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What makes outdoor brands 
score higher in service and 

product quality among 
consumers?



Data will make the difference. 

Data makes the difference. Today. 



Why?

No answersToo much 
data

What is the best 

approach for

sales & 

marketing?

Death by 

.pptx and .xlsx



Today, AI makes the difference

+ =

Which of our hiking jackets from 
VAUDE has the best design?

The  outdoor jacket with the best 
design is the Me Beguz Jacket.

Machine 
Learning What do consumer like about the 

AQUA BACK PLUS II?  

For this product, material is the most 
positive feature instead of design.



Case Study
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111 brands
24.731 products
130 categories
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What's in for me and 
my brand? 
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- Real consumer feedback from many sources
- Answers your most critical product related questions
- Relevant data aggregation to improve decision making 
- Presentation in a meaningful way
- Enabling sustainable decisions 
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What is more important: price or brand?



Does price correlate with the target group?



What is a key driver for quality perception?



What is the most important quality issue for e.g. towels?



What is the most important quality issue for e.g. backpacks?



Do all subcategories play out similar?



How important is fit for use?



How important is the service level for different categories?



What makes outdoor 
brands score higher?

17



Machine 
Learning

Low price = 
satisfaction

/ Think material 
& size, 

not design

Fit for use 
is key (multi 

use)

Every 
subcategory is 

different 

Data enables 
you to achieve 
more with less!

* See our collaboration with EDM / SGI Europe: The best consumer-rated outdoor and cycling brands 

1 2 3 4 5

https://www.sgieurope.com/data-and-analysis/the-best-consumer-rated-outdoor-and-cycling-brands/102912.article


Data will make the difference. 

Smart data usage makes the difference. For all brands. 





Insaas GmbH  I  Agnes-Pockels Bogen 1  I  80992  Munich

E korbinian.spann@insaas.ai 
T +49 (0) 89 820 897 71

Let´s connect!

Dr. Korbinian Spann
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