ouraim:
1o deliver good hews
But with a warning:

Don't outsource the thinking
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UK / Ire comparison core'

UKGDPis UK Population is But UK Adspend is
times bigger than Rep of times bigger than Rep of times bigger than Rep of
Ireland Ireland Ireland

Source: emarketer, 2024 data, trading economics, OECD, eurostat



GDP to ad spend relationship core
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Source: emarketer, 2024 data, trading economics, OECD, eurostat
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a mirror




Ad investment has shifted away from
high-attention media over the last decade

Share of ad spend

L7% 43% 41%

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Bl Low attention media High attention media

Source: AA/WARC total ad spend for each media excluding search and direct mail
High- and low-attention media defined by Lumen Attention data. High-attention media = TV, cinema, radio, magazines, news brands, low-attention
media = O0OH, social and internet pure play excluding search and direct mail
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Optimisation
Obsessed i
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Al is making things faster core

Better Design, Edit, Efficient Interrogating
Briefs Optimise Execution Data



Search

Google

Mercedes GLC

SE0nSGTED
BMW IE

hitps:/ifwww bmwie

The Official BMW Website — Discover the EMW range and get more information on the BMW website_

Experience the fascinafion of BMW and discover our latest models.

BMW Configurator
Build and price. D er all oplions.

 Current Offers
Vigit the BMW official website today to find your perfect EMWY.

Available Mew Cars
Search our stock for new B

Sponsored

= Land Rover
hitps: 3 rang

The 2025 Range Rover

Build Your Range Rover — Qur Electric Hybrid Offers Optimised Efficiency & Exiended Range All-

Electric Driving. This is The...

Pricing & Specifications
Performance, Dimensions Efficiency and More.

Build Your Own
Use Our Car Configuraior fo Build Your Perfect Land Rover Today.

Is there a
competitor ad
present?

Is Mercedes no.1
organically?

core

Yes

No

SearchAl auto-enables

PPC keyword
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Precision
Al -

r~q 7 7 S
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Workflows Refining presentations core

Cleaning Data
Social Listening

Image Creation Polishing Awards
Insights Building Personas
Keywords
Tactics Checking Tenders Reporting
Seripts Optimising
Sounding board IT Support

Taxonomy



| ...and W|II dc’so much more

| .
I 4
* \



Measuring Al success core

Evaluation Expectation

Operational  Saving Time Performance Reducing Cost Drive marketing effectiveness
efficiency campaigns
gains

Source: emarketer, “Al in marketing” report, Sep 2025
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o

PHASET PHASE2 PHASE3

Operational 7 Advertising
efficiencies O effectiveness




AN

DON'T

OUTSOURCE THE
CRITICAL THINKING




core




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14: Search AI
	Slide 15: Precision AI
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22

