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NOTE TO THE READER ... m

JOINT NATIONAL
LISTENERSHIP RESEARCH

The following charts outline Weekly Reach and 7am-7pm (PT) share for the 2025-3 JNLR
Report.

This report is based on the 12-month period October 2024 to September 2025. Reach

data is compared, year on year, to the 2024-3 report.

Definitions:

In this report, the definition of ‘RTE’ has been updated to include Raidio na Gaeltachta.
The data for the comparison period comprises RTE R1, RTE 2FM and RTE Lyric FM.

Universe estimates and sample size — refer to 2025-3 data.

=y See Appendix for Sales house composition —
B o
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RADIO TODAY ﬂ@

Almost 3.5 million Irish adults listen to radio on an average day

JOINT NATIONAL
LISTENERSHIP RESEARCH

PAST

DAILY —\ WEEK

_  15-3¢ 35+
“; 3,481,000 911,000 2,570,000 3,079,000

On average
listeners tune

into 1.5 radio
\ stations daily

AV- M ins* @ 239 1 79 261 Source: JNLR Sales House -Weekly Reach

Source: JNLR National Report 2025-3 * Average time spent among listeners 7am-midnight E
4 . ) ) )
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RADIO TODAY

I

While most listening happens on the AM/FM radio — 521,000 listen daily on a digital JOINT NATIONAL

platform

SHARE OF
TIME SPENT

|—_-| PC/laptop

(«

am/fm
(home/car)

Source: JNLR Platform Data 2025-3

PN ﬁ Mobile

device

239  Smart
)))Speaker

L& Tv set

LISTENERSHIP RESEARCH

; a Mobile

PCllaptop device

Speaker
\/
[_]grV set

am/fm
(homel/car)

* Based on share of minutes 7am-midnight, to Irish stations E
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WEEKLY REACH — NATIONAL & NATIONAL SALES HOUSES
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All Adults 000’s National Stations SHWK 000’s HISTENERSHIP RESEARCH
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RTE Media Central IRS Onic RTE Media Central IRS Onic
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Universe: 4,402 Universe: 1,248
Sample: 12,466 Sample: 3,563

RTE definition 2025 has been updated to include Raidio na Gaeltachta
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WEEKLY REACH — NATIONAL & NATIONAL SALES HOUSES

15-34 000°’s
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RTE Radio Today FM Newstalk RTE 2FM RTE Lyric
1 FM

m2024 m2025

National Stations

I

JOINT NATIONAL
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25-44 000’s

2] > A
RIS RS
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RTE Radio Today FM Newstalk RTE 2FM RTE Lyric
1 FM

m2024 w2025

8

Sales Houses

RTE

Media Central
Group

m2024 m2025

IRS
Plus

Onic
Urban

Universe: 1,353
Sample: 3,690

RTE definition 2025 has been

 to il

o of
&P

RTE

Media Central
Group

2024 w2025

IRS
Plus

Universe: 1,485

P

Sample: 4,294
lude Raidio na Gaeltach m
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WEEKLY REACH — NATIONAL & NATIONAL SALES HOUSES J"E

35-54 000’s National Stations 45+ 000’s LISTENERSHIP RESEARCH
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Sales Houses
9 A
AD? | AD N\
69’\ 69\ chb Q‘s\ '\ o L\ L gq(l' ,\9 19:5 Q;bb‘ 1 o
- st A oe - N
RTE Media Central IRS Onic RTE Media Central IRS Onic
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m2024 m2025 m2024 m2025

Universe: 1,584 Universe: 2,231

Sample: 4,401 Sample: 6,385
RTE definition 2025 has been updated to include Raidio na Gaeltacht. %
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PT MARKET SHARE NATIONAL & SALES HOUSES J"E

JOINT NATIONAL

A" AdUIts (yo National Stations SHWK o/o LISTENERSHIP RESEARCH
RTE Radio 1
RTE Radio 1 adio
Today FM
Today FM
Regional/ 8.8 ket Regional/
Local
RTE 2FM Local RTE 2FM
Newstalk Newstalk
RTE Lyric FM RTE Lyric FM
All Adults % Sales Houses SHWK %
Other
Other
Onic Urban Onic Urban RTE
RTE
IRS Plus
IRS Plus
Media Central 44.5 Media Central
Group
Sample: 9,734 Sample: 2,821

RTE definition 2025 has been updated to include Raidio na Gaeltacht:

P
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PT MARKET SHARE NATIONAL & SALES HOUSES

15-34 %

RTE Radio 1

National Stations

25-44 %

I

JOINT NATIONAL
LISTENERSHIP RESEARCH

RTE Radio 1

Today FM
Today FM
RTE 2FM Regional/ RTE 2FM
Local

N talk

Regional/ Newstalk ewsta

Local RTE Lyric FM RTE Lyric FM

15-34 % Sales Houses 25-44 %
Other Other
Onic Urban RTE Onic Urban RTE

IRS Plus

Sample: 2,473

Media Central

Group

RTE definition 2025 has been

IRS Plus

Sample: 3,206

dated to include Raidio na Gaeltacht:

P

11 © Ipsos B&A | 24-096094-JNLR-Sales House Report 2025-3 | November 2025 | V3 | Internal/Client Use Only | Strictly Confidential

Media Central
Group

B o




PT MARKET SHARE NATIONAL & SALES HOUSES J"E

35_54 0/0 National Stations 45+ o/0 LISTENERSHIP RESEARCH
RTE Radio 1
RTE Radio 1
Today FM
Regional/ Regional/
Local RTE 2FM Local Today FM
RTE 2FM
Newstalk .
RTE Lyric FM RTE Lyric FM Newstalk
35-54 % Sales Houses 45+ %,
Other
Onic Urban Other
RTE RTE
Onic Urban
IRS Plus
Media Central
Media Central RS Plus Group
Group
Sample: 3,480 Sample: 5,419
RTE definition 2025 has been updated to include Raidio na Gaeltacht E m
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WEEKLY REACH - DUBLIN & DUBLIN SALES HOUSES
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y . . y JOINT NATIONAL
All Adults 000’s Dublin Stations SHWK 000’s HISTENERSHIP RESEARCH
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m2024 m2025 m 2024 m2025
Universe: 1,266 Universe: 364
Sample: 2,978 Sample: 837

RTE definition 2025 has been updated to include Raidio na Gaeltachta
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WEEKLY REACH - DUBLIN & DUBLIN SALES HOUSES

Dublin Stations
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15-34 000°s
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JOINT NATIONAL
LISTENERSHIP RESEARCH
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FM104  Spin 1038 98FM Sunshine Q102 FM104 Spin 1038 98FM Sunshine Q102
106.8 106.8
m2024 m2025 m 2024 m2025
Sales Houses
© (Y
B b b q® P P A ©
'\,\'\ 3\ €V €V o ob '\b"\ '\c_-,Q N '\b‘c.) N DY D
RTE Media Central IRS Onic Urban RTE Media Central IRS Onic Urban
Group Plus Group Plus
m 2024 m2025 m 2024 m2025
Universe: 414 Universe: 502
Sample: 842 Sample: 1,108

RTE definition 2025 has been updated to include Raidio na Gaeltachta
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WEEKLY REACH - DUBLIN & DUBLIN SALES HOUSES

I

35-54 000’s Dublin Stations 45+ 000’s USTENGRSHP RESEARH
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FM104 Spin 1038 98FM Sunshine Q102 FM104  Spin 1038 98FM Sunshine Q102
106.8 106.8
m 2024 m2025 m 2024 m2025
Sales Houses
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RTE Media Central IRS Onic Urban RTE Media Central IRS Onic Urban
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m2024 m2025 m 2024 m2025
Universe: 478 Universe: 587
Sample: 1,102 Sample: 1,520
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RTE definition 2025 has been updated to include Raidio na Gaeltachta
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PT MARKET SHARE DUBLIN & SALES HOUSES

All Adults %

Other FM104

Spin 1038

I

Dublin Stations

JOINT NATIONAL
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SHWK %

FM104

98FM Spin 1038
Sunshine
106.8 98FM
Y Sunshine
. Q102 National 106.8
National Q102
All Adults % Sales Houses SHWK %
Other Other
Onic Urban Onic Urban
RTE

Media Central Group

Sample: 2,185

RTE definition 2025 has been

IRS Plus

Sample: 652

dated to include Raidio na Gaeltacht.

P

Media Central Group E
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PT MARKET SHARE DUBLIN & SALES HOUSES

I

0 - - 0 JOINT NATIONAL
15-34 % Dublin Stations 25-44 % HISTENERSHIP RESEARCH
h
FM104 Other FM104
Spin 1038
Spin 1038
98FM
National National
98FM Sunshine 106.8
Sunshine 106.8 Q102
15-34 % Sales Houses 25-44 %
Other Other
Onic Urban Onic Urban
RTE
IRS Plus
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37.3 i
Media Central Group Media Central Group
Sample: 463 Sample: 780
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PT MARKET SHARE DUBLIN & SALES HOUSES J"E

35-54 % Dublin Stations 45+ % LISTENERSHIP RESEARCH

Other FM104 Other FM104  Spin 1038
98FM
Sunshine 106.8

K.} Q102

National National
35-54 % Sales Houses 45+ %
Onic Urban Other Onic Urban®ther
IRS Plus
RTE
IRS Plus
Media Central Group
Media Central Group
Sample: 853 Sample: 1,251

RTE definition 2025 has been updated to include Raidio na Gaeltachta
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WEEKLY REACH - CORK & CORK SALES HOUSES J"E

All Adults 000’s Cork Stations SHWK 000’s HSTENERSHIP RESEAcH
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m2024 m2025 m 2024 m2025
Sales Houses
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_ m 2024 m2025 _ m2024 m2025
Universe: 500 Universe: 171

Sample: 1,009 Sample: 349
RTE definition 2025 has been updated to include Raidio na Gaeltachta %
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WEEKLY REACH - CORK & CORK SALES HOUSES

I

15-34 000’s Cork Stations 25-44 000’s USTENGRSHP RESEARH
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Universe: 156 Universe: 165
Sample: 287 Sample: 330
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WEEKLY REACH - CORK & CORK SALES HOUSES

I

JOINT NATIONAL

35-54 000’s Cork Stations 45+ 000’s HISTENERSHIP RESEARCH
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m2024 m2025 m 2024 m2025
Universe: 176 Universe: 254
Sample: 362 Sample: 525

RTE definition 2025 has been up
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PT MARKET SHARE CORK & SALES HOUSES

All Adults %

National

(&) Cork’s 96FM
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Cork's RED FM

National

I
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JOINT NATIONAL
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Other
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Cork’s RED FM

Cork’s 96FM

All Adults %

Other

Onic Urban 30.1

Sample: 831

24

RTE
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Sales Houses
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RTE definition 2025 has been updated to ii

Sample: 282

lude Raidio na Gaelt.
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PT MARKET SHARE CORK & SALES HOUSES

15-34 %

Other

Cork’s RED FM

Cork Stations

I

JOINT NATIONAL
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25-44 %

Other
12.2

pt: ¥ Cork's RED FM

P

National
National
Cork’s 96FM WY Cork’s 96FM
C103 C103
15-34 % Sales Houses 25-44 %
Other RTE
RTE
Onic Urban
Onic Urban
Media Central Med(i;a Central
Group roup
Sample: 224 Sample: 260
RTE definition 2025 has been updated to include Raidio na Gaeltach %
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PT MARKET SHARE CORK & SALES HOUSES

35-54 %

Cork Stations

I

JOINT NATIONAL
LISTENERSHIP RESEARCH

Other Cork's RED FM
Cork’s RED FM
@) Cork’s 96FM
National
National LAY Cork’s 96FM
C103
C103
35-54 % Sales Houses 45+ %
Other RTE Other
Onic Urban RTE
Onic Urban
Media Central Media Central
Group* Group®
Sample: 295 Sample:453
RTE definition 2025 has been updated to include Raidio na Gaeltachta m
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JOINT NATIONAL
LISTENERSHIP RESEARCH

Regional
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WEEKLY REACH - REGIONAL
I

JOINT NATIONAL
LISTENERSHIP RESEARCH

Classic Hits Radio Nova iRadio NW Beat 102-103 FM iRadio NE Spin South West
m 2024 m 2025

Universe: 2,595 Universe: 1,561 Universe: 2,379 Universe: 469 Universe: 845 Universe: 504

Sample: 6,135 Sample: 3,687 Sample: 687 Sample: 1,845 Sample: 1,909 Sample: 1,863
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PT MARKET SHARE REGIONAL - 2025-3

I

JOINT NATIONAL
LISTENERSHIP RESEARCH

iRadio
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29

Beat 102- iRadio
103 FM NE
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Local Area
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WEEKLY REACH - LOCAL AREAS m

All Adults LISTENERSHIP RESEARCH

N NP & A\
AV AN NN b P N P ® P ® ® Q QA P
Galway Bay LMFM Midlands 103  Limerick's Highland MWR Radio Kerry Northern TIPP FM
FM Live 95 Radio Sound
m 2024 m 2025
Uni: 239 Uni: 293 Uni: 231 Uni: 184 Uni: 117 Uni: 119 Uni: 138 Uni: 120 Uni: 146
Sample: 483 Sample: 481 Sample: 483 Sample: 483 Sample: 474 Sample: 483 Sample: 501 Sample: 473 Sample: 813
19 '\'\ ® '\‘J P « 2] 1 O 1% w0 o o %] o @
Southeast Radio KFM KCLR WLR Shannonside Clare FM East Coast Ocean FM
Radio
m 2024 m 2025
Uni: 138 Uni: 206 Uni: 141 Uni: 110 Uni: 118 Uni: 111 Uni: 131 Uni: 94
Sample: 483 Sample: 483 Sample: 483 Sample: 461 Sample: 459 Sample: 473 Sample: 483 Sample: 480
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PT SHARE LOCAL AREAS - ALL ADULTS il

LISTENERSHIP RESEARCH
11.4% 15.8% 0.0% . 0:0% [ 55%  ,.q 11.5%
1.3% 23.9% 0.4% o o 8'8;/" 30.7%
. 0
. 1.2% 18.9% 7.6%
. 0
49% | 105% LAOIS,
. 0,
10.0% i KILKENNY/ 7.4% OFFALY,
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6.1% CARLOW 1.2%
. 2.4%
o 1.6% 9.3%
9.5% 162% |
4.2% | o 12.4%
8.7% 24.0% 15.1% 2.6% 19.5% 20.0%
4.6% 6.4%
3.5%
0.0% b 15.6% 9.49% 0.0%
0.5% 0.0% 35.7%
1.3%
39.79 .09
% 0.0% 15.1%
5.8%
13.5% 3.2%
12.2% 2%
3.1% ° \ TIPPERARY
2.7% 0.0% 4.3% 2.2%
8.8% o
° 3.5% 15.1% | 6.9
1419 3.3% 22.8% '
0,
17.1% 12.7% 5.4% 18.7% 17.3% 13.5%

mCLASSICHITS 4FM = OTHER REGION/LOC/M-C/D-C

B o

mHOME LOCAL STATION  mREGIONAL STATION =RTERADIO1 =RTEZ2FM w=RTELYRICFM w=NEWSTALK w=TODAYFM  =RADIONCVA 100FM
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PT SHARE LOCAL AREAS - ALL ADULTS
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PT SHARE LOCAL AREAS - SHOPPERS WITH CHILDREN

I

JOINT NATIONAL
10 SCV 91 0/ LISTENERSHIP RESEARCH
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4% 0.0%
34.5%
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0.0%
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mHOME LOCAL STATION wREGIONAL STATION =RTERADIO1 =RTEZ2FM w=RTELYRICFM w=NEWSTALK w=TODAYFM w=RADIONOVA 100FM wCLASSICHITS 4FM = OTHER REGION/LOC/IM-C/D-C
Small Sample Sizes E w
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PT SHARE LOCAL AREAS - SHOPPERS WITH CHILDREN J"E

N LISTENERSHIP RESEARCH
0,
Oo.ooﬁj 4.1% 8.0% 1.7% 0.0% 5.7% 11.8% 1.4%
. 0
14.8% 24.9%
’ 20,80 16.9% ’
. 0,
3.5% 42.2% 0.0%
1.4%
WATERFORD 4.3% 19.5% 8.0%
0.3% '
10.0% 2.7%
10.4%
11.0%
5.4% . “ 14.1%
20.3% 16.0% 3.5% 6.5%
0.0% 0.0%
10.0% 0
0.0% 0% 4 g9, 33.7% 0.0% 40% 5o 8% 0.0% ° 15.0% 9.2% 105% ~ 00% 30,
21.3% \ 0.0% 0.0% 4.9%
0.0%

17.1% 0.2%

6.6%

19.2%

. 26.7% L'FORD/ B ONEGAL
3.9% ROS/

15% S LEITRIM 5.1% 6.5% NORTH

1.7% .
6.6% 9.1% o
7.6% 0.3% 4o 18.1%
0, 0, .
7.5% 22.7% 6.8% 12.5% 16.4% {0 0, ° 15.6% 6.9%

mHOME LOCAL STATION  mREGIONAL STATION =RTERADIO1 =RTEZ2FM w=sRTELYRICFM w=mNEWSTALK =TODAYFM w=RADIONOVA 100FM w=CLASSICHITS 4FM = OTHER REGION/LOC/M-C/D-C

Small Sample Sizes E %
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(C-:: RADIOCENTRE IRELAND

Radio & Social Media
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1@1XI1 3

' TikTok

& 0 X N

Radio is the original social media.
Irish radio has over 14.8 million connections.

o L_) >

O

All RTE

787,970
465,390
799,200
183,730

e O X .

IRS+

1,301,537
357,074
202,910
49,732

Media Central

X
d

4,398,000
1,580,900
1,499,069
902,191

e O x N

ONIC

1,478,514
279,628
410,675
131,685




@ RADIOCENTRE IRELAND 6[@

JOINT NATIONAL
LISTENERSHIP RESEARCH

Appendix
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SALES HOUSE COMPOSITION m

JOINT NATIONAL
LISTENERSHIP RESEARCH

RTE

* RTE Radio 1, RTE 2FM, RTE Lyric FM and Raidio na Gaeltachta

IRS +

* KFM, KCLR, Midlands Radio 3, South East Radio, East Coast Radio, Tipp FM, Clare FM, Radio Kerry, MWR,
Shannonside, Northern Sound, Ocean FM, Highland Radio, Sunshine 106.8 and Radio Nova

Media Central Group

» Today FM, Newstalk, 98FM, Spin 1038, Spin South-West, iRadio North-West, iRadio North-East, Beat 102-103,
Classic Hits Radio and Red FM.

* FM104, Q102, Cork’s 96FM, C103, LMFM, Live 95FM, Galway Bay FM and WLR FM

B o
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