
How to Start Advertising
on Pinterest



Atul 
Patel

CEO & Co-Founder
Orbee

2

Eitan Atias

Sales Manager, Dealer
Pinterest

Nick 
Haddad

Account Manager, Dealer
Pinterest

Speakers



About Pinterest and its Users
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7 in 10 auto shoppers on 
Pinterest use it for final 

purchase decisions during their 
auto shopping journey 

Why are we here?

 
To help your dealers sell more 

vehicles by connecting with your 
customers where they’re already 

making purchase decisions.

Already partnering together



people come to Pinterest 
each month to discover 

and purchase new 
products

Source: Pinterest, Global analysis, Q4 2022.

445M



Your audience is on Pinterest



60% of 
US women

Source:1. GWI Core Syndicated Research, Q1 & Q2 2021, Question: How many of the following do you have in your 
household?; 2.ComScore, US, Aug 2021

3 in 4
US moms



30M men 
in the US

Source:1. GWI Core Syndicated Research, Q1 & Q2 2021, Question: How many of the following do you have in your 
household?; 2.ComScore, US, Aug 2021

Auto is their 
top interest
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US millennials & Gen Z
Half

With 6 in 10 young people 
agreeing that “the kind of 

car you drive is a reflection 
of who you are.”

One quarter of Gen Z 
adults said they were 

more interested in 
buying a car because 

of COVID.  



They’re auto decision makers



People with 
purchase intent

(not social intent)

Source: GfK, US, Pinterest Path to Purchase Study among Weekly Pinners who use Pinterest in the Category, Nov 2018

weekly automotive Pinners use 
Pinterest for inspiration in their 

path to purchase

75%



People with 
purchasing power

Source: ComScore, US, Jan 2021 

Pinterest reaches

Of Moms with a HH income 
of $100k+

84%
of US adult internet users 

with a HH income of $100K+

52%



Source: Custom Oracle Data Cloud study using IHS Polk data, US, June 2019 

Pinterest HHs are

28%
more likely to register a newly 

launched or refreshed vehicle with 
the DMV within the first 90 days of its 

launch than HHs not on Pinterest

People who buy 
new cars early



About Orbee and its Capabilities
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Data Management Platform at Work
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AutomationTag Manager Segmentation



Tag Manager

Orbee tells ad platforms like 
Pinterest when to fire their 
pixel
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Segmentation

Orbee groups website visitors into segments 
and pushes the segments into ad platforms
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Automation

Ad automation is enabled through Orbee’s 
integration with inventory feed providers
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* Audiences must have at least 100 candidates

3 Steps to Begin 
Advertising on Pinterest 
through Orbee

1
Create a Pinterest Business Account 
and an Orbee Account
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2
Initiate Retargeting Audiences Using 
Orbee’s Tag and Your Pinterest Account

3
Launch Segment-based Campaigns 
With Your Orbee CSM*
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1
Create a Pinterest Business 
Account and an Orbee Account



Ɣ Control how your business appears on 
Pinterest with a flexible business profile

Ɣ View analytics for your Pins

Ɣ Get access to additional features for 
businesses like video, protected boards, 
and Pincode features

Ɣ KWWSV���KHOS�SLQWHUHVW�FRP�HQ�EXVLQHVV�DUWLFOH
�JHW�D�EXVLQHVV�DFFRXQW

Getting Started

Step 1: Open a Business 
Account

What you get from a business 
account:

https://help.pinterest.com/en/business/article/get-a-business-account
https://help.pinterest.com/en/business/article/get-a-business-account


Create an Orbee Account (Single Point)

1. Get started at app.orbee.com

2. Enter website provider info and approve email 
from support@orbee.com

3. Enter inventory feed provider info and approve 
email from support@orbee.com
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mailto:support@orbee.com


Create an Orbee Account (Auto Group)

Ɣ Fill out the form on www.orbee.com

Ɣ Or email sales@orbee.com
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2
Initiate Retargeting Audiences 
Using Orbee’s Tag and Your 
Pinterest Account



Segment Analysis
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Analyze how many times a Pinterest segment 
was dropped for various segment types
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Audience Insights

Analyze what your shoppers are browsing for 
on Pinterest to inform your creative for future 
campaigns.



Your Pinterest Audience Interests
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What are your website visitors looking at while 
browsing Pinterest?

Affinity:

Affinity indicates how much this audience is 
interested in a particular topic compared to the 
rest of Pinterest audience
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3
Launch Segment-based 
Campaigns With Your Orbee CSM



2
Launch retargeting vehicle ads using 
Orbee segments and vehicle sets
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3
Pinterest recommends running initial 
campaigns for at least 3 months, 
$2,000 budget per month.

1
Review how many website visitors are 
targetable on Pinterest and what their 
interests are.

Planning Campaigns 
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Monitor Campaigns

Analyze all of your campaigns in your 
Pinterest Business Account



Measurement & Attribution
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Measurement Options

Ads Manager 
Reporting

View campaign, ad group and 
pin level metrics in Ads 

Manager for every campaign. 
Metrics include impressions, 

clicks, engagements, CPC, etc.

Conversion Upload

Unlock visibility into conversions 
and sales that you were unable to 
see in Pinterest before, and better 
understand the value the Pinterest 

is driving for you.

Pinterest Tag

The Pinterest Tag allows 
partners to use actions people 
take on their website to drive 

more effective advertising 
campaigns for Pinterest. The 

Pinterest Tag is used for 
measurement as well as 

audience targeting, actalikes and 
conversion optimization.



Get Started!
orbee.com/pinterest

Questions?

Contact Orbee: sales@orbee.com

Contact Pinterest: dealerteam@pinterest.com
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