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Rural Tourism Renaissance

Unlocking Europe's Untapped Rural Potential

Rural tourism stands as a central pillar of Europe's economic future, yet it
remains largely invisible in policy discussions and investment priorities. Our
latest report on rural tourism, in partnership with Airbnb, reveals that rural
destinations are no longer just a niche segment, but essential drivers of
balanced regional development capable of bridging the growing divides
between urban prosperity and rural decline.

Drawing on Airbnb search and booking data from 2018 to 2024 across
eight European countries: Belgium, France, Germany, Ireland, ltaly, the
Netherlands, Spain and the United Kingdom, this report uncovers the scale
of rural tourism's economic contribution and the trends inspiring travellers
to choose lesser-known destinations and authentic rural experiences.
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Inside the Report

The Rural Advantage: Tourism's Outsized Economic Impact
This chapter establishes rural tourism's economic fundamentals,
highlighting the data that demonstrates why rural areas represent
Europe's most significant untapped tourism opportunity.

Five Trends Reshaping Rural Tourism

This chapter explores five powerful trends reshaping rural tourism, from
passion tourism and digital detox to conservation experiences, cultural
routes and microcations, showing how forward-thinking destinations are
capturing visitor spend year-round.

Technology and Digitalisation in the Rural Context

This chapter examines how technology is transforming rural
competitiveness, from Al-powered discovery to intelligent visitor
management, revealing practical strategies destinations can implement
today.

The Rural Tourism Policy Imperative

This concluding chapter analyses the policy interventions that work,
identifying five strategic actions that enable rural destinations to thrive
whilst preserving their authentic character.

Download Report
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Find out More
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@JL/ ) Brussels - 2-4 June

Hi there,

X. Design Week returns 2-4 June, taking place in Brussels in a transformed
and entirely unique new model. After years of exploring emerging technolo-
gies across the different editions of the event, we have made the decision
to dedicate this X. Design Week to Al.

Every session, every conversation and every output will be built around
one question: how to move from experimenting with Al to actually integrat-
ing it into strategies?

Find out More

A ReViSe@ Moc

X. Design Week has been redesigned from the ground up. We have re-
placed our traditional design thinking workshops with four dedicated zones
that together create a dynamic village for experimentation, debate and
structured problem-solving.

Each zone provides a different approach to a set of challenges, so you are
never locked into a single format or pace. The layout is built to be intention-
ally fluid, giving you full control over how you spend your time and ensuring
every minute connects directly to the priorities you have back home in the
office.

Here is a breakdown of the zones:



Y sk
</div>
</div>

<l-- NON-MEMBER OPTION -->
<div style="background: linear-gradient(135deg, #f5f5f5 0%,
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radius: 14px; padding: 9px 14px; box-shadow: 0 4px 12px rgba(180,
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<div style="display: flex; justify-content: space-between; align-
items: center;">
<h3 style="margin: 0; font-size: 15px; font-weight: 700; color:
#lalala;">Not a member?</h3>
<div style="font-size: 11px; color: #555;">
<strong>Destination €595 | Corporate €1,495</strong>
</div>
</div>
</div>

</div>

</div>
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X. Design Week 2026 will take place 2-4 June at Silversquare Bailli in
Brussels. If you are ready to move your Al strategy forward and experiment
with peers who are working through the same challenges as you, we would
love to see you there.

Register for XDW 2026

Members of our DTTT programme receive complimentary passes to X. De-
sign Week as part of their benefits. The number of passes included de-
pends on the different tiers:

Engage 2 free tickets
Evolve 4 free tickets

Impact 6 free tickets

Advisory 8 free tickets

Not a member? Destination €595 | Corporate €1,495

Not yet a member? Find out how the DTTT member programme works and
which tier is right for your organisation.

Kind regards,

The Knowledge Team
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Hi there,

The tourism sector is in the middle of working out what responsible Al
adoption actually looks like in practice. The standards, tools and approach-
es that will matter most are still being shaped and the organisations leading
that process are the ones doing the thinking openly and integrating strate-
gically.

At DTTT, that is the work we have committed to. Below we introduce the Al
Transparency Framework, our open suite of models and tools designed to
help destination organisations record, measure and communicate how they
use Al across their work.

Al Transparency Framework
Open Model Created by the DTTT

We recently launched the DTTT Al Transparency Framework, a suite of
four open models for organisations wanting to record, measure and com-
municate their use of Al across any type of work. All four models are pub-
lished under a Creative Commons Attribution 4.0 licence, which means any
organisation can adopt and apply them freely, providing appropriate credit
is given.

The need for this kind of framework has become clearer as Al becomes
more embedded in how organisations produce written and visual content,
conduct research and make decisions.

Here is a breakdown of each model:




<p style= "margin:u v 1ZpX U;paading:v; >Adopting the
Framework is the starting point. Putting it into practice consistently
across your team's work is where the real change happens. DTTT
offers training programmes, strategy sessions and advisory support
to help destination organisations adopt and implement the
framework within their existing strategy and workflow..</p>

<a href="mailto:knowledge @thinkdigital.travel"
style="display:inline-block;background:#00857c;color:#ffffff
limportant;font-size:13px;font-weight:700;padding:10px 18px;text-
decoration:none limportant;-webkit-text-fill-color:#ffffff;">Get in
Touch r</a>

</td>
</tr>

</table>

nance committee and a case study programme are all open for organi-
sations to join. DTTT will convene the first governance committee ses-
sion at X. Design Week 2026. You can register your interest in joining
as an adopter, a working group contributor or a governance committee
member.

Explore the framework »

Put the Framework Into Practice

Adopting the Framework is the starting point. Putting it into practice con-
sistently across your team's work is where the real change happens.
DTTT offers training programmes, strategy sessions and advisory sup-
port to help destination organisations adopt and implement the frame-
work within their existing strategy and workflow..

Get in Touch »

We hope the framework and the thinking behind it is useful, wherever you
are in your own journey with Al. If you are interested in going deeper, reply
directly to this email and we would be happy to talk. &

You can also find out more about how we work with destinations here.
Kind regards,

The Knowledge Team

DIGITAL TOURISM
THINK TANK

Al use disclosure — DTTT Framework

o Transparency: Collaborative o Environmental: Low energy intensity
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captions, mono source lines, a thin blue divider, and the
readiness sentence centred beneath. The DTTT mark is
deliberately omitted here so a white logo can't vanish; it
sits top-right on every dark slide

Five geometric diagrams built from editable HTML text
+ thin connectors with small arrowheads
individual->team knowledge, the solid-then-dashed
agentic ladder, structured vs unstructured context, the
judgement reweighting bars, and the bolted-on vs
rebuilt stacks. Title, both section openers, and the

closing use the navy radial wash with a faint blue glow.

All text and diagram labels are live HTML, so you can click
in and retype directly, drag the thumbnail rail to reorder,

and print to PDF one page per slide.

Two small notes:

Proxima Nova renders from your project font files;
anyone opening this elsewhere falls back to Inter as the
brief specified

It runs a touch long for 15 minutes by design. If you want
to trim, slide 9 (Judgement) or 11 (Bolted/rebuilt) are the
most cuttable shift slides without breaking the arc
Happy to drop one, adjust any figures, or add speaker
notes.
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Added by Last updated Trigger
You May 7,2026 Slash command + auto
Description ®

Brand foundations for X. Design Week 2026 (XDW) — the Destination Al Intensive. Defines colour, typography, iconography, logos, surfaces, and voice. Load this skill whenever
the user asks for anything XDW-branded — pages, decks, social posts, emails, posters, merch, internal docs. All other xdw-* skills assume this one is loaded.

XDW Brand Foundations

X. Design Week (XDW) is the Digital Tourism Think Tank's annual flagship — a 3-day intensive in Brussels (2nd-4th June 2026) on Al in destination
management. The 2026 edition is themed "The Destination Al Intensive".

The visual identity is editorial, confident, and dark-default. It pairs deep navy stages with a luminous signal blue, holds typography at high weight
contrast, and resists decoration in favour of rhythm and restraint.

Core principles
1. Dark first. Most surfaces are near-black ( @ #0a@ela ) with a luminous signal blue ( @ #33A5F7 ) carrying emphasis and glow. Light surfaces exist
but are the exception.
2. One signal hue. Blue does all the heavy lifting. Avoid introducing additional accent colours — extend via the blue ramp (hi/lo/dim) instead.

3. Type contrast. Poppins (geometric, weighted) for presence; Proxima Nova for body. The contrast between them is the brand's editorial
confidence.

4. Glow, not shadow. Elevation comes from blue glow, not dark drop shadow. This is what makes XDW look luminous rather than heavy.
5. No emoji. No decoration. Icons clarify; they don't decorate. Filled Material Symbols Rounded in signal blue.

6. Co-brand with DTTT. The Digital Tourism Think Tank white landscape logo always sits top-right of XDW assets.

Reference files

e references/colors.md — Full palette, alphas, gradients, do/don't.

e references/typography.md — Poppins + Proxima Nova type system, scale, hierarchy.
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HTML

okay home page:

I had a mock up which was 70% there and most importantly the format is
pretty much important to for you to understand that it needs to be adaptable
on any screen format like mobile view or desktop view. So basically the
version i am sending you now already adapt well but it has design issues that
we need to remove. We need the home page to showcase what you see in the
screenshot i have attached. And nothing else pretty much especially nothing
personalised because THIS IS NOT LIVE ITS STATIC SO IT WON'T
AUTOMATICALLY CHANGE Maybe we can have Hello!

something like the screenshot i am attaching - some description/ welcome
message of this app/hub is.

Make the nav bar just simple just xdw logo on one side and dttt logo on the
other

follow these skills - / xdw-brand /xdw-web /xdw-copy

20May O ¢ O

-/

Viewed 4 files >



perfect this is exactly the level of quality i want from you so keep up in that
direction. Lets now move into the programme page. In term of structure we
need home page which will follow a similar format of Day 1, Day 2 and Day 3 in
the boxes. We then need Day 1, Day 2 and Day 3. We need Zone view in the
programme so they will be expanding views and when you see the four zones
in each day they will link out to each zone either The Lab, The Strategy Room,
The Debate Room, The Advisory Clinic.

In terms of logic this is important but in terms of design i wonder if we can
replicate the programme design we have so far but we simplify the version so
its not overwhelming, its sleek and it carries the branding well. In terms of the
speaker photos which as you can see are circles in the programme i think it
will be good if you add that visual element for now but we need to update the
design system so you can add their actual photos but for now just add the
visual element and their accurate titles and organisations.

Please make sure to use the skills again and logos /xdw-brand /xdw-copy
xdw-web and the screenshots i have attached for all days.

| think that is 4 different htmls i am asking for so be strategic with how you
build them.



Event | XDW 2026 | Building participant portal hub with quick wins v/ © Index - HTML Copy v O X
. L L . . . & DIGITAL TOURISM
Day 2 — Competitive Positioning. Morning is Al Discoverability & Presence. Afternoon is . M Discuss WA THINK TANK
Al Interfaces & UX. Speakers: Nick Hall, Toby Morris, Johannes Auer, Stewart Howe,
HOME PROGRAMME

Aleksandra Jerebic Topolovec, Mark Merrywest. Breakouts link to /part-3/ morning and

/part-4/ afternoon.

Day 3 — The Implementation Lab. Capped-at-40 notice at the top, morning is policy session
and use case exchanges, afternoon is the Framework working session with the four Tier 1
Models and three Tier 2 Instruments laid out as cards. No zones on Day 3 since the format is
different.

The structure on disk is exactly what Netlify expects — clean folder URLs
( /programme/day-1/ , etc.) and breadcrumbs work top-down (Home > Programme > Day
X).

Ready to move to Venue and Social next, or you want to adjust anything on these first?
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BRUSSELS - 2-4 JUNE 2026

The Programme

Three days in Brussels. Day 1looks inside your organisation. Day 2 looks outward to

discoverability and interfaces. Day 3 is a focused roundtable on policy and the

framework.

01

DAY ONE - INTERNAL
TRANSFORMATION

Al Inside your
Organisation

Al Readiness, Workflow and
Knowledge Systems in the

morning. Al Governance and
Strategy in the afternoon.

Tuesday 2 June

Home Program

02

DAY TWO - COMPETITIVE
POSITIONING

How your
Organisation
Faces Outward

Al Discoverability and Presence
in the morning. Al Interfaces
and User Experience in the
afternoon.

Wednesday 3 June

Zones

03

DAY THREE - POLICY AND
FRAMEWORKS

From principles to
policy in practice
Al Policy, Transparency and
Governance in the morning.

Working sessions on the
Framework in the afternoon.

Thursday 4 June - Capped at 40

U ¥

Venue Social



