Mnutes

Frequency

3 Months or 3000-5000 Miles

new oll specifiad in your
awners senvice manual)
eh set
iy Racycle
ntaines
Funmel
Clean rags
Rarmps
Chucks
Safety glasses
Work gloves

Important Tips

+ Belore you 9o to your local
NAPA store to buy suppliies
check the year make, moded
ad meleage of your vehicle

In your owner's service
manual 1o see how much ofl
1o buy and what weght and

ou need. NAPA
store professiona
help you ©
typeof of o
+ Before working

owner's service manual »
see If there are other thin
youshoulddo o &

For example, seme hybrid
vehicios have auto-stans, o

P key feom the

Alter you change your ol
recard the date and meleage,
S0 you' b now whan your
@ I8 due for ancther ol
change
Handk hot matar ol wah
“XIMme Caulice
Use Goaws 1 kinep o
hands peotected and daen
s of whed oy

Al it ynd

L and they wil
changs your of fiter
ather fikers and fukts for you

More Nape Know How

Locate a Store

Parts & Products

Fun your sgne

Sinoe warm ol deaing

©o of tes, Yoo neeer wanl 10 get your engne |
wperature, because the ol wil be way too

dron

ST 2

Denw your car oo teo rerpe
Agply the parki abe. Remose the key. P chucks bahind the
wheetis for palety t oo pour sadety gasmes and gloves

B o |

ocate P of dram plug and place the o
CNSUL yoof Owrer’s Service manwal forhefp in b ¥y the cil deain
g and remember that the ol wil Sow ot an sngle inlo the pan
220 the plug with & sockat wrench

STEP 4

Unacrew 1he slug By hand

Whele unsorewing I, pos the phag b yward the pan 1 teep of
from rushing o 1 pou a0 ready 10 remase the plug from the
hote De caredul <that ofl may be ot!

STEPS

Drain oid of

Chock poul OWNers Senvce manuad 10 Ned 2o locaton of Do Niler
on top of your enpne. Remaosing & makes the draning prozess
D DOCHUSE A Can nier frem the top

STEPE

Faglace ol phg
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hand, makn s no & Allir the plug i haed
Hght, sacure it 2 cared In y

manual ce 3 aaw drain pug gasket. Nerver oser-tightan the dran
phg

Remove existing of flier

Ewen altar pou've draned 24 of, the ald ol Sher can sall comain het
of. Position the of pan under the ofd Aker. then be very carelul as
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STEP 8

Ladatncine Tha new Ml and sorew imo place by hod
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Instructions to be sure

STEP9

Pow inne

Mikis sure
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you dortl mant 50 crmedfil il When you

Run the engine and ook for leaks
After you run the engirm J aund
phag anat ot off the
sect 11, If you sae o ol ¥ e e et
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STERP N
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ARowt Napa Customer Service
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FAQ NAPA Know How
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Poloies & Terms

Iltem Detail Page
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BEFORE & AFTER

Targeted refinements improved navigation clarity, readability, and the
visibility of key actions—reducing friction across the flow.

Improved Layout Improved Organization

BEFORE

BEFORE @ Seaeh

Added ‘Locate a store’
to the navber Re-organized the footer

links



BEFORE & AFTER

The redesigned homepage prioritizes scannability and key

actions to help users quickly find the right part.

ORIGINAL REDESIGN

@ KNOW HOW o Q UNWMeathd O g0
PRO SERVICES TRACK ORDER

ALL PRODUCTS ACCESSORIES DEALS + REPAIRSERVICES  KNOWHOW

© SanDiego,CA —

Targe Ve
> 2021 Jeep Grand Cherok...

SAME DAY DELIVERY CURBSIDE PICKUP
on in-stock orders in 30 Minutes

SPECIAL OFFER | ™

SAVEUPTO Exchusions Apply

Holiday Deals

Gift Ideas for every DIYer

view top products

GREAT DEALS ON CRAFTSMAN!
20% OFF ORDERS *100+ - TR,

USE CODE 200FF Exchusions Apply

TOP SELLING AUTO ACCESSORIES

Our Services Sevr Featured Parts =oc al

Starters

9 Locate a Store
G

Less

CUSTOM SEAT COVERS

FEATURED DEALS

i% Repair Services . . by o 4 R - image ry
' and text
B ¢ How-To videos




BEFORE & AFTER

Before-and-after views highlight improved navigation visibility and

structure, making key destinations easier to find.

ORIGINAL REDESIGN

288 888 8885 . My Vehicle + oil filter
WHEN YOU SIGN-UP FOR NAPA MOBILE ALERTS —— s X ‘ y venicie o San Diego, CA
= (D KNOWHOW o 355755t e ORI W

Oil Filter Accessories

A less crowded header



BEFORE & AFTER

A modal to confirm selection of a part was removed to reduce friction and
maintain user momentum, streamlining the path from selection to purchase.

ORIGINAL

& 1 item(s) Added to Cart

Oil Filter (Gold)

Part # : FIL 7060
$11.29
Use cooe : HAPPY 15
s
“ May M your 2021 Jeep Grand Cherokee

J at 1171 W Maorena Bivd, San Diego
Cart will reffect the pickup date for all Bems in your oeder

The modal no longer exists in

the redesign



BEFORE & AFTER

The checkout details page was refined to prioritize primary actions and reduce
hesitation at a critical decision point.

ORIGINAL REDESIGN

° San Diego, CA =—

GET $10 OFF YOUR NEXT $40 PURCHASE e e o b g e i B Feoy

o mug & Sete v ot e 558 1 D LE R

WHEN YOU SIGN-UP FOR NAPA MOBILE ALERTS et Y e e e e

ﬂ Secure Checkout
= () KNOW HOW o~ 552500 rand Cherckee LA

N | ram

My Cart Order Summary
Pickup Store Change Store

“ el

HAPPY15 Promo AAA

Promo

9 1179'W Morena Bivd
San Diego,CA 92110 s X
Use promo coder HAPPY 15 on Qqualfying Bems 1o Fitsd Meere Nar U a §17.88
recetee 16% ofl. Exclusons apply

Shipping $0.00

Tax $2.34
Order Summary y poo Total $20.22

Subtotal (2 items)

. Complete Purchase
My Shopplng Cart 2 toms) Store Pickup (at W Morena

Shipping Options
Pickup in Store Total:

Shandord s00 Frtd. Dwtrsary Dater Wed, Dec 8

odhed 299
~ ©  NestDay $120

Oil Filter (Gold) @) Pickup In Store 0 Have a Promo Code?

Part#: FIL 7060 Order Now, Pickup in

Line: NAPA Gold Filters 30 Minutes

This part might not fit yowr vehicie Payment

Wiy ? Deliver trom Store @ Order Subtotal: $22.58

Get it Today Debit/Credit Card

P PayPal Checkout

Have a AAA Membershin?

One Day Shipping

Availlable Questions?

Corcact us o (BO0) 2634958 o hed G202 03 LR0PANS. COM

* Subtotal does not Inciude shipping, 1axes

or enviranmental 1ees. Prices may vary

from shore 10 store and onling. NAPA is not o,

responsibia 10r the orrors OF IMiESSIonNs M E m p a S I S 0 n t e Ca S
pricing and quaniity. Ship to Horme lems I

About Na, Customer Service
will be paid for online during the chockout " Susirbe 10 the (west daals ard clferngs ‘ SUBSCRIBE

About Us Customer Service

FAQ NAPA Know How » - to a Cti o n

Find an Autocare Center

Policies & Terms 0 o °




OUTCOMES & LESSONS

The redesigned experience improved clarity around part selection, reduced hesitation
during checkout, and supported novice and experienced users—without fragmenting the

overall flow.

Key Outcomes & Results What | Learned

« Reduced visual noise to improve scanability and focus « Designing for mixed levels of expertise requires
. Elevated primary calls to action at critical decision clarity without compromising efficiency for
points experienced users

. Reinforced that purchasing is simple and supported, + Reducing uncertainty can be more impactful than

while making help and educational resources easy to reducing the number of steps

access when needed « Small interaction decisions can significantly

influence user trust and conversion



[Learn& Vest



Research, design & interactive
prototype for an investment
advice app for women Learn&Vest @)

Welcome!
Learn&Vest - 28 :
Let's sign you in.
Project Summary Responsibilities
Learn&Vest is a mobile financial e User Research

education experience designed to
help women build confidence and
take meaningful steps in their o Visual Design
investing journey through daily

guidance and low-friction learning.

o Experience Design

o Prototype

f Q Qo 6
Timeline & Team Results HOME APPS FAVORITES LEARN  ACCOUNT
| was the sole researcher and A prototype design of a new
designer. 4 weeks end-to-end. investment advice app for

women.




COMPANY OVERVIEW

Learn&Vest provides short, actionable Prototype
investment guidance and educational content oo — -
tailored to women who want to invest but feel Sdcc))cr):ing, (&) Leaf :9
underserved by existing platforms. Riley et -

Daily Advice
Bitcoin is Made in the USA

With China cracking down on crypto,
the US has become the world's largest
Bitcoin mining center. And might debut

C O r e F e a t u r e S : its first bitcoin futures ETF next week.

That news helped push the digital
currency's value above $60,000 this

« Dalily investment tips

e Educational seminars and articles S ok & | Drdt v ot @

e Quick access to frequently used financial

Webinar | Mon, Oct 11th

HOW TO IMPROVE YOUR S MINDSET

tools




PROJECT SUMMARY

While women consistently outperform men in investing returns, confidence levels do not

reflect this success.

Much of the available financial education is designed by and for experienced, male

audiences—I|leaving many women feeling uncertain about where to begin or how to

progress.
67% 40pt 66%
Of women invest Women are leading Of women are seeking
outside of their men in returns by a educational content
retirement accounts 40-point margin and guidance with

Investing.



PROJECT SUMMARY

To meet the needs of female investors, my goal was to create an app that serves as daily
motivation and provides a daily piece of educational content to encourage women to become

more comfortable and confident in their abilities.

How might we create a supportive, easy-to-navigate experience that provides daily motivation and

practical education—helping women feel capable, informed, and ready to take action?



PROCESS

| led this project end-to-end, from discovery through interactive prototype

and iterative usability testing over a four-week period.

WEEK 1 WEEK 2 WEEK 3 LAUNCH
| | | |
| | | |
Research & Experience Prototype, Test,
Discovery Design & Iterate
Market Research User Persona Visual Design
User Survey User Flow Prototype (Figma)

WAIEHGINES Testing

Refinement



RESEARCH

| began with market research, reviewing existing financial education apps and

platforms to understand how tone, structure, and content presentation influence trust
and engagement.

Leading platforms
succeed when
content feels
organizeq,
approachable, and

visually inviting.

The most popular app in this space, Ellevest, helped to shape the focus for my design.



RESEARCH

| conducted a screener survey and interviews
with five women to understand financial habits,

learning preferences, and barriers to investing.

Key Findings
o Users primarily manage finances on mobile
o Simplicity and clear actions increase
confidence
o Encouraging feedback and progress signals

reinforce healthy habits

14

| like the convenience of Mint and
being able to keep up to date with my
spending. Mint sends me red flags
and praises me if | reach a goal. It
keeps me on a budget and | can see
how | am spending money. | can see
that | haven't spent as much. Then, |
use that to save. It helps me to build

healthy habits.

User




RESEARCH
The feedback | received during the user research and interviews helped to shape my

user persona, Riley Richards:

A 30-year-old

professional

Goals

.. o Learn investment strate
beginning her 2

: : : o Build a well rounded portfolio
Investing journey,

: o Prepare for the future
seeking

approachable

education and

Challenges

reassurance as she

works toward long- « Hard to know where to begin

term financial « Most content is for experienced investors

Independence. o Most investing advice platforms are designed for men

Austin, TX
Counselor
Time with her dog, HIIT, Boxing Classes

Lives with her boyfriend




RESEARCH

Understanding Riley’s context revealed a core

need: guidance that builds confidence without

overwhelming or judgment.

€ There should be more
resources on how to get
started...and tips and

Primary Tasks
e View and engage with daily advice tricks.”

o EXxplore educational content o
ey

« Manage account and notification

preferences




PRODUCT STRATEGY

| mapped Riley’s journey to ensure educational content and tools felt easy to
discover, return to, and act on—supporting consistency over time.

User Journey Map




EXPERIENCE DESIGN

Through sketching and rapid ideation, | explored multiple layout directions and
consistently gravitated toward designs with generous spacing, visual balance, and

clear hierarchy.

Sketches Crazy 8s

Crazy 8s revealed that Less
visual noise improved
scanability and
comprehension.

My eye gravitated towards
the designs with negative
space

| was also drawn to the
designs with balanced
shapes




EXPERIENCE DESIGN

Early exploration revealed the homepage as a critical moment for confidence-building.
The layout was structured to clearly communicate what actions users could take—and
why they mattered.

Sketches of the homepages

One challenge was
structuring the
homepage in a way that
doesn’t appear cluttered




EXPERIENCE DESIGN

Initial concepts included live advisor
chat, but research and early feedback Wireframe

indicated that this added complexity | B “regTe

Good Good (\
and pressure. Morning, T

. . Bitcoin is Made in the USA
Riley! Riley!

With China cracking down on crypto,
the US has become the world's largest
Bitcoin mining center. And might debut
its first bitcoin futures ETF next week.

Daily Advice Daily Advice
Bitcoin is Made in the USA Bitcoin is Made in the USA

Design Decisions

« Shift focus to general educational

With China cracking down on crypto,
the US has become the world's largest
Bitcoin mining center. And might debut
its first bitcoin futures ETF next week.

That news helped push the digital
currency's value above $60,000 this
morning.

With China cracking down on crypto,
the US has become the world's largest
Bitcoin mining center. And might debut
its first bitcoin futures ETF next week.

That news helped push the digital
currency'’s value above $60,000 this
morning.

That news helped push the digital
currency's value above $60,000 this
morning.

Hint: futures are agreements between
traders to buy or sell an asset for a
specific price later.

Learn more.

content

O mint

« Reduce cognitive load

« Keep the experience lightweight and

approachable

A special feature that | added was the ability to link
one’s favorite financial app to allow one to have
continuity in completing any related tasks by clicking

through into their financial app of choice.




EXPERIENCE DESIGN

As designs progressed from mid- to high-fidelity, | refined hierarchy,

spacing, and readability to support quick comprehension and ease of use.

Wireframe (Mid-fidelity)

Wireframe (High-fidelity)




EXPERIENCE DESIGN

The visual system | created reinforces Learn&Vest’s values of learning, motivation,

and progress.

Colors

| created a color
scheme that
featured a
bright green to
create the tone
thatitis
financially
focused.

| wanted to keep
the colors
simple and use
color as a way to
direct attention
but not
overwhelm the
viewer.

Design System

Typography Buttons

Headings - Halant omm

Add app hotlink Add app hotlink

Body - Nunito Sans

Acorns Acorns
Coinbase Coinbase
E-Trade E-Trade
Mint Mint
H1 - Halant Bold (28px)

Personal Capital Personal Capital

H2 - Nunito Sans Light (24px)

fr S

H3 - Nunito Sans Regular (20px) HOME APPS  FAVORITES  LEARN ACCOUNT

H6 - Nunito Sans Regular (12.8px)

Sign in with

Body - Nunito Regular (16px)

[ Sign in with :L: }

Ilcons



PROTOTYPE, TEST, & ITERATE

| then created an interactive prototype in Figma and tested it with

three users to validate the design decisions, refine and iterate.

Learn&Vest 9

Welcome!

Let's sign you in

Forpot panravend!

Conmtnorm

1m:00

Good
Morning,
Riley!

Uaily Advwee
Bitcoin is Made i the USA

Waith China cracking down oo crypto
thae US hos bacome the wordd' s lorgest
tocin mining cemter. And might deitast
fis firet bitcon fimures ETF nest wnek

That news hetoad push the digtal
cutrency’s vl abiove S60,000 the
moeting

Ackd opp hotlek @

ML | M8on O L

HOW TC MPAOVE YOUR S MNDSET

Daily Advice

Bitcoin s Made in the USA

With China oracicing doan O Coyond,
the US huas hecome the ‘wond's Largast
Bilcon mintg cenber, And mght dadsul
L Soat rtocen futures ETF naxt wesk

Trut ness hedpecd puth e digitd
curruncy’s vuus dbove SEQC000 Wes
ey
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traders 1 Buy or ssll dh dasut fot o

wpeci e grice later

L many

Wireframes (High-fidelity)
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]
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Advice & Articles
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PROTOTYPE, TEST, & ITERATE

Based on feedback, | refined the

11:00

home screen to clarify button

Good
Morning,
Riley!

hierarchy and improve

discoverability—especially around

Daily Advice
Bitcoin is Made in the USA

the “Add Link” feature.

With China cracking down on crypto,
the US has become the world's largest
Bitcoin mining center. And might debut
its first bitcoin futures ETF next week.

That news helped push the digital

currency's value above $60,000 this
morning.

Add app hotlink @ | Add app hotlink

@

14

All the task were easy to navigate except the Add
Link was a bit confusing at first.

Webinar | Mon, Oct 11th
HOW TO IMPROVE YOUR $ MINDSET

fr $ @ L

HOME APPS FAVORITES LEARN ACCOUNT

Usability testing participant

Homepage




PROCESS

Iterative refinements improved clarity, reduced friction, and strengthened user confidence

across key flows.

11:00 1= . 11:00 all =8
11:00 wil . : all '3

Good Good Good

Morning, Morning, Morning,

User! Riley! Riley!

: . Daily Advice
s i Daily Advice o ;
%?;Ly Advice Bitcoin is Made in the USA Bitcoin is Made in the USA

Low-fidelity

With China cracking down on crypto,
the US has become the world's largest
Bitcoin mining center. And might debut
its first bitcoin futures ETF next week.

That news helped push the digital
currency's value above $60,000 this
morning.

Advice, seminars, articles.

High-fidelity

With China cracking down on crypto,
the US has become the world's largest
Bitcoin mining center. And might debut
its first bitcoin futures ETF next week.

That news helped push the digital

currency's value above $60,000 this
morning.

Add app hotlink @ | Add app hotlink @

Webinar | Mon, Oct 11th
HOW TO IMPROVE YOUR S MINDSET

f S VY Q: S

HOME APPS FAVORITES LEARN ACCOUNT

Prototype



PROCESS

Evolution of the ‘learn’ page from wireframe to prototype.

11:00 all T .
11:00 all = . Lea - Q
Lea m O Recommended for you See all
Recommended for you See all

Bitcoin Q3 Earnings Report
Bitcoin Q3 Earnings Report

Seminars See all
Seminars all N6

> 7 &

Wall Street News Stock Market Updates
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OUTCOMES & LESSONS

The final result is a simple, supportive financial education experience that

encourages daily engagement and builds long-term investing confidence.
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OUTCOMES & LESSONS

In retrospect, to save valuable time during the design process, | would
have led additional user testing to measure whether users are interested in

particular features at an early point in the ideation phase.

Key Outcomes & Results What | Learned

o Users found the experience easy to understand - Confidence grows when complexity is
and navigate intentionally reduced

» Clear hierarchy reduced hesitation around key . Familiar patterns and conventions can increase
actions trust

o Daily guidance helped reinforce confidence and

. « Early validation of feature value saves time
consistency y

later in the design process



Professional &

Volunteer Activities




Professional
&

Volunteer
Activities

Ladies That UX
2016-present

| attend events virtually to meet fellow

Ladies
ey

designers and acquire new sKkills. NEW YORK
Housing Works Project
2017-present
Provides services and resources to &
= HOUSING WORKS

individuals affected by HIV, AIDS and
homelessness in New York City.



THANK YOU FOR YOUR TIME!

Let’s connect: I’m searching for....

9 taylorlynn@haigler.net A full-time, remote position with a

 617-901-9979 mission-driven company.
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